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Serpentine pool is one of the attractive features of the 


Old Orchard Shopping Center in Skokie, Illinois. Archi-_ 


tects: Loebl, Schlossman & Bennett. 


Algoma Grade Weldwood plain sliced walnut, installed at Equitable Life Assurance 
Society offices in Milwaukee, Wisc., by Wagner & Boek. Architect: Office of Fritz Von Grossmann. 


What does the designation, “Algoma Grade,’ 


bs 


mean in hardwood plywood paneling? 


Over the years, “Algoma Grade’’ has become almost generic 
for “finest quality” in hardwood paneling. The phrase is 
often written into architectural specifications when flawless 
craftsmanship, exceptionally uniform color, and expertly 
balance-matched veneers are required in wood paneling. 

At Algoma, Wisconsin, United States Plywood Corporation 
produces Algoma Grade Weldwood Paneling, utilizing 
machinery and laminating procedures that set a standard 
for the industry. Here choice woods, precision equipment, 


How to specify Algoma Grade 
Weldwood Paneling 


Short Specification: Weldwood Plywood shall be Algoma Grade 
as manufactured by United States Plywood Corporation. 

Long Specification: Plywood shall be Algoma Grade stock panels, 
as manufactured by United States Plywood Corporation. Faces 
shall be of one or more pieces of veneer matched for color and 
grain at the joints to produce continuity of character and bal- 
anced design. Faces shall be free of open joints, face depressions, 
glue stains, or other manufacturing defects. Faces shall be selected 
for figure, selected for color, or unselected for color, as specified, 
but shall not contain ruptured grain, doze or shake and shall 
otherwise equal or exceed the quality requirements of the best 
grade of that species listed by U. S. Department of Commerce 
Commercial Standards CS 35-49 or latest revision thereof. 

Backs on GIS plywood shall be a species and thickness to balance 
face veneers and shall be CS 35-49 grade 4 or better. Plywood shall 
be sanded both sides and fine belt sanded on the face. Inner plies 
shall be sound, with tight joints and of thickness required to 
produce balanced construction in over-all thickness as specified. 
Glue bond shall be Urea Formaldehyde hot press method unless 
otherwise specified. Plywood thickness shall be as specified with 
tolerance of plus 0” or minus 1/32’ and trimmed to specified 
sizes plus or minus 1/32’. 


Weldwood 
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and the hand of master craftsmen result in a superbly beautiful 
panel whose excellence is known the world over. 

Algoma Grade Weldwood Paneling is also furnished 
sequence-matched in selected woods and in fire-resistant 
plywood panels. You can specify Algoma Grade Weldwood 
Paneling in a wide range of stock panel sizes, and in special 
sizes on order, in birch; maple; benge; walnut; oak; African, 
Honduras, and Philippine mahogany; Korina®; cherry; and 
elm, as well as other beautiful woods. 


si 


As stated on the label affixed to every panel, Algoma Grade Weldwood 
Paneling is guaranteed for the life of the installation. i 


Mona Gude WOOD PANELING 


Weldwood Movable Partitions, installed with Y2-inch clearance below luminous ceiling, follow the curve of this corridor in the new home 


office of Medusa Portland Cement Company, Cleveland. Architect: Ernest Payer. Wood-faced Weldwood Movable Partitions give ail the 


advantages of wood paneling, yet permit you to change office layouts overnight. 


Weldwood Porc-Lin-Ply® for store fronts gives lifetime beauty. 

Steel-backed panels with hard porcelain-enamel faces are moisture- 

resistant, won't fade, craze, or crack. Semi-matte finish panels in 
: 9 colors are easily wiped clean, offer low-cost, easy installation. 
q Shown: Snow Drift White Porc-Lin-Ply, fascia of soffits on the new 
: Shopping Center, Prospect Heights, Ill. Arch: Jens Jensen. 


ee. 


New partitions, new types of panels by Weldwood 
' offer a lifetime of beauty 


Durable, adaptable Weldwood Movable Partitions are now 
available in two new low-maintenance types, in addition to 
familiar hardwood Weldwood Movable Partitions. 


Weldwood Kalistron® Partition Panels. Kalistron, the 
highly scuff-resistant vinyl sheeting with beautiful color 
permanently fused to the underside, is bonded to hardwood 
faced movable partitions, The incombustible, inert Weldrok® 
mineral core deadens sound, won’t buckle or warp. Ideal 
for heavy-duty areas such as corridors and showrooms. 


Weldwood Novowall® Partition Panels. Wherever warp- 
free stability is essential in budget installations, this 
134-inch, 3-ply engineered partition is recommended. Face 
plies of selected wood flakes and the wood chip core are 
resin-impregnated and bonded under heat and pressure. 
Available in wood mosaic face, or in special Premium Grade 
Novowall which presents an excellent smooth paint surface. 


All Weldwood Movable Partitions feature the unique metal 
key connector system for complete freedom of design and 
future redesign of room areas. 

See our catalogs in Sweet’s. We shall be glad to have a 
Weldwood Architects’ Service Representative call on you. 
Or, for free booklets, “Weldwood Movable Partitions” (#1764), 
‘‘Weldwood Porc-Lin-Ply” (#1761), or “The Weldwood 
Catalog” (1640F) write Dept. TBPC-6-58. 


Weldwood’ 


~Weldwoo 


MOVABLE PARTITIONS * PORC-LIN-PLY 


UNITED STATES PLYWOOD CORPORATION 
55 West 44th Street, New York 36, N. Y. 
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Matico Tweed Tile 


This actual unretouched photograph of Matico Tweed Tile and a swatch 
of expensive carpeting shows how successfully Tweed duplicates the 
beauty and desirable textured look of wall-to-wall carpeting in low-cost 
Asphalt and Vinyl-Asbestos Tile. ; 
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Achieves the striking “textured” look of luxurious carpeting 
in Asphalt and Vinyl-Asbestos Tile 


The remarkable, original design of Matico Tweed Collection makes it an 
ideal choice for installations where outstanding appearance is an essential 
requirement. Available in six brilliant “textured” colors, Tweed captures 
all the beauty of wall-to-wall carpeting in low cost tile. Produced in Asphalt 
and Vinyl-Asbestos, this fine tile flooring is just as practical as it is hand- 
some. Tweed is long-wearing, easy and economical to maintain and can be 
installed on suspended double wood floors, suspended concrete floors and 
concrete floors on and below grade. 


Specification Data: 
Size: 9"X9" Thicknesses: Asphalt 1/8"; Vinyl-Asbestos: Std. Gauge & 1/8” 


MASTIC TILE CORPORATION OF AMERICA 
Houston, Tex. + Joliet, Ill. - Long Beach, Calif. - Newburgh, N. Y. 


Rubber Tile * Vinyl Tile * Asphalt Tile * Vinyl-Asbestos Tile * Plastic Wall Tile 


For a complete set of free color samples, mail the coupon below. And be sure 
to consider Matico Tweed Collection when next you specify tile flooring. 


i SPS ety Tp LE eT i Pica Ta aa as a 
i Mastic Tile Corp. of America, P.O. Box 128, Dept. 29-6 Vails Gate, N. Y. ; 
- Please send me free color samples of Matico Tweed Collection. ; 
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thenew 
WINCO 


SERIES 800 PROJECTED ALUMINUM WINDOW 


Now ready for prompt — ———eeececreeerer 
delivery in all standard 
sizes with your pad | 
choice of vent |< || 
arrangements }i\\ | 


ADJUSTABLE 
FRICTION SHOES 
They ride in side channels 
of frame. Simple adjustment 
for good balance so opening 

\ and closing is with a smooth, 
easy action. 


NEW DESIGN e 


Developed not only to give ° 
greater strength to frame ° 

members, but also to bs 
provide greater rigidity ° 
in sash as well. é 


The Sash Seals Air-tight . “- NICKEL BRONZ 


HARDWARE 


The Frame Installs Water-tight Modern and stream 


lined in design, yet 


PILE having strength 
ENG WEATHERSTRIP ° required to give a 
soll Extends around e lifetime of trouble- 
ADJUSTABLE entire sash opening. e free service. 


Arm assembly Seals out air so e 
that permits effectively it gets 

close adjustment .5 score on 

to give snug fit infiltration tests. 


of sash to frame. 


EASIER GLAZING 
Sash easily removed, 


ADJUSTAB 
KEEPERS LE and is available for 
if either interior or 
Makes for snug fitting exterior glazing. Extruded 
project in vents without glazing bead optional at 
che and takes fullest small additional cost. Sashis 4 
advantage of weather- equipped with equalizer clips to 
strip’s flexible seal. prevent racking during glazing period. 


WINCO VENTILATOR COMPANY 
SL 


WINCO 


TRADEMARK REG. U.S. PAT OFFICE \ 


533 Bittner Street « St. Louis 15, Mo. 
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INTRODUCED BUT A SHORT TIME AGO.. 


in use already in hundreds of jobs . 


WINCO ss 


PROJECTED ALUMINUM WINDOW 


Combination of new design and new features makes this 
window preferred by more architects and builders. 


NEW FRAME CONSTRUCTION 
NEW SASH FEATURES 
NEW HARDWARE 


The features that widened the application of 
WINCO 800 for more and more buildings with its 


BETTER APPEARANCE 
EASY INSTALLATION 
SMOOTHEST OPERATION 
FAVORABLE PRICE 


For illustrated feature detail turn page. . 
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WINCO 
VENTILATOR 
COMPANY 
533 Bittner Street 
St. Louis 15, Mo: oo 
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Be Made More Successfu 


: With shopping centers springing up all over the be excellent for scientifically planned shopping cente 
‘ country, the logical question being asked by many large so far as can be determined. It seems inevitable th 
mercantile establishments, developers, and economists, is: shopping centers, where planned on a carefully studi 

“Are we heading for too many shopping centers?” basis, are in for an accelerated growth. Money is ava 
ui If we were to take a census of all the shopping able for those centers that are founded on careful a 
tr centers that exist today, over and above the small neigh- analytical research. Where well planned developments a 
f borhood ventures that have sprung up on main cross-road engineered planned shopping centers would appear to 
: corners, we would find over 2,400 in operation at the in a growth era. However, the “hit or miss” commerc’ 
‘* present time. Approximately 457 were completed in 1957. development of a poorly put together strip type or a bad 
} It is estimated that another 825 will be built in 1958 planned acreage center seems to be doomed to failw 
9 although the first few months of this year have not seen Lending institutions have reached a definite cc 
s as much construction developing as the figure would clusion that there can be no substitute for detailed analy: 
p indicate. of the economic soundness of a proposed commerce’ 
i Seldom a day passes but that new centers come center. Until recently many shopping center develope 
| into the public eye. There was a time when anyone with have relied on the judgment of their tenants as to t 
i an alfalfa field or an apricot orchard close to any good location, planning, leasing arrangements, parking, a 
e sized metropolitan area might conceive the idea that he other paramount features. 
i could convert his land into some fabulous bonanza com- In order to make a shopping center potentia 
mercial venture which could be called a Shopping Center. successful today the whole problem resolves itself arow 

. The question would naturally be raised then, “Will the questions: 
there be too many shopping centers?” That question “How much volume can the tenants do profitably 


raises a number of supplementary ones. For example, 
“Are centers being built too close together and are they 
trying to steal away one another’s businesses?” “Are the 
National organizations going to reach the opinion that 


“How much rent can they afford to pay?” 


‘How much net, net, net return to the landlord ¢ 
be made available?” 


they have selected locations unwisely in the newly planned All other ideas that have been consider 
shopping centers?” “Will the current movement to revive emotionally, sentimentally and casually in the past m 
downtown business districts cut into the volume of out- now be taken into serious account and be given a stric 
lying shopping centers?” disciplinary and analytical study. Judgment must 
If there is anyone who aspires to have all the based on soundness of economic factors, planning, desi 
answers to these questions, he would certainly have a and operation. 
great deal of moral fortitude to announce such confidence It might be said that shopping center develop 
in himself. are emerging into a realistic way of me rather than 
At the present time the over all picture seems to opportunistic. 
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A planned shopping center that anticipates need for growth in parking area with segregation of various 


commodity groups. 
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: Proposed 


Primary, secondary, marginal and outside populations 
are indicated in this Economic Survey map. Marked area 
however must be broken down into zones for economic 
study. ; 


Economic Surveys Are Imperative 


Many a shopping center developer in the past has 
assumed that because a Chamber of Commerce, City Plan- 
ning Commission, or real estate agency has made a casual 
analysis of the number of people in a town or community 
that these figures constitute a survey. Quite often statistics 
are taken from national publications and converted into 
potential retail sales for a proposed shopping center. Fre- 
quently incomes of the families in the area, their standards 
of living, the number of persons in the family, and other 
statistical data are taken for granted. No longer can 
these superficial and generalized facts be considered as 
authentic for the scientifically planned center. It would 
seem from analysis that a shopping center, to be success- 
ful, must first of all have a carefully analyzed economic 
study made of the trading area which must be broken 
down into zones that could be influenced. Such items as 
geography, topography, street patterns, land contours, 
physical barriers, competition, standards of living, types 
of homes, number of persons in the family, transportation 
facilities, and other minute details enter into the success 
or failure of a new and scientifically planned shopping 
center. 

At the present time the over all picture of shopping 
centers based on factual and detailed economic studies 
seems to be excellent. The exceptions, upon close examina- 
tion, seem to be caused by poor economic information, 
poor planning on the part of the developer, poor design 
that might be unique and picturesque but not practical,— 
and not on the unsoundness of the shopping center con- 
cept itself. 

Continued on next page 
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Landscaping of malls is an extremely important part 
of this center to give relief to the building materials 
which are in evidence. 


Scientific Planning 


It is true that in many Cases some stores are more 
successful than others and some centers follow this same 
pattern. The facts which cause these variations quite often 
lie in the planning of the center itself. Some pertinent 
points might be brought out for consideration by those 
who are planning shopping centers, such as the following: 


1. Generally the stores of efficiently operated mer- 
cantile establishments are located where they 
they will bring the largest volume of business 
to the center itself as well as to the particular 
store. This requires planning and merchandising 
common sense. 


2. It would seem impossible to build a shopping 
center today unless agreement and cooperation 
between the tenants and the landlord can be 
achieved so far as over all design is concerned 
and specific appearance of the stores themselves. 
The developer must be a partner with the 
tenants. 


3. Unless the developer can exhibit firm leases 
based on integrated planning and very well 
rated companies, he cannot get his financing 
and thus he would have difficulty in building 
a center. 


4. The over all appearance in the design may 
affect sales volume. Big-name volume producing 
tenants are needed to spark-plug modern shop- 
ping centers. 

Shopping center developers over the entire coun- 
try have found that “gimmicks”, 
wheels”, “shake roofs”, and “Cape Cod weathered clap- 
boards” will not produce volume sales. The shopper of 
today expects contemporary design and architecture and 
will follow the path to such a shopping center. 


“cuteness”, “wagon 


Existing Centers 


There is a great need for intelligent promotional 


activity in helping existing centers not only to thrive but — 
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Parking stalls are wide with marked off places to permi 
access in and out of automobiles. Even in spite of markec 
stalls cars violate the lines, as is indicated. 


to actually survive. This 
to both tenants and developers. There is some progres: 
being made in this direction. Many large national or 
ganizations who are located in shopping centers are going 


becomes exceedingly importan 


to great length to cooperate in an over all promotiona 
effort of the entire project. Quite often there is a reluc 
tance by independent merchants and organizations to co 
operate. This, then, becomes the responsibility of th 
developer or landlord to integrate a promotional plan t 
carry out a program of advertising, promotion and de 
velopment. There is no reason to believe the future fo. 
shopping centers is anything but optimistic once the eco 
nomic factors of development and planning are com 
pletely understood and made a part of shopping cente: 
development. 


Location 


In locating the area for a shopping center, eco 
nomic analysis becomes of paramount importance. I 
would be impossible to estimate what volume could bi 
attracted to a center unless economic facts of the are: 
are first brought out in bold analysis. 


Easy accessibility, natural flow of traffic, shopping 
habits, and all of the other various data which go to mak 
up the success or failure of a shopping center are involvec 
in the selection of a location. 


The finest design, the most careful selection o 
stores, the most adequate parking facilities, the best ad 
vertising, cannot outweigh a poor location. A shoppins 
center is built upon the idea of convenience. Unless it i 
located so that it can have easy access with sufficien 
population to support it, or an actual projected growtl 
in population is foreseen, the center might be doomed t 
failure. 

In analyzing not only the location but the othe 
factors surrounding a shopping center, specifics must bi 
taken into complete consideration. It should be remem 
bered that the tenants are going to occupy the premise 


of a shopping | center over a long period of tine. It be 


Automatic air- bvontitianed aluminum canopies, permitting 
gir circulation, make window shopping areas comfort- 
able. The facia of this canopy is in color. 


sure of all of the factors involved in the future success 
of the center before he starts putting it together. 


Some Points to Remember in Analyzing 
Shopping Center Potential 


One of the first things is the economic survey which 
must include a presentation of facts not only to the 
tenants but to the financing institutions. 

Each tenant should check all analysis to determine 
whether they fit into his own particular pattern of retail- 
ing. The trading area should be broken down and be given 
a realistic treatment. Not only should the primary area to 
be attracted be considered, but secondary and “back 
country” districts should be considered also. 

All of this means an analysis of people’s buying 
habits. . 
Quite often shopping center developers simply 
take a compass and draw circles around the location 
thinking that this will establish trading zones. This prac- 
tice is completely fallacious as driving time should be 
the only criterion to follow in determining the “draw” 
of a center. 

Landlords, tenants and financing institutions are 
literally looking for families with dollars to spend. They 
are not interested in land and buildings as such. General 
census figures can only be a rough base for calculations. 
They must be pinpointed by analyzing new housing and 
old housing, types of trading habits, land to be built on 
for potential customers. Aerial photographs can help by 


giving details of the homes in the area, but there is no ~ 


substitute for house-to-house sampling. It would seem 
incomprehensible that any well informed shopping center 
developer would proceed with a project unless he had 
from ten to fifteen percent house-to-house sampling of 
his trading area. 

‘4 The expendable income of the families in the entire 
trading area must be considered. This income should be 
broken down into all categories of trade. From this 
analysis, then, it is) possible to determine the size of a 
tore and what kind of stores should be in the center. 
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Full vision store fronts reveal store’s entire merchandise, 
Wide canopy protects shoppers from rain, snow and sun. 


It is obvious that from these figures sales per square 
foot can be determined. Having estimated the potential 
it is possible then to plan the sizes of the stores and of 
course the eventual over all size of the shopping center. 


Financing 

It is quite obvious that mortgage money can be 
had for soundly planned shopping centers with good 
design and where carefully executed economic researches 
have been made. Financial companies, however, are 
definitely conscious of the possibility of competition in 
the future and of the vagaries of customers. All of these 
anticipated questions on the part of financing institutions 
should be settled before approaching a lending concern. 

There seems to be a great deal of lost expense 
incurred in trying to finance a shopping center. If some 
program could be determined to reduce this burden of 
lost expense in obtaining the loans, the center could be 
started more quickly and the ultimate cost of development 
would be decreased. Much of this time consuming and 
expensive work could be eliminated by a carefully planned 
economic survey and a delineated analysis of the invest- 
ment before approaching the financial institution. 


Analysis of Investment 
Good practice in making an analysis of an invest- 
ment for a shopping center would include the following: 
(1) A detailed list of the commodity groups to 
be represented in the center, which would be 
influenced entirely by the population. 


(2) The square footage that each commodity 
group should occupy. 
(3) The volume that should be expected from 


each commodity group on a square foot basis 
commensurate and in ratio with the popula- 
tion. 
(4) Land cost, including parking. 
(5) Construction cost on a realistic basis. 
Continued on next page 
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(6) Total volume of sales for each commodity 
group. 


(7) Percent of volume for rent to the landlord. 


(8) Dollars in rent which would represent gross 
income by commodity group. 

(9) The percent which this gross income would 
be on the investment for each commodity 
group. 

(10) Expenses of ownership on a percentage basis 
in relation to investment, by each commodity 
group. 

(11) Expenses of ownership in dollars. 

(12) The net return before taxes, in dollars. 

(13) Percent of net return on investment before 
taxes. 

(14) Percent of net return on starting equity before 
taxes. 

(15) Estimated initial equity dollars. 

In estimating the expenses of ownership both a 
Depreciation Plan and an Amortization Plan should be 
developed. In the end these two will be concomitant. An 
actual estimation of various items should be made per- 
centage-wise on not only the investment but on the income 
and the two should be compared. The following items 
obviously must be taken into consideration on a realistic 
basis: 

(a) Taxes on total investment, from 114 to 
2 percent. 

(b) Insurance on buildings, .5 to 1 percent. 

(c) Maintenance of buildings, 114 to 2% per- 


cent. 

(d) Depreciation on buildings, 4 percent or as 
dictated. 

(e) Vacancy hazard on total investment, | per- 
cent. 


({) Management, on total investment, | percent. 
Comparable percentages should be worked out on income 
as well as on investment and conditions would alter these 
figures. 

All of this analysis would help not only with the 
decision as to where the project is practical, but also 
from the standpoint of whether or not it can be financed. 


Parking 


It would seem from all observations throughout 
the country that the success of a shopping center depends 
to a great extent on its parking facilities: How these 
facilities are laid out from the standpoint of getting off 
the highways into the parking area and back on to the 
highway again when through shopping; how far to walk 
from the parking stall to the stores where the first stop is 
desired; the amount of free space left for getting in and 
out of the car; the protection of the shopper from the 
elements and traffic hazards when traversing the distance 
from his car to a shop; the convenience of free movement; 
together with many other items. 


It is generally conceded today that a definite for- 
mula can be followed which will reflect the annual gross 


Unique treatment of front supports for canopy lend ar- 


tistic touch to this shopping center store. 


sales of each store and subsequently the center itself that 
can be based on the number of parking stalls. To arrive 
at such a conclusion it is necessary to estimate the num- 
ber of shoppers arriving by car; the car turn-over; cus- 
tomers per car; the average unit sale; and the number 
of days per year the center is open. Stalls have been 
determined to be worth in retail sales anywhere from 
$8,000 to as high as $50,000. 

There has been much controversy about the size 
of parking stalls. With American cars getting to be wider 
and wider it would seem as though parking stalls would 
have to follow the same trend. Nine feet wide from the 
center of each division strip is now considered the 
best dimension. On the other hand, with the growing per- 
centage of foreign cars which are narrower, the sub- 
sequent loss of space for these cars has become a problem. 
Two centers of note have therefore set aside separate 
parking areas with narrower stalls for foreign cars. 

The increasing emphasis being put on walk-ways 
between parking bays is exciting much conjecture but 
would seem to forecast a growing trend in this direction. 
These walk-ways in many instances are protected with 
coverings from rain, snow and sun. Where they are raised 


Ae 


Promotional events geared to seasonal conditions give 
lasting popularity to a center and result in volume sales. 


igs 
‘Complete “package” Facilities offered By Landlord 

There is a trend today on the part of many tenants 
o ask for a complete ‘ ‘package” arrangement to be fur- 
uished by the landlord which would cover store fixtures, 
refrigeration where needed, air conditioning, acoustical 
‘zeatment, floor covering, and store fronts. Where this is 
done, obviously the percentage on the rent is somewhat 
higher than where the bare store is furnished. Whether 
this trend continues remains to be seen. 


Advertising And Promotion 

There is a growing tendency on the part of suc- 
cessful shopping center operators to include in the lease 
or by separate agreement a certain percentage for adver- 
tising and promotion to be contributed by the tenant. 
This varies depending on the type of lease. Sometimes this 
is based on gross sales; sometimes on gross floor area; 
and sometimes by arbitrary agreement. 


Management Procedure 

There seems to be a definite trend on the part of 
shopping center developers to arrange with skilled and 
professional management groups, individuals or profes- 
sional firms to turn over the complete management in- 
cluding advertising and promotion to “management 
groups.” This is generally done on a percentage basis, 
usually related to either gross sales or total building area. 
When these arrangements are made the management prob- 
lems involved in the maintenance of the parking lot are 
included in such a contract. 


Some Questions That Should Be Answered 
While Planning A Shopping Center 


The answers to the following questions would 
depend upon the specific problem involved. Space does 
‘not permit a complete outline of these conditions: 

1. In locating a shopping center, what are some 

of the desirable requirements to keep in mind? 

2. Is it possible to change the habits of people 
when it comes to shopping for their needs? 

. In a planned center of modern type, what is 
the usual percentage of trade that comes by 
automobile? 


4. What is considered the minimum ratio of park- 


: shopping center? 


shop for (a) food, (b) clothes? 

6. How far will the average customer walk from 
; where she parks her car to where she makes her 
i. first stop to look or shop in a center? — 
$ 7. How do professional planners usually estimate 
S amount of patronage from trading populations? 
. . Will customers by-pass one shopping center to 
papers another, if the former lacks the 


ing to building floor area to insure success of a 


. How far will a customer generally drive to 


various elements of success, such as adequate 
parking, correct inter-relationship of business, 
proper design, proper weather protection, etc.? 
9. How long does the average shopper take on a 
major shopping trip? 

10. What would the potentia! purchases be in an 
average area of 100,000 population ? 
11. What per cent of the gross potential might come 
to a shopping center in the area if properly 
planned? 


12. What would be a reasonable estimate of the 
average unit sales in a (a) neighborhood, (b) 
community, (c) regional shopping center? 

13. What would a shopping center consider as an 
average per capita expenditure for food in an 
average area? 


14. How close can shopping centers be to each 
other without serious interference with each 


other? 


What ratios should be used in relating live 
storage space to sales areas? 


15. 


16. 


How much can a merchant afford to pay per 
day or month for a parking stall? 


17. How much can a landlord afford to pay for a 


parking stall for his tenant? 
18. 


How are the assets of a planned shopping center 
capitalized, i.e., land, buildings, parking areas, 
landscaping, leaseholds, etc.? 


19. What are the usual restrictions imposed on 
lessees by developers of planned shopping cen- 
ters, in regard to signs, hours, housekeeping, 
advertising, sales, etc.? 

20. 


Generally how is the maintenance of the public 
portions of the shopping center handled? 


21. Is an economic survey necessary to properly 
plan a shopping center? 
What is the attitude of lessees and finance com- 


panies regarding the value of economic surveys? 


Po 


Summary 


The establishment of scientifically planned shop- 
ping centers not only has reached stable proportions but 
has now embarked into an era of sound expansion. Mort- 
gage money in the foreseeable future for sound projects 
is available. Saturation points may be reached in some 
areas unless care is exercised but in other areas the poten- 
tial has not even been tapped. 

It seems certain that the future of scientifically 
designed shopping centers based on realistic economic 
surveys lies in the thorough understanding of the needs 
for adequate parking, proper relationship of businesses, 
careful selection of tenants, adherence to conventional 
rather than original designs, and the use of various for- 
mulas that will determine spending power of adjacent 
populations, and the sales efficiency of the planned “Ma- 
chine for Selling.” 


by Morris Ketchum Jr., FAIA 


Since the automobile made its appearance just 
before the turn of the century, it took only about twenty- 
five years to become our favorite means of transportation. 
In the next twenty-five years, it really took over all our 
ways of living. Today, it has helped to decentralize our 
cities to build up our suburbs and to revolutionize our 
shopping habits and our shopping environment. 

American architects and planners are busy work- 
ing out practical solutions to the problems created by 
ways of life based on motor transportation of people, 
goods and services. Their solutions necessarily include 
more than traffic routes and parking terminals. These 
essentials are linked, outdoors and in, to the spaces and 
buildings where men and women leave their cars and 
again become pedestrians. Today, the long lost pedestrian 
is coming into his own again. On foot, he finds himself 
in a motorless oasis, free from trucks, buses and cars, 
where he can go about his business in safety and comfort 
before he takes to the highway again. 

This formula has been earlier and better realized 
in retailing than in any other field of human activity. 
Trade has always followed the crowd. Merchants have 
always been keenly aware that even the best made and 
packaged product must be properly displayed in the 
market-place before it can be sold. With vast numbers of 
customers shopping by auto, new market-places and a 
new shopping environment have been created to meet 
their needs. 


Early Suburban Shopping 


During the last twenty-five years there has been 
a race to the suburbs. The first suburban pioneers fol- 
lowed downtown habits and just moved from the frying 
pan of some central shopping district to the fire of its 
small scale suburban duplicate. They helped to further 
choke up traffic and use up parking space in suburban 
shopping districts that already had their own traffic and 


parking problems. These merchants soon found that while 
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they could get a share of sidewalk traffic they failed t 
capture their fair share of the auto trade. 

The merchandising story of White Plains, New 
York is typical of this early phase of suburban shopping 
After about twenty years of successful New York brancl 
store trade, the central shopping district became saturatec 
with shopping traffic in spite of intelligent municipal anc 
private efforts to provide more off-street parking. Severa 
important branch department stores then moved out t 
less congestion, more parking and new store buildings o1 
the suburban fringe of this suburban shopping district 

The next wave of migrating merchants avoidec 
Main Street and located their stores on some highway 
linking the suburbs with the city. Instead of being forcec 
to adapt themselves to cramped quarters in an existin; 
building, they were able to build new establishment 
tailor-made to fit their needs on lots large enough fo 
sales, services, and customer parking. Instead of appeal 
ing only to the purchasing power of sidewalk traffic, the: 
tapped the higher income level of motor traffic. 

This resulted in a new building type, the drive-ii 
store building. Usually it was free-standing on its own lot 
The shape of the building itself, its show windows an 
signs were handled as billboard advertising capable o 
identifying the store and appealing to auto traffic movin; 
at forty miles per hour. Bolder, bigger signs, large-scal 
displays and visually open store fronts that provided | 
glimpse of the depth, color and life of the sales area insid 
all helped to express the particular function and characte 
of this kind of store building. 

Indoors, air-conditioning and color-corrected arti 
ficial lighting made windows other than show window 
unnecessary. As a result, most of the new suburban stores 
like those downtown, are almost windowless building 
clothed in surface textures of marble, brick, tile or pre 
fabricated panels. a 

Store owners then realized that they had a chanc 
to make things more comfortable and pleasant for thei 
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. eee after these. gustomers Bot out of their cars in 
the parking areas and started towards the store pbuilding. 
Walkways, lawns, trees, flower beds, garden courts, were 
used to create a new green environment for suburban 
shopping. On the store front, this new greenery led to a 
welcoming entrance and a broad view of an attractive 
sales floor—a real invitation to a shopping tour. 

All in all, more informality and local character are 
now the keynotes for suburban store design. There is a 
conscious attempt to express in architectural terms a 
casual country atmosphere combined with more tradi- 
tional institutional prestige. 

The surburban store found that it had a better 
market and could operate for less money than the down- 
town store. Drive-in customers are largely “take-with” 
customers. Their cars substitute for the store’s delivery 


trucks. Suburban employees are usually of higher calibre The Davison-Paxon Company, department store in Co- 
and work for less pay. lumbus, Georgia. Architects: Ketchum & Sharp. Assoc. 


Architects: Harold M. Heatley 


The rush to suburban locations grew and grew 
and might have gone on forever, leaving the downtown 
shopping districts to die on the vine, but for one thing. 
An isolated store, no matter where it is and how it is 
built, can only attract customers interested in its own 
goods and services. [t cannot benefit from the total pull- 
ing power of an entire shopping district nor can it satisfy, 
by itself, the universal demand for comparison shopping. 

The drive-in trade demands more than isolated 
shops and stores strung out, mile after mile, along our 
suburban highways, even when these stores crowd together 
for company, as they do in the “Miracle Mile” at Man- 
hasset, Long Island. Here is a haphazard collection of 
shops and stores, placed on either side of a main highway, 
each with its own separate parking area. Each shopper 
has to park and repark his or her car several times in a 
mile-long shopping tour. Shoppers on foot take their lives 
in their hands when they cross the highway from one 
store group to the other. The highway itself is choked 
with traffic on every busy shopping day. The miracle of 
the “Miracle Mile” is that it does not die in its own 
traffic snarl. That it doesn’t is due to its rich market 
area, its top-flight store tenants and the complete absence 
of competition from any nearby shopping center worthy 
of the name. 


Saks Fifth Avenue, White Plains, New York. Architects: 
Kahn and Jacobs 


Suburban Regional Shopping Centers 


The real answer is a new building complex, the 
suburban regional shopping center. These shopping cen- 
ters are large enough to supply plenty of overall customer 
pulling power and plenty of opportunities for comparison~ 
shopping. Each one is the newly-built equivalent of an 
entire downtown shopping district without all the honky- 
tonk confusion, congestion and economic handicaps of 
these ancient retail slums. 

‘ The planning of any regional shopping center is 
_ based on a complete separation of motor and pedestrian 
traffic. en 

Motor traffic routes for customers’ cars leave the 
_ surrounding highways by means of deacceleration lanes 
7 Continued on next page “Miracle Mile."’ Mar iaghay Long Island, New York 
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Sketch for pedestrain ramp at Boston Center, Boston, Massachusetts. Associated Architects: Pietro Belluschi, The Ar- 
chitects Collaborative, Walter F. Bogner, Carl Koch & Associates, Hugh Stubbins, Jr. 


leading to entrance roadways which, in turn, lead to an 
outer perimeter roadway that encircles the center’s park- 
ing areas. Getting out of their cars, customers become 
pedestrians again on their way to the central shopping 
area. This shopping area consists of a building complex 


interwoven with pedestrian shopping concourses, courts, | 


and walkways. On the return trip, shoppers go back to 
their cars, leave the parking lanes for the outer belt road- 
way, and regain the highway by means of one or more 
exit roadways and acceleration lanes. Truck traffic usually 
takes a separate route from highway to outer perimeter 
roadway and then to an underground truck tunnel serving 
loading docks located adjacent to all the center’s build- 
ings. 

This formula varies with each suburban shopping 
center according to the way in which store buildings, 
pedestrian walkways and motor traflic are integrated. In 
every case, stores are grouped along pedestrian routes, not 
strung out one by one on either side of a busy highway; 
parking areas are pooled, not fenced off from one another; 
truck routes and truck docks are shared, not senselessly 
duplicated; store locations are carefully interrelated to 
create maximum customer traffic from store to store and 
through the entire shopping area, not blindly rented on 
a haphazard basis. In these shopping centers every ele- 
ment contributes to the inner core—the shopping area 
and its shopping traffic. 


Sun-baked sidewalks and curbside parking are re- 
placed with covered walkways and plazag. Pedestrian 
areas are planted with greenery and embfllished with 
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sculpture. There is room to walk, room to rest, but total 
customer walking distance is cut to a minimum. 

The usual downtown jungle of signs and store 
fronts—all the architectural jazz of Main Street—is out- 
lawed in favor of more harmonious store front and sign 
systems. Small stores exchange uniform standards for store 
dimensions, store fronts, signs, exterior materials and 
exterior colors for unlimited commercial expression. In 
the process, they are able to keep their individuality and 
to avoid canceling out each other’s advertising and dis- 
play. The overall result is pleasing to shoppers and profit- 
able to storekeepers. 

Shops and stores are not the only merchandising 
units. Restaurants, cafeterias, medical-dental offices, and 
other customer services complete a balanced merchandis- 
ing program and add to the tremendous pulling power 
of a well organized center. 

New shopping centers are going up all over the 
country. In 1956 more than 1,000 regional shopping cen- 
ters were in operation and at least 2,000 were under con- 
struction or in the planning stage. 

With accumulated knowledge of shopping center 
operations, retailers are able to chart customer shopping 
habits and their own merchandising programs with a fair 
degree of accuracy. Although shopping trends are not 
too different from those in central shopping districts, cer- 
tain lines of merchandise, notably casual or sportswear 
apparel for women, infants’ and children’s wear, home 
furnishings, and ‘“‘do-it-yourself” equipment are in the 

Continued on page ke 


Inland Steel — 


Building 


_ Architects: 
Skidmore, Owings & Merrill 


Contractor: 
Turner Construction Company 


The next three pages are devoted to a case 

» history study of Inland Steel’s new head- 

quarters building in Chicago. One of the main 

characteristics of the new building is that 

each of its 19 fleors is column free, providing 
flexible, unobstructed office space. 
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The Inland Steel Company’s new headquarters at 


Dearborn and Monroe is the first major new building in 
Chicago’s loop in more than 20 years. In addition, it’s 
the first major office building in the United States to be 
built with a “totally useful” interior. 

Clear span floors of 10,000 sq. ft. each—the largest 
unobstructed floor space of any tall building ever built— 
are provided by a unique design. The exterior steel 
columns that carry the weight of the structure are located 
on the outside of the steel and glass curtain wall while 
elevators, fire stairs and risers for water, power and 
heat are housed in an exterior separate shaft. 

The steel skeleton which is on the inside of more 
conventional buildings, showing up as wall juts and 
interior columns, is on the outside of this building. Its 
main supports are seven slender-appearing columns rising 
from the sidewalk on Dearborn and on the opposite 
east wall. Sheathed in stainless steel, they become the 
building’s most striking architectural feature. 

Risers for water, power, heat elevators, mail chutes 
and fire stairs, which ordinarily interrupt the openness 
of office floors, are in this case housed in a separate 
service shaft. All utilities are fed to the offices through a 
cellular steel floor. 

With the unobstructed rectangular work area, the 
architects were able to employ the modular principle of 
construction to its maximum, dividing the floor area 
into five-foot squares. Each such module has its indi- 
vidual power and telephone supply through floor outlets, 
and light, hot and cool air, and thermostatic control in 
the perforated acoustical steel pans of the ceiling. Ac- 
cordingly, the floor can be divided into offices the size 
of any multiple of five feet. 


Quarters of the steel company. which occupy the 


top eight of the building’s 19 floors are laid out accord- 
ing to the most advanced concepts of work flow and 
functional relations between departments. Nevertheless, 
they can be rearranged at will by the moving or removal 
of partitions. Floors are carpeted and the carpeting runs 
beneath partitions and needs no repairing when they are 
moved, 


-semipe 


will customarily require a private office big enough for 
conferences with a nearby space for a secretary. 


The building is free of exterior ornamentation, 


_ the first example in a major structure of absolutely flat 


stainless steel panels free of fluting or embossing. The 
steel and glass wall was cited as another example of the 
building’s efficiency as it will require the minimum of 
maintenance and will be kept perpetually bright, the en- 
tire exterior washed with a frequency schedule of window 
washing. 

Interior ornamentation is supplied primarily by 
bright and varied colors of steel doors and the steel panels 
in the partitions. In addition, the building contains two 
sculptures and more than 30 paintings. 

In the building lobby is a sculpture constructed 
of enameled steel wire by Richard Lippold, famous for 
constructions done in the same manner for New York 


museums. In the corridor of the 19th floor is another 
sculpture constructed of welded steel sheets by Seymour 


Lipton. 

Paintings by American artists depicting industrial 
scenes or related subjects and 12 prize winning paintings 
by Inland employes are displayed on office walls. 

The Inland Steel building occupies only two-thirds 
of its lot area. On the Dearborn Street face the building © 
is set back enough so that its steel columns stand free 
from the wall. The Monroe Street side is set back 15_ 
feet, the upper-floor overhang providing shelter for the 
lobby doors. 

Between the windowless service shaft and the 
Monroe Street sidewalk is a small flag court planted with 
evergreens. The building is also set back from alleys on 
both the north and east side. On the east side a two- 
story service annex encloses a court and screens the lower 
floors of the building from the alley scene. 


The building is fully rented and occupancy is 
scheduled to be completed in May. 


This photo shows the wide expanse of clear floor space achieved in Inland Steel’s new building, due to the fact that 
all supporting columns, elevators, and other services are placed on the exterior of the structure. Shown also, are the 


interior partitions being prepared for erection. | 
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% SE 2000-704 
Prestressed cross-bracing under 75-ton pressure against 
horizontal steel wales and vertical soldier beams pre- 
vented settlement of adjacent buildings and streets. 


SE. 200-166 


As steel neared topping-out, other construction trades 
followed closely behind with installation of their ma- 
terials. 
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Vital Statistics 
General: 
A 19-story, 250 foot steel office building with 
25-story 332 foot windowless service shaft 
and 2-story annex building. 


Exterior Appearance: 

Vertical lines supplied by the exterior 
columns in their stainless steel jackets 
dominate the Dearborn Street face, whereas 
horizontal elements supplied by spandrel 
panels give an appearance of wafer con- 
struction to the Monroe Street face. 


Skeleton: 

First major building with ribs showing; 14 
exterior columns, 7 on Dearborn Street face, 
7 opposite, connected by 60 foot girders at 
each floor which carry the entire building 
and free interior of all supports. 


Curtain Wall: 


One of the lightest and thinnest curtain 
walls ever used, consists of narrow (2 feet, 


10 inches) spandrel panels of 16 gage stain- 


less steel, backed by 2 inches of concrete 
fireproofing and sealed, double paned glass 
estimated in combination to weigh 25 
pounds per square foot. 


Service Tower: 

Windowless shaft 25 stories high houses 
elevators, electrical and telephone lines, fire 
stairs, all risers, washrooms, mail conveyors 
which load and unload automatically at In- 
land floors. 


Site: 

Northeast corner of Dearborn and Monroe 
Streets. Lot size is 192 x 120 feet, with 
building occupying 66% of land area. Ex- 
cavation (including sub-sidewalk area) 206 
x 132 feet. 


Clear Span: 

Widest clear span for multi-story building 
kept free of all risers by distribution of all 
utilities, power and light, communication 
lines, hot and cold air through cellular 
floor and sub-floor ducts from separate 
service tower. Unincumbered floor area 177 
x 58 feet. 


Air Conditioning: 

Building is supplied with a combined hot 
and cold air blending properly humidified, 
fully air conditioning system. Local ther- 
mostatie control is available to every five 
foot square space. 


Mail Conveyor: 
Mail for the several Inland floors is sorted 
into plastic baskets which rise by vertical 
conveyor in the service shaft and are auto- 
matically tripped and set out at the ap- 
propriate floor. 


Conference and Work Rooms: Es 
On almost every Inland floor will be foun 

a work room. Here as a rule flexible parti- 
tions can create separate sections where 
two groups can hold meetings. Largest 
permanently designed meeting room is the 
19th floor directors’ room which in addition 
has a projection booth for still and motion 
pictures. 


Interior Partitions: 

Interior office walls are movable steel or 
glass partitions. All partitions are set at 
multiple intervals in either direction, the 
module for the building being 5’ 2”. 


Building Washing: 

A special scaffold lowered mechanically 
from crane running on tracks around the 
perimeter of the roof permits cleaning of 
the entire building. 


Garage: 

This is the first major Chicago office build- 
ing with a basement parking garage. 60 
cars can be accommodated in the first 
basement or 12 foot level, with access down 
the ramp entry from Dearborn Street. 


: er Vi looki outh t d ward from the roof of 
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Building occupies only 66% of the lot area. 
The first two floors are set back 20 feet 
from the lot line along Monroe Street. The 
upper floors are cantilevered to the lot line. 
On the Dearborn Street side the wall is 
recessed behind columns. The service shaft 
to the east of the main building is set 
back from Monroe Street behind the planted 
flag court. 


the service annex showing stainless steel column jackets, 
mullions, and spandrel panels on east side of main build- 
ing. Also shown is north face of service tower. 


Steel Erection: 

Prefabrication of steel away from jobsite 
cut the noise of on location construction. 
All attachments on the job were by welding 
or high tensile bolts. 


Starting Dates: 

Wrecking of the original buildings on the 
site began Sept. 6, 1955. The first steel 
pile was driven Jan. 17, 1956. 


Foundation: 

First major building on steel piling in the 
Chicago area. 450 steel bearing piles were 
driven in clusters to “ultimate refusal”, 
defined as point where 20 blows of 12 ton 
pile driver moved pile one inch or less. 


Topping Out: 

The final single steel beam in the entire 
building skeleton was hoisted ceremonially 
into place atop the service shaft west face 
November 1, 1956. 


Opening: An attractive flag court, with flowers and shrubs trans- 
The building was officially opened on Feb- planted seasonally, complements the stainless steel 
ruary 3, 1958 service tower. 
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Comprehensive 
reference book 
on 

cellular 
floor 
construction 


MAILED 
TO YOU UPON 
REQUEST. 
NO 
OBLIGATION 


 Milcor Cellufior 


1968 ealtiars 
cataiog no. 270 


Celluflor 


the floor of the future 


inland Steet Products Company 


Milwaukee 1, Wisconsin 


Catalog 270 


The list. of subjects in the index suggests how valuable this 
catalog can be as a working tool for you: 


Construction details Fireproofing 

Description Load tables 

Economical blend system Panel features 
Electrification  ~ Panel types 

Engineering data Section properties 
Erection Suggested specifications 


Send for your personal copy of catalog 270 today. 


 Celluflor SEE NEXT PAGE... 
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do you have these 


latest 
MILCOR catalogs? 


Up-to-date facts helpful in 
planning modern construction. 
Mazled to you upon request. Catalog 102 
No obligation. 


Milcor Interior Metal Trim 


Catalog 105 


Milcor Convector — 

Enclosure Wall Units 

Elevations, vertical sections, plans 
above and below stools, other infor- 
mation on three different types of 
Milcor Convector Enclosure Wall Units. 


Catalog 243 
Milcor Wall Panels 


Specifications, girt-spacing table; 
diagrams on end detail, head detail, 
sill detail, end-lap detail, curb de- 
tail, corner detail; other information 
on Milcor wall panels for siding 
and insulated walls. 
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and Accessories 
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Catalog 202 


Milcor Metal Lath 
and Accessories 


Specifications, support and loading 
tables, other information on Milcor 
metal lath, cold-rolled channels, 
membrane fireproofing, partition sys- 
tems, and lathing accessories. 


Catalog 245 
Milcor Ribform 


Specifications, section properties; 
load tables for wet concrete, un- 
reinforced concrete slabs, reinforced 
concrete slabs, insulating concrete 
slabs; application diagrams; other 
information, 


Specifications, application diagrams, 

other facts on window stools, metal 

bases, stop moulds, cove moulds, 
icture moulds, chair rails, and black- 
oard trim. 


Catalog 240 
Milcor Steel Roof Deck 


Specifications, load tables, section 

“properties, application diagrams, in- 
Stallation details, and information 
on accessories — cant strip, ridge 
and valley plates, sump pans. 


Catalog 280 
Milcor Hollow Metal Doors 


Specifications, size tables, installa- 
tion details, application diagrams, 
hardware information, other facts on 
heavy commercial, light commercial, 
and commercial hollow metal doors. 
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The Muller-Pinehurst Dairy in Rockford, Illinois is a striking example of modern, functional architecture. 
Natco Ceramic Clear Glaze Vitritile interiors require only soap and water maintenance for complete sanitation. 


INSIDE or OUT...for the look that’s always new 


look first to NATCO... 


your best source for a complete line of structural 
clay products for masonry construction 


Wherever a distinctive, modern appearance, as well as utility, is 
desired, Natco offers walls of enduring beauty. Years after installa- 
tion, Natco products retain the same new look in color, line and 
texture that they have on opening day. 

The Muller-Pinehurst Dairy of Rockford, Illinois is a good ex- 
ample of how progressive architects are employing Natco materials 
in the construction of attractive, efficient commercial buildings. 
Here, the interior walls of Natco Ceramic Clear Glaze Vitritile 
combine lasting beauty and utility with such practical features as 
fire, chemical, and wear resistance. 

Natco “Diamond” Buff Face Brick, used for exterior walls, pro- 
vides strength and durability, and further enhances the striking 
simplicity of the structure’s design. 

For complete information, write to your nearest Natco branch 
office. More than 40 basic Natco structural clay products are avail- 
able, including a complete line of glazed and unglazed facing brick 
in Standard, Norman and Roman sizes to meet all requirements. 


‘ 


| Architects Hubbard and Hyland found Natco “Diamond” Buff Face Brick ideally suited 
for the dairy’s exterior walls. General Contractor was Larson and Sons, Inc. of Rockford. 
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NATCO 


CORPORATION 


GENERAL OFFICES: 327 Fifth Avenue, Pittsburgh 22, Pa. 
BRANCH SALES OFFICES: Boston « Chicago « Detroit 
New York ¢ Philadelphia e Pittsburgh ¢ Syracuse 
Birmingham, Alabama ® Brazil, Indiana 

IN CANADA: Natco Clay Products Ltd., Toronto 


evaurr 
Chay propucts 
Srece 1809 
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Always look to 


NATCO 


for the complete line 
of structural products 
for quality masonry 
construction 


NATCO Ceramic 
Glaze Velour Brick 


Manufactured from highest quality 
fire clays, Natco Ceramic Glaze 
Velour Brick is perfect for the inte- 
riors and exteriors of modern build- 
ings, homes and apartments. 


It is furnished in nine attractive colors plus 
black and white and in standard brick sizes. 


NATCO Ceramic 
Glaze Vitritile 


Furnished in nominal 2”, 4”, 
6” and 8” wall thicknesses in 
ceramic color, speckled and clear glaze finishes. Vitritile 
makes colorful, permanent interiors possible yet re- 
quires little maintenance. Complete shapes and fittings 
furnished for all construction requirements. 


ee its 
AS 


NATCO Uniwall — 
Facing Tile 

For single unit wall construction 
finished inside and out. Manufac- 
tured from hard burned, deaired 
. fireclay to conform to all A.S. T. M. 
=. and Federal specification require- 
ments for load-bearing and struc- 
tural facing tile. Small number of 


shapes required for finished exterior 
walls and partitions offer sizable 


construction economies. 


Tile Face Size 394” x 115%” Buff Range Rugg-Tex Exterior Finish — 
Ceramic Glaze Interior Finish. : 


Furnished in 22 standard colors including the new speckled glaze 
finish. Nominal face sizes: “8W" Series 8” x 16’, “6T” Series 51A”” 
x 12’,"4D" Series 53” x 8’’. Write for shape catalogs. 


NATCO Dri-Speedwall Tile 


Highly impervious to moisture—fire, ter- 
mite and vermin-proof. Easily handled ex- 
terior units for complete load-bearing 
nominal 8” wall construction or multiple 
unit walls of other thicknesses utilizing 2”, 
4” and 6” stretchers and standard fittings. 
Full stretcher units, nominal size—8” x 5Y4"" x 12”. 
Colors: Buff Unglazed, Manganese Spot, Salt Glaze 
and Red Textured. 


OTHER NATCO CLAY PRODUCTS 


Speed-a-backer Tile 
Speedtile 
Bakup Tile 
Segmentile and Silo 
Tile 
Unglazed Facing Tile 
Ceramic Glaze 
Vitritile 
“8W,” dH add & 
“4D” Series 
Ceramic Glaze Vitri- 
brik, “4S’’ Series 
Tex Dri-Wall Tile 


Patio Tile 
Stairtread Tile 
Natcoflor 
Combination Floor 
Tile 
Clay Flue Lining 
Clay Drain Tile 
Clay-Sewer Pipe 
Wall Coping Tile 
Clay Stove Liners 
Flashing Tile 
Chemtile 
Kiln Floor Brick 


Write for General Catalogs S-58 and SB-58 


NATCO Face Brick 


TABLE OF BRICK SIZES, INCHES 


Norman Roman SCR Standard Holgi. Dept Say 
1 1 * 
A complete line of facing brick, including ceramic glaze Norman { a a rit 
; finishes, is manufactured by Natco, in distinctive red, buff sop 1% 5 uy 
and gray ranges. The nominal 12” length of Norman, — poman 15 3% 11l%t 
Roman and SCR bricks are preferred where strong horizontal standard 2%, 3% st 


lines are desired . . . larger sizes promote economies in 


5 é *Red Buff and Gra tRed, Buff and Gra 
labor during erection. i oe / 


#*Red and Buff 


a= NATCO CORPORATION 


ee snce HA GENERAL OFFICES: 327 FIFTH AVENUE, PITTSBURGH 22, PA., Telephone Grant 1-9370 


LOCATION OF NATCO BRANCH SALES OFFICES 


> Birmingham 7, Ala., P.O. Box 5476, Tel. Fairfax 2-1881 New York 17, N.Y., 205-17 E. 42nd St., Tel. Murray Hill 6-4214 
iv Boston 16, Mass., 20 Providence St., Tel. Hubbard 2-3549 Philadelphia 2, Pa., 1518 Walnut St., Tel. Pennypacker 5-5112 
¢ Chicago 6, Ill., 205 W. Wacker Dr., Tel. Franklin 2-5754 Pittsburgh 22, Pa., 327 Fifth Ave., Tel. Grant 1-9370 
Detroit 2, Mich., 2842 W. Grand Blvd., Tel. Trinity 3-0310 Syracuse 3, N.Y., 1045 James St., Tel. Granite 9-8222 

Clay Pipe Sales Division, P.O. Box 207, Brazil, Ind., Tel. Brazil 3-1531 \ 


In Canada: Natco Clay Products Limited, Toronto 5, Ontario 
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KEN TILE’ 
Vinyl Asbestos 
and Asphalt Tile in 


OODGRAI 


The soft shadings and variations of graining are reminiscent of 


natural wood. Two new harmonious color pairs (see below) in both 
Kentile Vinyl Asbestos and Asphalt Tile. Each color, when used 
singly, gives a subtle random effect because no two tiles are 

exactly alike. When a more distinctly random appearance is desired, 


the matched color pairs may be mixed. 


SUGGESTED APPLICATION: 
Where ordinarily you may want to specify wood but are prohibited 
by budget limitations or installation or maintenance problems, Kentile 


Vinyl Asbestos or Asphalt Tile in Woodgrain is the perfect answer. 


Ask your Kentile Representative to show you samples of these 
new Woodgrain styles...see how much closer they come to natural wood 


than any other so-called “wood-type’ flooring. 


SPECIFICATIONS 
KENTILE VINYL ASBESTOS TILE KENTILE ASPHALT TILE 
| Size: 9x9" Ota" 
Thicknesses: Standard Gauge (4,”) and 4%” | yy” 
Colors: Beech, 980 Maple, D-870 
Elm, 981 Cherry, D-871 


See following page for another important announcement from Kentile Floors 
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SAA ie IN VINYL ASBESTOS - ASPHALT:SOLID VINYL - b sage’) AND RUBBER TILE 


“ OVER 175 DECORATOR COLORS! 
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KENTILE' 
Vinyl Asbestos 


oven lones 


Completely new concept of design and visual texture in 
resilient flooring from Kentile Floors. Exceptional uniformity of 
mottling virtually hides joints. Finished floor presents an 
over-all textured look of luxury quite similar to carpeting... 
with all the advantages of Kentile Vinyl Asbestos Tile. 


e Low cost. 
e Long wearing, greaseproof. 
e Nonporous, nonallergic 


e Easy-to-care-for color beauty. 


If you haven't yet seen Kentile Woven Tones Vinyl Asbestos Tile, 


ask your Kentile Representative for samples. 


SPECIFICATIONS 

Size: 9” x 9” 

Thicknesses: Standard Gauge (“6”) and %” 

Colors: Heather Beige, 972; Mesa Tan, 974; 
Canyon Rose, 971; Shadow White, 975; 
Dove Grey, 973; Cactus Green, 970 


KEIN] T | TILE HEOORe 


AVAILABLE IN VINYL ASBESTOS- SOLID VINYL + ASPHALT. CORK AND RUBBER TILE. 
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OVER 175 DECORATOR COLORS! 
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SMITHWOOD HALL INDIANA UNIVERSITY eEccER 
EDWARD D. JAMES, 


e : : & : es ze . 


S & HIGGINS, SUPERVISING ARCHITECTS, NEW YORK, N-Y, 


INDIANA ARCHITECT, INDIANAPOLIS, INDIANA 


INDIANA LIMESTONE 


Beautiful -- and a wise choice 
in building for more than a century 


Now — the new mass produced random ashlar 

distinguishes all forms of modern or traditional 

architecture — yet the cost is within your 
building budget. 


Used alone, or in combination with other 
materials, the new Indiana Limestone Veneer 
is the ultimate expression of character and beauty 
for all commercial, institutional, industrial and 
residential construction. 


INDIANA LIMESTONE COMPANY, INC. 
BEDFORD, INDIANA 


World’s Largest Producers of Building Stone 


e, 
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Beauty ...Zstabtish Value 


WITH LIMESTONE VENEER 


ERUY COR, 2 a : SPLITSTONE FINISH Preserves the 
The intrinsic value of a home is typified at its best when natural appearance. Creates maxi- 
mum play of light and shadow. 


constructed of ilco Limestone Veneer. Here, the enduring quality 
remains — timeless as nature, a distinction all its own with 
lasting beauty. Almost impervious to the ravages of weather, 
ilco Limestone costs no more than that of any good masonry 


material. ilco Limestone Veneer will actually save money over 


the years because it requires no painting, no repairing Fone acasetele cectieaetarataian 


Popular for ranch style designs. 


and no replacement. 


SAND-SAWN FINISH Smoothest, 
most uniform finish available. Tends 
to appear lightest of all finishes. 


INDIANA LIMESTONE COMPANY, INC. 


ARCHITECTURAL 


BEDFORD, INDIANA FILE 


World’s Largest Producer of Building Stone 
Offices in Principal Cities 


or write for copy 
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New B.EGoodrich “Corinthian”’ Koroseal 
masterpiece in vinyl floor tile styling, luxury and performance! 


When you want sheer luxury (the ultimate in practicality, too) SPECIFY 
new B.F.Goodrich CORINTHIAN Floor Tile. An exclusive process gives this 
translucent viny] tile a marble veining of incomparable 3-dimensional beauty. 
Here is your answer to new flooring elegance for every type of interior — 
commercial, institutional, and residential buildings. 


CORINTHIAN will outwear any other flooring, yet is amazingly resilient 
and quiet underfoot. Its glistening slip-proof sheen is built in. Stains, oils. 
grease and detergents can’t harm it! 


Use on or above grade. 14” thickness; 9” x 9”, 12” x 12”, also 36” x 36” un- 
trimmed. 6 striking marble tones. For further information, contact: 

The B.F.Goodrich Company, Flooring Products, Watertown 72, Mass., Dept. 
PC.6, wns 
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“Corinthian” for fabulous all vinyl flooring 


\ B.F. Goodrich 
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CORINTHIAN 


® 


VINYL FLOOR TILE 


B.EGoodrich 
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Used in famous buildings coast-to-coast for its 


colorful, carefree beauty! 


The heaviest traffic areas, department stores, shopping centers, office build- 
ings. schools, and other commercial and institutional buildings across the 


country have floors of B.F.Goodrich Koroseal — and no wonder! 


The best-known name in vinyl — B.F.Goodrich Koroseal has a reputation 
for rugged durability and easier, more economical maintenance (footsteps 
actually buff it!) ... wipes clean with a damp mop. Grease, stains and other 


destructive solutions can’t harm it! And, it has a safe, Anti-Slip surface. 


Use on, above, or below grade. 9” x 9”, 12” x 12”; 14” for heavy traffic areas 
2 8 be 


(20 marbleized colors); 80 Gage for moderate traffic areas; also 1/16” for 


residential use (31 decorator colors). 


‘ 


We acknowledge the assistance of The American Institute of Architects in editing the subject matter and form of reine 
eu 4 
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- BEGoodrich Koroseal vinyl asbestos tile for busy areas _ 
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At your service . . . You are invitec 
to refer your flooring problems to ow 
nearest representative, flooring contrac 
tor, or contact us direct. 


MAIN OFFICE AND FACTORY: The 


B.F.Goodrich Company, Flooring Products 
Watertown 72. Massachusetts (Phon: 
WaAtertown 4-6000) 


BRANCHES: 

New York 17, N. Y. (Sales Office) 230 Parl 
Ave., Room 1216. 

Chicago 44, Ill. (Sales Office & Warehouse! 
4646 West Lake St. 

California, Oakland 20 (Sales Office & Ware 
house) 1700 Ferro St. 


/ 

/ 
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VINYL ASBESTOS 

I FLOOR TILE 

| pe 
| BEGoodrich 
| Flooring Products 


‘ 


} 


ADD THAT “CUSTOM” LOOK 


to bathrooms and powder rooms with 
this newAmerican-Standard cabinet-lavatory 


The stunning new Gracelyn cabinet-lavatory lends a 
“custom” look to any bathroom or powder room at a 
moderate price. The integral bowl and counters are a 
single piece of smooth, non-staining vitreous china. Wide 
top is convenient for toiletries, cleans easily, has no dirt- 
catching seams. Sloping panel takes either Monogram 
fittings (shown) or Quality fittings. Choice of eight colors 
and white. In 32’, 36’’ and 42” lengths; 18’’ wide. 


Beene aces ta ti seni wood caine Tee FOR DETAILS call your local American-Standard sales 


ished in neutral beige. Non-warping double doors have office or write AMERICAN-STANDARD PLUMBING AND 


magnetic latches. Lavatory rim at either 31” or 34” 
height using 12” or 15” legs with adjustable leveling tips. Heatinc Division, 40 W. 40 St., New York 18, N. Y. 


Amuncan-Standard and “Standard”? are trademarks of American Radiator & Standard Sanitary Corporation 


American-Standard 


PLUMBING AND HEATING DIVISION 
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New 8” Heatrim 
white prime finish 


8’ enclosure 4 10%“ enclosure 8” enclosure ; 10%” enclosure 
%"' element %" element 


Easily installed snap-in support 
bracket— Model L. 


New 10%“ Heatrim- 
grey prime finish 


Element slide cradle moves back 
and forth to allow for expansion. 


1” element - 7 1” element 


Now you can get low-cost baseboard heating 
by American-Standard at no sacrifice in quality 


G-2 
PACKAGED 
BOILER 


25-YEAR GUARANTEE by American- 
Standard covers all surfaces of the 
cast iron sections—working core of the 
boilers—not merely the outside “shell.” 


New Heatrim Baseboard Panels are the best you can buy, yet they’re 
priced so you can handle low-cost jobs at a profit. And with two sizes of 
enclosure, combined with two interchangeable elements, you get four 
versatile combinations that will take care of every type of job. Heatrim 
installs fast—keeps labor time and cost down. ; 


The new, compact 8” enclosure is finished in white satin prime coat—does 
not necessarily require further painting. Install in it the new %4"’ element 
with channel-edge fins that butt together for increased strength and safe 
handling, or the new 1” element with corner-rounded plate fins. Special 
bracket and slide cradle eliminate expansion noise and make installation 
fast, easy. Full line of matching accessories is provided for both 8” and 
1014” enclosures. 


Now the packaged G-2 and the popular G-4 residential water boilers are 
backed by a sales-clinching 25-year guarantee. 


For more information, write AMERICAN-STANDARD, PLUMBING AND HEATING 
Division, 40 W. 40th St., New York 18, N. Y. 


Amenican- Standard’ and “Standard” are trademarks of American Radiator & Standard Sanitary Corporation 


New American-Standard baseboard panels are another development in hydronics, the science of heating and cooling with water. 


Element firmly positioned on cradie. 


Strong, lightweight and nailable, Stran-Steel framing saved 
time, labor, and materials in this 138-unit multi-floor motel. 


Towne House Motel, Rochester, N.Y. Michael J. 
DeAngelis, Architect; Donn DeAngelis, Designer 


Stran-Steel Architectural Products 
Mean Construction Savings For You 


€ ae ; 


JOISTS and STUDS BEAMS ROOF DECK C—SECTIONS COLUMNS CHANNELS 


Dept. I-33 
STRAN-STEEL CORPORATION 


Detroit 29, Michigan e Division of 


CORPORATION 


a 


a 


READY FOR THE PEAK 
OF THE ’58 TRAVEL SEASON... 


Motel Earnings to Start 30 Days Sooner; 
Stran-Steel System Reduces Fabrication, Erection Time 


A coordinated lightweight framing system that’s nailable like 
wood, but has the strength and fire-safety of steel, speeded 
construction and reduced cost of the Towne House Motel in 
Rochester, New York. Stran-Steel components were available 
for construction on the very day the job was let. Much of it was 
fabricated on site while the footings were poured! As a result, 
this 138-unit motel will be completed a full month earlier. Owner 
will enjoy an extra month of peak-season income. 


Besides the savings in erection time and erection cost, Stran-Steel 
framing (as opposed to conventional bar-joist systems) reduced 
material cost by saving 8 to 10 inches in height because joists 
fit between flanges of wide flange beams. 


Time-saving, cost-saving Stran-Steel framing offers freedom of 
design, too. Collateral materials are nailed directly to the steel. 
Send for catalog or contact your Stran-Steel Architectural Prod- 
ucts dealers, listed in the Yellow Pages under Steel. Stran-Steel 
Structural Systems catalog can be found in Sweet’s Catalog— 


index 2C/Str. 


| For More Information, Use Postage-Free Postcard at Back of Book 
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STEP 1. Apply Mutti-CLEAN Concrete Hardener 


and Etcher. This cleans, etches and hardens in 
one operation. It etches by opening up pores so 
seals can penetrate; it hardens by chemically 


How to specify beauty like this for concrete floors 


How MULTI-CLEAN Can Assist You. There’s a | 
separate scientific MuLTi-CLEAN MeEtTHop for 
the initial treatment and preservation of the 
beauty of every type floor. It includes the right 


converting soluble materials in concrete to in- materials, the right equipment, and the right 

soluble. Makes floor more resistant to dusting, technique for each. 

SO NE NS When you specify the Mutt1-CLEAN Merruop for 
STEP 2. Next, apply 2 coats of MULTI-CLEAN any type floor, you know it will look better, last 

rubber-based Neo-Dry Concrete Sealer with wide longer, and cost less to maintain. It will be a 

brush or applicator. Available in “natural” as floor your client will be truly proud to own. 


well as black, white, green, tile red, gray or. 
brown. Resistant to both acids and alkalis and 
dries within an hour. 


THE MULTI Cpe 


LO mairetain in 
COncRey 


AN METHOD 


T #9Ry 


= Floors 


| STEP 2. (Alternate) If concrete floors will be sub- 

jected to spillage of solvents such as gasoline, 

naphtha, etc., follow Hardener and Eicher with 
) 2 applications of MuLTI-CLEAN Concrete Pre- 
a6 server. Also available in black, white, green, tile 
red, gray, brown, and natural. Concrete Preserver 
stops dusting, chipping, and gives excellent 
long-lasting resistance to chemicals and greases. 


Pease, 
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3 ; STEP 3. When dry, finish with MuLTI-CLEAN 
Anti-Slip Waterproof Wax. This is a self-polish- 
: ing, water emulsion, carnauba-based water- 
: proof wax with unusually long service life. 


Waxes, Cleaners, 
Seals, Finishes 


Heavy Duty 


Scrubbi 
rubbing Vacuum Cleaners 


Machine Floor Machines 


See 8-page Multi-Clean Insert in Sweet's Architecture File, pages, 13m | ML 
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i, ications for proper treatment 


oO f all ty pe f I oo (FS (use the card at the back of this bulletin to order your free copy) 


Here, in handy perforated ‘“‘tear-out” form, are complete floors. Both long and short forms are included for your con- 
specifications for treatment of all type floors. venience. 
_ Bound ten-sheets-to-a-pad, there are separate sections Expert local consultants. A trained MulttTI-CLEAN floor 
for asphalt tile, concrete, rubber tile, terrazzo and oxy- maintenance specialist is available in every metropolitan 
chloride, vinyl and vinyl asbestos, and wood. Ceramic tile, area where there is a Chapter of The Producers’ Council. 
cork, linoleum and marble are also included. He’ll be glad to assist you in any floor care problem you 
These specifications are based on the scientific MULTI- may have. If he’s not listed in your telephone directory, 
CLEAN MeEtuop. They cover initial treatment of new floors, write to MULTI-CLEAN Propucts, INc., St. Paul 16, Minne- 
future maintenance, and restoring the new look to old sota, for his name. 


Initial 
treatment 


ee Restoring 


"new look” 
to old floors 


Long and 
short forms 


“ Future 


maintenance 


Perforated 
“tear-out” 
sheets 
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- MULTI-CLEAN DISTRICT REPRESENTATIVES: 


(HOWARD BROWN HARRY FALIS WAYNE GARLID _-J. M, JOHNSON HARRY TURNER 

82 Carolyn Avenue 3521 Boulevard, Apt. 3 2277 Ford Parkway 197 Poplar Avenue 17020 Alwood Ave. ‘ 
ky River 26, Ohio Jacksonville, Florida St. Paul 13, Minn. Millbrae, California West Covina, Cal. 

iN BUDOLFSON PAUL FROST DON HYDE EDWARD M. O'LEARY Cc. J. TYLER 

5 Aqua Drive 6108 W. 5éth Street 1547 Suffolk 24015 Greenfield Ave. 31 Chester Road 

Has 12, Texas Mission, Kansas Westchester, Illinois Oak Park, Detroit, Mich. Easton, Connecticut 


HARROLD WILLIAMS, 103 Centre Street, Haddonfield, N.J. 


Architects and General Contractor— Design Inc., a di- 
vision of Bank Building & Equipment Co. of St. Louis. 
Electrical Contractor—Ledbetter Electric of St. Louis. 
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@ HI-EFFICIENCY BUSDUCT with copper or alumi- 
num conductors is unsurpassed for conducting heavy 
current from service entrance to distribution center. 


| KLAMPSWITCHFUZ SWITCHBOARD com- 
114] bines both disconnect switch and fuse protection 
iy into one unit. Features dependable, hinged type 
pull-out switching unit. 
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QS QUICKLAG S Circuit Breaker Panel- (@) LNTP PANELBOARD—a safety 
board—provides safe, dependable, auto- type panelboard with switch and fuse 
matic circuit protection against short type control and protection. Ideal 


circuits and dangerous overloads. for lighting branches. 


P. C, BULLETIN #84/JUNE 1958 36 ; 


Architect-- Burton-Wirth & Associates, St. Louis 
General Contractor-—Murch-Jarvis Co. of St. Louls 
Electrical Contractor—Gamp Electric of St. Louis 


by Frank Adam 


Falstaff Brewing Corporation, brewers of 
‘America’s Premium Quality Beer’’, and 
the Merchant’s Exchange of St. Louis, are 
the latest additions to the distinguished 
roster of commercial buildings in which 
Frank Adam equipment for the control 
and distribution of power and light has 
been installed. 


Frank Adam equipment was chosen for 
these two modern commercial buildings 
after a careful study had convinced the 
designers that ‘““The Sign of a Better Job” 
is more than a mere company slogan— 
that it is, in fact, a symbol of quality 
electrical distribution equipment for all 


ADAN 


makers of 
busduct * panelboards * switchboards + service equipment 


safety switches * load centers * Quikheter 


types of buildings—commercial, industrial, 
residential and institutional—equipment 
that is modern in design, quality-engi- 
neered and factory-tested to assure safe, 
dependable service, easy to install and 
requires less maintenance which means 


greater economy. 


Include equipment bearing the trade-mark 
“The Sign of a Better Job” in all your 
future power distribution plans. You'll find 
it pays. Or, for further information about 
any Frank Adam product, consult your 
nearest Frank Adam representative, listed 
in Sweet’s Architectural file. 


FRANK ADAM ELECTRIC COMPANY 
BOX 357, MAIN P. O. @ ST. LOUIS 3, MO. 
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TRADE MARK 


Glazed Rail A wide variety of partition styles, extreme versatility of design, 
unlimited range of panel material, and freedom of color selection 
Plain Rail —these essentials of a real “custom look” are all available to you 


when the CoLorLINE Partition System is used. 


a Open Ceiling 
Probably most important to you is the fact that CoLoRLINE 
5 A Partitions are available at low cost—simply because framing 
# D Height : aot 
oe fey Tht materials are stocked by your local UNISTRUT Distributor and 
A no time-and-dollar consuming engineering and fabricating is 
‘ Cubicles necessary at factory level. 

Floor to Ceiling Your UNISTRUT Distributor is eager to serve your space divi- 


sion needs. Avail yourself of the opportunity to obtain custom 


Partition with Brackets appearance at low cost with CoLorLINE 


Request Literature—Using Reply Card in Back 


Plywood 


Metal 


Hardboard 


Veneer 


Plastic 


Glass 


Cement Asbestos 


TRADE MARK 


While CoLorLINE is a truly low cost partition system, application of pre-engineering provides additional savings through 
maximum utilization of steel and panel material. The four “Standards” shown below will provide you these savings—wherever 
they can fulfill all or any part of your requirements. 


7! STANDARD DOOR HEIGHT PARTITION 
SOLID PANEL PANEL AND GLASS 
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PLAIN RAILING 
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e metal framing has been preferred by. 
—to mount, frame, suspend and 
s them time and money— 
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ARCHTTECIURAL, «9. 
INFORMATION a 
for those who design, build, or buy buildings 
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Seeing is believing — a sound structure in a good location was in need of a 

new look. Davidson Architectural Porcelain created for Goldsmith's 

Department Store in Memphis, Tennessee, a new, modern effect. 

Any structurally sound building can have that “refreshing look’’ and increase \ 
its business activity when it is architecturally planned to be faced with 

Davidson Architectural Porcelain, the most modern building material. 


ALA. FILE NO. 15-M-1 


® 


OAVIDSON 
TYPE | PANELS 


"X 3" 16 GA. Gt. 
METAL FURRING 


Davidson Porcelain Panels 
are porcelain enamelled 
on both sides and are | 
mounted with stainless 
steel clips and screws. The 
quality of the Davidson 
porcelain is Grade A 

or AA. For new or 
existing structures, use 
Davidson Panels. 


CONCRETE LEDGE IX 3° 16 GA, G.I. © 
AT SECOND FLOOR METAL FURRING 
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aah alee Institute Davidson ENAMEL PRODUCTS, INC. 


Producers: Council, ine. 1115 —, KIBBY STREET *® LIMA, OHIO 
SUBSIDIARY OF FENESTRA, INC., DETROIT, MICHIGAN 
THE WORLD’S LARGEST EXCLUSIVE MANUFACTURER OF ARCHITECTURAL PORCELAIN 
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QUALITY ECONOMY architectural 
porcelain 
panels 


Goldsmith's Department Store, 
Memphis, Tenn. 


Architect: 
Nowland Van Powell, Memphis, Tenn. 


Contractor: 
Tri-State Construction Co., Memphis, Tenn. 


Davidson Architectural Porcelain 
Distributed and Erected by: 
Architectural Porcelain, inc., 
Memphis, Tenn. 


We acknowledge the assistance of the 
American Institute of Architects in editing 
the subject matter and form of presentation. 


THE PRODUCERS’ COUNCIL, INC. 
2029 K Street, N. W., Washington 6, D. C. 


Please send 1958 Sweet’s Catalog and File of Typical Details. 
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This floor in the Beverly Hilton Hotel, Beverly Hills, takes lots of 
Y y 
punishment! Of course, it’s Hillyard-treated. 


TREATING SPECIFICATIONS FOR CONCRETE FLOORS ALA File fe. 256 
HiLLYARD Seep ese ssn eG ape 


PADS BER TRE UNCP UR PEEK 


maintenance 


CONCRETE 


Sealing new concrete for complete cure, with 
least inconvenience to the contractor. Finishing 
for appearance and simplified, streamlined 
maintenance. Renewal of old concrete. 
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“I FIND THE ANSWERS 


“What's the Best Treatment 


for a Terrazzo Floor?” 
Hillyard AIA File No. 25G, 
‘How to Treat and Maintain 
Terrazzo Floors’, contains 
architectural specifications for 
treatment of old and new Port- 
land Terrazzo, White Terraz- 
zo, Magnesite Terrazzo. 


‘What Help Can I Give 
My Contractor When 

He Begins the Treatments 
I Specify?” 

This Hillyard File also con- 
tains detailed, step-by-step in- 
structions for applying each 
treatment, and for preparation 
of the floor before commencing 
treatment . . . recommends 
tools to be used, and most ef- 
ficient methods of application. 
Also, maintenance recommen- 


dations that can be passed on 
to the client. 
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Paasshan 9 noe OCT CO THE DAREN AE 
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GYMNASIUM 


Special treatments for beautiful natural light 
color — smooth, no-glare, non-skid playing sur- 
face —2 to 3 times longer wear and easier 
maintenance. Complete instructions, illustrated 
with drawings, for laying out and marking the 
basketball court, and for other indoor games. 


yn The Hillyand ‘Maintaineen is a trained, full-time floor care specialist, who brings to you the 


experience of the entire Hillyard organization, now entering its second half century of service. 
Ask him to survey the floors on your boards, in order to recommend treatments, serve as your 
Job Captain, follow up to help on any problems that may have arisen. 


His job has only begun when you specify. 
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IN THESE | 
HILLYARD 
FILES’’....- 


“Who Will Serve as My Job Captain?” 
The Hillyard Maintaineer® will serve! 
The File gives geographical listing of the 
more than 150 trained “Maintaineers”, 
from which you can select the man 
in your territory. He’s your own skilled 
consultant, serving without charge 
or obligation. . 


Youns yor the Asring 


— Hillyard AIA Files covering treatment of 
each type of flooring. 


IR TREATMENTS 
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SEE OUR CATALOG 


IN SWEET'S 
ARCHITECTURAL 
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TREATING SPECIFICATIONS FOR ALL WOOD FLOORS AAA, File We. 256 OR WRITE/FORIGCE® 
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| TREAT AND MAINTAIN 
= HALT © LINOLEUM + RURRER « CMTE 


. w RESILIENT. FLOORS 
ol 


for Grenler Beaty » Longer Meer 


Wwoaooond RESILIENT 

Cleaning and preparation of the new floor, Final clean-up and initial treatment of new 
sealing, finishing. Specialized treatments for linoleum, asphalt, rubber, vinyl, for greater 
school, church, institution — commercial, in- beauty and longer wear. Restoration of old 
dustrial, office buildings — dance floors, audi- floors to “like-new” condition. 


toriums, other problem areas. 


Bring Youn Files Up ta ‘Date | ST. JOSEPH, MO. 
Each of these Hillyard AIA folders has been Passaic, N. J. 
revised and brought up to date for 1958. Write San Jose, Calif. 
for new issues to complete your file or to re- Branches and Warehouse Stocks in Principal Cities 


place older files you now have. 
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Environment (Con’d from page 16) 


lead. This reflects the fact that suburban communities are 
generally made up of young families in the middle-income 
group. Nighttime shopping, averaging three to five nights 
per week, favors this market and increases the volume of 
men’s wear sold. With both husband and wife shopping 
together, sales of home appliances and furniture have 
boomed. Above all, the shopping center public has de- 
manded comparison shopping, not only in specialty shop 
fashion goods but also in food and general merchandise; 
hence the trend toward two supermarkets and two depart- 
ment stores in each regional center. 


Redevelopment of Downtown Business Districts 


The success of suburban shopping centers and the 
serious loss of trade suffered by the central shopping dis- 
tricts of our big cities has worried merchants, architects 
and city planners everywhere. During the last few years, 
this worry has been translated, first, into planning, and, 
second, into the large and small scale redevelopment of 
our downtown business districts. 

Downtown shopping conditions in most of our 
towns, cities, and suburbs are essentially the same from 
coast to coast and follow an obsolete pattern inherited 
from horse and buggy days. Street systems planned for 
horse-drawn traffic have become overcrowded and unsafe. 
Private automobiles bringing customers have no place to 
park; buses must collect or leave their passengers at 
random street corners; trucks have no proper unloading 
terminals. Noise, confusion, and congestion make life 
irritating and unsafe for both pedestrian and motorist. 
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Even when streets have been widened, parking meters 
installed, highway systems reorganized, and some attempt 
made at utilizing blighted land for off-street parking, the 
picture remains practically unchanged. Every minor move 
of this type merely invites more motorists to drive down. 
town. The problem cannot be solved until it becomes 
economically possible to plan and provide for adequate 
motor and pedestrian traffic arteries and off-street ter- 
minal facilities for autos and trucks. 

To change all this for the better will take more 
time and money than ever went into the building of today’s 
suburban shopping centers but it will be time and money 
well spent. Already, fragments of Philadelphia, Pitts. 
burgh, Chicago, New York and Boston—to name a few 
examples—are being profitably redeveloped to provide 
better traffic conditions for autos, trucks and buses and 
more safe and sane pedestrian walkways and plazas. 

In Boston, a fragment of the old city has beer 
planned as a brand new commercial center, complete with 
shopping, hotels, amusements, off-street underground 
parking and traffic-free shopping concourses. With this 
broad approach to urban redevelopment, the shopping 
environment of a downtown district can be remodelled te 
an ideal pattern. Landscaped outdoor pedestrian con. 
courses and plazas and indoor covered shopping malls 
take the place of barren sidewalks and hazardous traffic 
Parking garages, whether above or below ground, take 
the place of curbside parking. 

Back in 1947, the small city of Rye, New York. 

Continued on page 74 


Aerial sketch of Purchase Street, redevelopment of business district, Rye, New York. Architects: Ketchum & Sharp. 
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(eler PRODUCTS 
NEWS BULLETIN 


The deluxe quality and attractive design of Recolor is outstanding. Airxpeler standard units are constructed of 
heavy aluminum or steel. Other metals and finishes are available on request. SIMILAR OUTWARD APPEAR- 
ANCE for all sizes and types of Airxpeler products is a special feature of the unique design of Airxpeler con- 
struction. Electric motors are mounted completely out of the flow of exhausted air stream; and are constant, two 
speed and variable speed, 10,000 hours—trouble-free operation. 


“PB” PRESSURE BLADE 
POWER EXHAUSTERS 


Efficient, exceptional quiet operation when 


Reborn 227 baks; used for low static pressures up to 2”. 


2666378 others pending 


“BCD’? BACKWARD CURVED DRIVE 


GS” GRAVITY SIPHON OR POWER ROOF EXHAUSTER 


“FAS” FRESH AIR SUPPLY 


These are regular ‘PB’ units less motor and pressure 
blade. Stormband design of “GS” model eliminates 
downdrafts. Motor and pressure blade may be added 
when positive exhaust is desired. “FAS” units are used 
to supply fresh air directly into ventilator or general 
fresh air intake of buildings. 


“RC” RELIEF CAPS 
Design of backward curve 


| Replaces GOOSE NECKS. Spun blower wheel assures efficient 


. Gi, a from one piece of metal. Sizes to — gperation when used for static 

a 42” dia. throat openings. Used pressures above 2”. Full ven- 

= os 4 also as GRAVITY VENTS. turi inlet eliminates turbulence 
and reduces noise. 


AMMERMAN COMPANY, INC. 


110 North Second St., Minneapolis 1, Minn. 
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COMPACT STREAMLINED 
BLACK OUT DESIGN 


Non-overloading backward curve centrifugal wheel. The 
extremely low silhouette design is accomplished by 
mounting the electric motor on the side of the support 


structure out of exhausted air stream. 


SPECIAL IMPORTANT FEATURES 


@ Height reduced one half of ordinary, conventional 
belted units. 


@ Rigid motor support, no wheel wabble. 


@ Full venturi inlet eliminates turbulence, reduces 


noise, 
@ = Low wind resistance. 


@ Self acting damper, installed on inside of outer 
skirts available when specified. 


“RC” LO-BOY ROOF OR 
RELIEF CAPS 


“RC” units are of square or rectangular Lo-Boy back- 
word curve design. Used for gravity ventilator, pressure 
relief or air intake. When specified, the top on hinges 
for access to dampers or other equipment is furnished. 
Standard construction is 18 gauge mild steel. Finish is 
grey enamel; Also other metals on request. 


We 
See Sweet's 1958 


Architectural File 20C-AMM 


peler 


ae 
ns 


Aijir/ 


“BCB” LO-BOY MODEL ”PRE” 
Backward Curved Belted 


Power Roof Exhauster 


BACKWARD CURVE “BCD” 
DIRECT DRIVE ‘‘PRE’’ UNITS 


Constant, two speed and variable speed motors 
available. Wheels from 6” to 20” inclusive. 


acknowledge the assistance of The American Institute 


Architects in editing the subject matter and form of presentatior 
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@ Today’s most popular 
floor styling 


e Heavy-duty for commercial 
and institutional floors 


e Low initial cost, 
low maintenance cost 


e Resistant to alkalis, grease, 
oils, and other reagents 


FLOOR DIVISION 


OW! Popular textured-chip styling 


in economical vinyl-asbestos flooring 


: 
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This is an unretouched photograph of a milled-down sample of 
Armstrong Imperial Excelon Tile. It demonstrates how the 
textured-chip effect goes all the way through each tile for 
lasting beauty. It is not just a surface treatment. 


NEW (Armstrong EXCELON TILE 


IMPERIAL SERIES, %’’ Gauge 


Armstrong Excelon is a vinyl-asbestos floor tile of unusual 
dimensional stability. Its exceptional resistance to many 
solvents and dilute acids makes this floor suitable for 

areas where spillage is a problem, even chemical labora- 
tories. Excelon Tile also is fire retardant, meeting 
Columbia University fire tests. 


Armstrong Excelon Tile is exceptionally smooth and 


glossy. Measured by the Gardner Glossmeter, it has twice 
the surface gloss of asphalt tile. In addition to the new 
Imperial Series, three other Excelon Tile stylings are 
available in ¥%” gauge—Straight-grained, Woodtone, and 
Designers Series. 


For samples and specifications, use reply card at back of this issue or write to 


mstrong 


CORK 


COMPANY 


LANCASTER, PENNSYLVANIA 
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(Armstrong FLOORS 


for COMMERCIAL BUILDINGS 
* WHERE TO USE «RECOMMENDED GAUGES 


Primary consideration in the selection of resilient floors thinner gauges of Armstrong Floors—with the advantas 
for commercial buildings should be given to the type of of lower costs. New Hydrocord Back permits the use « 
subfloor and to the service required of the finished floor. sheet plastic Corlon on grade. New Cushion-Eze Bac 

The table below indicates where each Armstrong Floor adds comfort, quietness; simplifies maintenance. 
should be used for best performance. New formulas and Armstrong makes all types of resilient floors 


z, 5 F; 8 AMAL 
manufacturing methods have increased the usage of Arm- to meet virtually every requirement and can £% ERR 
strong Floors making many of them suitable for grade and _ offer unbiased recommendations. For complete e\ "cour 
below grade as well as for suspended floors. These im- data about resilient floors, write Armstrong “eax 


provements also have increased the serviceability of Cork Co., Floor Division, Lancaster, Pa. 


: W Suggested use indicated by gray areas. 
Type of Armstrong Over-all ear Heavier gauges eliminated where thinner gauge represents a more economical value 
P z Layer 
Flooring Material Gauge Thickioee Light 


Above On 
Grade Grade 


716" 


1 /8” 1 Vase 


ASPHALT TILE 
1/8” 1/8” 


EXCELON TILE (Vinyl-Asbestos) Mavikss 
i Alon 

CUSTOM CORLON TILE 1/8” 
(Homogeneous Vinyl!) Bae 3/32” 

RUBBER TILE 3/16 

1/8” 

LINOTILE 1/8” 


CORK TILE x < la 


CUSTOM VINYL CORK TILE 1/8” 1/8” 
On Below Heavy 
Grade Grade Traffic . 


CORLON (Sheet Vinyl) 
Decoresq (Armofelt Back) 070” 030” ae eal 


ers 
ees aR. 
06250 2030 | SOs Pela 


Medium 
Traffic 


Terrazzo (Armofelt Back) 0700 an0g078 a a / 
Terrazzo (Hydrocord Back) 0625” 70080" eae 


LINOLEUM 


On Below Heavy Medium 
Grade Grade Traffic _ Traffic 


Above 
Grade 
Battleship, Heavy Gauge 254 


0 
03 
03 
125" 
0 
09 


3 
o7o” | 0307} 
9 


Plain, Standard Gauge .090” © | 050” 
1 
Marbelle, Heavy Gauge heey | 090” 


Marbelle, Standard Gauge .090” 
Textelle, Heavy Gauge .125” 
Royelle, Standard Gauge .090” 


Embossed Inlaid, Craftline, 4 
& Spatter—Standard Gauge .090” .050” ee 
Imperial, Heavy Gauge 25%) ‘ 
Imperial, Standard Gauge .090” 


We acknowledge the assistance of The American Institute of Architects in editing the subject matter and form of presentation. 
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Unique Building Supply Center 
features roof of quickly 
installed Tri-Rib Roof Deck 


ae ae 


Hechinger customers can forget about the weather! Roof, made of Tri-Rib Roof Deck, 
extends out 15 feet over walks on all sides to serve as an all-weather canopy. 


Featuring a roof using a series of rhomboid-shaped umbrella 
trusses joined together and constructed of Wheeling Tri-Rib 
Roof Deck, the Hechinger Company’s Rockville, Md., store is 
one of the world’s most modern building supply centers. 


Ideal for many types of construction, Tri-Rib is made of Wheel- 
ing Cop-R-Loy® steel — the famous copper-bearing steel that 
has proved its long-lasting qualities through years of actual 
field use! And — because Tri-Rib is light and strong — it re- 
quires fewer and lighter columns, shallower footings and elimi- 
nates the subpurlins required by many other types of roof 
construction. 


On the installation shown above, Mr. Frank Wolfsheimer, presi- 
dent of Hechinger Engineering Corp., builders of the center, 
reports, ““We were very pleased with the way Tri-Rib went on, 
especially with the speed of installation and the way Tri-Rib 
and Tri-Rib Accessories are engineered to work so perfectly 
together.” 


Find out how Wheeling Tri-Rib Roof Deck can help you, too. 
See Sweets, or contact our nearest representative. Wheeling 
Corrugating Company, Wheeling, West Virginia. 


WHEELING CORRUGATING COMPANY 
IT’S WHEELING STEEL 


Wheeling Tri-Rib Roof Deck is designed 
in accordance with specifications adopted 


by A.L.S.I. Light Gauge Cold-Formed 
Steel Design Manual, 1956 Edition. WHEELING WAREHOUSES: Boston, Chicago, Columbus, Detroit, 
; Kansas City, Louisville, Minneapolis, ‘New Orleans, New York, 
Philadelphia, Richmond, St. Louis. SALES OFFICES: Atlanta, Houston. = 
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New York International Airport’s new International Arrival Building, partially shown here, is air- 
conditioned by nine absorption machines located in a central heating and refrigeration plant and... 


Building’s system was designed 


to a static pressure of 8” water. 5 miles of high-velocity 


SOFTITE Cop-R-Loy used ranged 
from 16-gage for ducts over 18” i 


diameter to 22-gage or 8” or less. trunk lines made of Wheeling 


Because sections were made up in 
Alpine’s shop with short lead 


time on an “as needed” basis, sorlrrr ‘ COP-R-LOY. Sheets 


Wheeling’s dependable delivery 
was a big advantage. 


Although it’s only three stories tall, Idlewild Airport’s new 3,200’-long 
International Arrival Building has the high-velocity air-distribution sys- 
tem normally associated with skyscrapers. It was selected to minimize 
the space requirements of trunk lines and ducts in the extremely long 
structure ...and to assure the best possible year-round air-conditioning 
in every part of it. 


Using almost 250 tons of Wheeling sorTirzE Cop-R-Loy Galvanized — 
Sheets, the lines were fabricated by Alpine Sheet Metal & Ventilating 
Company, Long Island City. The company’s president, Mr. Marty 
Langberg, says, ““We knew this was going to bea tough job, so we worked 
extremely carefully and used sorTirE Cop-R-Loy wherever Rote to 
assure extra-long, trouble-free service from the system.” 

For full details on sorTirE Cop-R-Loy’s extra-long 
life, contact your nearby Wheeling warehouse or sales 


abla ae cea office. Wheeling Corrugating Company, Wheeling, 
OWNER | Port of West Virginia. 


New York Authority 
GEN. CONTRACTOR § Cauldwell-Wingate Co. 


FABRICATOR } Alpine Sheet Metal WHEELING CORRUGATING COMPANY-— IT’S WHEELING STEEL 
entiiating Co. 


IMMEDIATE DELIVERY ON ALL STOCKED ITEMS FROM THESE WAREHOUSES: Boston, Buffalo, Chicago, Columbus, Detroit, Kansas City, 
Louisville, Minneapolis, New Orleans, New, York, Philadelphia, Richmond, St. Louis SALES OFFICES: Atlanta, Houston 
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T mca ae ee iy 4 May Company, Valley Store, 
North Hollywood, California, 

Architect: A. C. Martin & Associates 


F; renee. California 
Architect: John S. Bolles : gh sie 


Grant Co., South Bon 


Hub Department Store, Coos Bay, Oregon 
Architect: Mario Gaidant 


ach’s, Los Angeles, California 
Architect: Welton Becket & Associates 
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g’s, Norwalk, Connecticut, 
Contractor: Thomas J. Riordar 
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Characteristics of aa 
MO-SAI PRECAST FACING 


DESIGN VERSATILITY 


Thin, Mo-Sai precast facing gives the architect new design freedom. He can specify almost any desired color, texture 
and shape; vary the scale of the design. Large-scale units give a feeling of dignity and permanence, and simplify 
design problems. Usually, fewer joints are required. 


a 
Anchoring to existing masonry ~ 
Ae ty Si dom, . 
ees ’ 
5 oe FAST, EASY AND ECONOMICAL TO INSTALL 
Relatively lightweight and large-size Mo-Sai precast facing is easy and economical to install. Lifting hooks for 
handling and loops for anchoring the slabs are welded to, or looped around, the embedded reinforcing mesh. 


Installation, handled by regular masons, requires no special training but should be adequately supervised. 


VARIED TEXTURES 


= hs &< : r Mo-Sai precast facing textures may be varied from smooth to coarse (see illustration) by using aggregate of various 
Used = rue : . sizes, without impairing the fundamental flatness of the surface. The facets of the exposed aggregates catch, refract, 
Sed 45 a complete wall unit | -~ ol ine and reflect the light, and thus provide a sparkling surface for exterior and interior walls. The texture of exposed 


aggregate slabs may be pre-inspected, and samples may be submitted for approval prior to fabrication of the slabs. 


VARIED SHAPES 


Mo-Sai may be shaped to almost any desired profile. With a thinness of about 2” to 24%’, and strong steel 
reinforcing, they may be used in large or small sizes and shapes without fear of weakness or excessive weight. 


WIDE COLOR CHOICE 


nei The wide variety of aggregates available, including quartz, granite, ceramics, and vitreous enamels, makes it possible to 
seats dels it j wo offer Mo-Sai in a virtually unlimited range of colors. Also, a wide variety of mineral and synthetic pigments may be 
3 ae a used to color the white cement matrix to blend or contrast with the aggregates. 


LARGE SIZE 


Convenience in handling, shipment, and erection are usually the only limits on the size of Mo-Sai precast facing. 
Though sizes average 20 to 40 square feet in area and 2” to 2%” thick, units larger than 100 square feet are entirely 
practical for many jobs. The large-size units greatly reduce the number of joints usually necessary, minimizing 

the possibility of leakage. They are dimensionally stable. 


Anchoring to steel ~~ 


LIGHT WEIGHT 
Mo-Sai precast facing weighs about 25 Ibs. per square foot, permitting free use of large units. 


HIGH STRENGTH 


Mo-Sai owes its minimum guaranteed strength of 7500 Ibs. per square inch to: (1) closely controlled fabrication, 
unusually dense concrete reinforced with steel mesh; (2) reinforcing mesh, with returns, is not lapped but bent to proper 
shape; (3) thinness of slabs permits even curing; (4) vibration during fabrication produces strong, dense material 

with minimum of voids and water pockets; (5) low water-cement ratio produces strong and durable concrete. 


Anchoring to preconstructed walls =~ 
ee 


USED AS FORMS 


Mo-Sai is frequently used as a form for structural concrete. When a good bond is obtained between Mo-Sai facing and 
structural concrete, half the Mo-Sai thickness may be considered effective structurally. 


USED AS CURTAIN WALL 


Mo-Sai precast facing with built-in insulation (either with rigid insulation as ‘sandwich filling,” or backed with 
insulating concrete) is often used as a complete curtain wall unit 


BADGER CONCRETE CO., Oshkosh, Wes OTTO BUEHNER & CO., Sait Lake City 6, Utah 


O . 
CAMBRIDGE CEMENT STONE CO., Aliiston 34, Mass P. GRASSI-AMERICAN TERRAZZO CO., South San Francisco, Calif. 
ECONOMY CAST STONE CO., Richmond 7, Va. SOUTHERN CAST STONE.., INC., Knoxville, Tenn. an 


GEORGE RACKLE & SONS CO., Cleveland 5, Ohw— Houston 20, Texas THE DEXTONE CO., New Haven 3, Conn. 
GOODSTONE MFG. CO. INC., Rochester 27, N.Y. THE MABIE-BELL CO., Greensboro, N. C_—Miami 47, Florida 

HARTER MARBLECRETE STONE CO., Oklahoma City, Okla. TORONTO CAST STONE,, LTD., Toronto 3, Canada PRECAST FACING 
OLYMPIAN STONE CO., INC., Searile 7, Wash. WAILES PRECAST CONCRETE CORP., Los Angeles, Calif-—Dallas, Texas 


HEIGHT 
FOLDING SASH 
V4" GLASS OR 2" DOUBLE GLAZING 
FIXED SASH 7/.0" Full size 
Ya" GLASS OR 2" DOUBLE GLAZING datas 
Te is 
7 alf size 
HARDWARE 8 
| tracing 
| sheets 
ae available 
316 
on request 


LOCKING HANDLE: 
CLOSED 


VERTICAL SECTION VERTICAL SECTION PLAN SECTION C-C_ 3”:1'-0" 
A-A 3”:1'-0" B-B 3”:1'-0" 


at 


LOCKING HANDLE: 
OPEN 


THE FLOUR CITY ORNAMENTAL IRON COMPANY 


2697 27TH AVENUE SOUTH * MINNEAPOLIS 6 MINNESOTA 
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FLOUR CITY FOLDING WINDOW | 


ALUMINUM 


GENERAL 


Aluminum folding windows shall be FLouR City 
FA-40 folding windows, furnished with all necessary 
hardware, anchors, and miscellaneous equipment as 
specified below. 


OPERATION 


A pull on the bar handle shall disengage the latch 
and a push on the handle shall open the sash to the 
desired degree. The two sash sections, hinged at the 
meeting stiles, shall travel on nylon supports in guide 
tracks in the frame sill and head. Arms shall be 
provided to control movement of the sash. Sash shall 
be closed by pulling on the bar handle until engage- 
ment with the roller catch. 


MATERIAL 

Frame and Sash: Extruded aluminum, 6063-75 alloy, 
generally 5%” thick with 14” thickness used only where 
not required for structural strength. 

Glazing Mouldings: Extruded aluminum, 6063-T6 
alloy, not less than .050” thick. 


CONSTRUCTION 


Frame and sash shall be assembled by welding or 
mechanical means to make permanently watertight 
joints. A stationary mullion, tubular in section, shall 
be securely fixed to the interior side of the head and 
sill. 


HARDWARE 


Hardware shall be of dull chrome plated bronze and 
stainless steel components, all with fine satin finish. 
Sash shall have bar handle, with roller catch and 
concealed stay hooks. Hinges attached to the meeting 
stiles of sash shall be stainless steel not less than 14 
Ga., (.078”) thick. 


WEATHERSTRIP 


Vinyl weatherstrips shall be provided at head, sill and 
jambs of frame, in one plane, and shall be neatly 
coped and heat sealed at the corners. Vinyl weather- 
strip, keyed into one sash, shall be provided at the 
meeting stiles. 


AIR INFILTRATION 


Windows shall be submitted for test to a recognized 
testing laboratory. Infiltration shall not exceed .20 
cubic foot of air per minute, per foot of sash perimeter 
when the window is subjected to a static pressure 
equivalent to a wind velocity of 25 miles per hour. 


FINISH 

‘The exposed surfaces of all aluminum sash and frames 
shall be cleaned to make them reasonably uniform in 
color and free from scratches and other serious surface 
blemishes and a coat of clear methacrylate lacquer 
resistant to alkaline mortar or plaster shall be applied 
by the Window Manufacturer before shipment from 
the factory. 


THE FLOUR CITY ORNAMENTAL IRON COMPANY 
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ALUMILITE FINISH 

(Furnished at additional cost) 
All windows shall be given an alumilite finish in ac- 
cordance with specifications and requirements of 
Aluminum Company of America Specifications No. 
204 (Special satin or buffed finishes are available and 
should be specified if required.) 


WATER INFILTRATION 

Windows shall be tested for water leakage. No water 
shall be apparent along the vinyl weatherstrip after 
a 12 minute test. This test shall consist of a continuous 
curtain of water flowing over the exterior side of the 
window under air pressure equivalent to a 100 mile 
per hour wind, 


PRODUCTION TESTS 

Air and water tests shall be made with the first 
production window and shall meet the architect’s ap- 
proval. Subsequent tests of production-run windows 
shall be made and certified test reports shall be fur- 
nished to the architect. 


TEST WAIVER 


The Architect may, but shall not be required to, 
waive the above tests, provided the Window Manu- 
facturer can furnish certified reports of tests made by 
an approved testing laboratory showing that windows 
previously manufactured by him, as the same type as 
are being furnished for this project, have met or 
exceed the requirements hereinbefore specified. 


SHOP DRAWINGS 


Window Manufacturer shall submit shop drawings, 
in triplicate, for approval, showing elevations of 
windows, full size sections of sash and frames, details 
of construction, hardware and method of anchoring 
window frame in opening. 


ERECTION 


All aluminum windows shall be erected by men em- 
ployed by the Window Manufacturer, skilled in this 
type of work and shall include final adjustment for 
proper counter-balancing and easy operation of the 
sash after glazing. This shall also include the removal 
of the protective coating applied by the Window 
Manufacturer before shipment from the factory. 


GLAZING 


Glazing shall be included under another contract. 
The Glazing Contractor shall furnish an approved 
glazing compound of composition particularly adapted 
for use with aluminum windows. The Glazing Con- 
tractor shall, before commencing glazing, remove from 
the glazing surfaces of aluminum sash any material to 
which the glazing compound will not readily adhere. 

The glass in the sash shall be properly blocked by 
the Glazing Contractor in accordance with instruc- 
tions issued by the Window Manufacturer. 


GROUTING AND CAULKING 


Work of this nature shall be included under another 
contract. 


GUARANTEE 

The window shall be guaranteed for a period of two 
(2) years against defective workmanship and material. 
The weatherstripping shall be guaranteed for a period 
of five (5) years. 
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STANLEY BB199 full-jeweled, ball bear- STANLEY BB193 ball bearing hinge for 
ing hinge for heavy doors or doors medium-weight doors receiving aver- 
expecting high-frequency service. ~ age-frequency service. 


1. Weight of door and frequency of use. The ball bearing hinge was introduced by Stanley 
to eliminate vertical wear in hinge joints. The full-jeweled, ball bearing hinge, a patented 
Stanley development for heavy or high-frequency doors, also eliminates lateral wear. 

Stanley offers you a complete range of hinges to meet all pos- 
sible requirements of weight and frequency. They’re permanently 
lubricated, need no further attention. 

Under-hinging is costly and unnecessary. Insist on the proper 

' Stanley hinges to swing your doors for the life of your building. 

2. Exterior and interior locations. Only non-ferrous metals give 
absolute assurance against rust. Brass or bronze hinges are rec- 
ommended for exterior doors. 


3. Material of door and frame. Hinges are mortised into wood, 
hollow metal and composite doors and into wood and pressed 


metal frames. Hinges are surface-applied to materials that do not Weodideor wilt pressed steel 
permit mortising. Stanley gives you a complete selection of full- frame — typical situation call- 
mortise, full-surface, half-mortise or half-surface hinges. ing for a full-mortise hinge. 


See other side for information on 


Consult your Stanley catalog for full details. Stanley Hard- 
Stanley’s smart olive-knuckle hinges. 


ware, Division of The Stanley Works, New Britain, Conn. 


AMERICA BUILDS BETTER AND LeYV.E Ss BETTER WitH STANLEY 


This famous trademark distinguishes over 20,000 quality products of The Stanley Works—hand and electric tools 


S ; A N L if Y . builders and industrial hardware - drapery hardware + door controls - aluminum windows « stampings « springs 
- coatings - strip steel - steel strapping—made in 24 plants in the United States, Canada, England and Germany. 
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A mark of distinction 
on the hinge side of 
the door. 


Extra-heavy ball bearing hinges 
(shown at right) are designed for 
hollow metal doors, heavy wood 
doors, doors receiving high-fre- 
quency service, or doors equipped 
with door closers. 


Regular weight, ball bearing 
hinges are made for wood doors 
with wood or pressed steel jambs 
in residences and apartment 
houses: 5” hinges for 148” doors, 
6” hinges for 134” doors. Smaller 
34%” olive-knuckle hinges swing 
cabinet doors. 


The olive-knuckle hinge adds just the 
right touch to surroundings designed to 
create an impressive, luxurious atmos- 
phere. Its permanently lubricated ball 
bearings enable the hinge to carry far 
heavier loads than is suggested by its 
graceful appearance. 


ra 4 Send for details today. Consider this hinge 


When door is closed, only for your next prestige building. 
the knuckle is visible. 


AMERICA BUILDS 1 7 Ss Se a AND LsbVv-E Ss BETTER WITH STANLEY 


STANLEY 


This famous trademark distinguishes over 20,000 quality products of The Stanley Works—hand and electric tools 
- builders and industrial hardware » drapery hardware + door controls » aluminum windows - stampings + springs 
« coatings + strip steel - steel strapping—made in 24 plants in the United States, Canada, England and Germany. 
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wo EXTRA CLASSROOMS 
AT NO EXTRA COST! 


tran-Steel Joists Effect Important Savings 


Iver two miles of Stran-Steel nailable joists were recently 
sed in building the Devine Elementary School at Devine, 
‘exas. They contributed to construction economies that, 
ecording to the architect, Adams and Adams, resulted 
a two extra classrooms at no extra cost. 


Xonstruction of the Devine school demonstrates again 
hat Stran-Steel nailable joists simplify the application of 
‘ollateral materials. In this case, roofing was nailed directly 
0 the joists. Architects have also found that Stran-Steel 
cists fit closely between flanges of Stran-Steel wide flange 
yeams, reducing ceiling depth, and eliminating need for 
yoxed beams or dropped ceilings. 


?or permanent and economical framing that is light- ~ 
veight, firesafe and nailable, specify Stran-Steel joists. 
3etter yet, find out about the complete Stran-Steel build- 
ng system that gives you low-cost flat ceilings and nail- 
able steel framing in any type of commercial or industrial 
sonstruction. For information, contact your nearest Stran- 
3teel Architectural Products dealer. He’s listed in the 
Yellow Pages under Steel. Stran-Steel Structural Systems 
satalog can be found in Sweet’s Catalog — index 2C/Str. 


Devine Elementary School, Devine, Texas 
Architect: Adams & Adams, A.I.A., San Antonio, Texas 
General Contractor: William Matera, San Antonio, Texas 


Stran-Steel Architectural Products 
Mean Construction Savings For You 


ROOF DESK C-SECTIONS COLUMNS CHANNELS 


BEAMS 


JOISTS and STUDS 


Dy 


Dept. I-24 


STRAN-STEEL CORPORATION 


Detroit 29, Michigan ° Division of 


NATIONAL STEEL dla CORPORATION 


For More Information, Use Postage-Free Postcard at Back of Book 
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In just ten years, Styrofoam has set 

-new high insulating standards in 
the cold storage rooms of leading 
U.S. companies... 


No wonder Styrofoam 


Ten years ago, a newcomer in the field . . . today, th 
most copied insulation on the market. That’s the per 
formance record established by Styrofoam* in the low 
temperature rooms of leading companies throughou 
the United States and Canada. And now .. . architect 
and builders are taking advantage of Styrofoam i 
“comfort” applications, too. 


A close look at its unmatched combination of propertie 
tells you why Styrofoam is a lastingly efficient, mainte 
nance-free insulation. It has a permanent low “K” facto 
that stays low because Styrofoam is waterproof. It ha 
thousands of noninterconnecting air cells that wate 
can't penetrate. It doesn’t rot, mold or deteriorate . . 


SCHOOLS 


at 


CHURCHES 


HOSPITALS 


INSTITUTIONS 


Styrofoam holds the right temperature in freezer room 
38 


is proving superior as 
“comfort” insulation! 


Joesn’t attract insects, vermin and rodents. In addi- 
ion, Styrofoam is lightweight, clean and easy to han- 
le. This remarkable combination of properties makes 
3tyrofoam a superior insulation for churches, schools, 
offices and homes as well as for cold storage rooms. 


masonry 


portland 
cement 


STYROFOAM 


plaster 
applied 
direct 


New construction method substantially cuts costs in 
masonry construction by eliminating furring and lath- 
ing—assures a warm, dry interior. Styrofoam is adhered 
to brick or concrete block wall with Portland cement 
mortar. Plaster keys directly to Styrofoam. For more 
information, write to THE DOW CHEMICAL COMPANY, 


Midland, Michigan, Plastic Sales Department 1919Z. 


*Styrofoam is a registered trademark of The Dow Chemical Company 


YOU CAN DEPEND ON 


\ 


\because it has lifetime insulating efficiency, unyielding resistance to moisture 
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Brackets are satin finish 
Working parts nylon Zytel 
Pintle is stainless steel 


, at last, is the hinge that can be built into a compart- 
_door . .. then forgotten! No springs to wear out—no ball 
ngs to replace—needs no adjustments—never requires 
jing. Truly, Zytel nylon makes this Life-Line** Gravity 
fe a marvel of modern science and engineering. And now 
exclusively available in every riat Compartment door— 
atstanding example of the “vears-ahead” advantages you 
xxpect from FIAT. 


Jw= CHECK EVERY REASON WHY 
.U’RE YEARS AHEAD WITH FIAT! 


narkable as it is, the new Zytel Gravity Hinge represents 
one of many reasons why FIAT should be first choice for 
toilet rooms you plan. F1aT brings you ultra-modern de- 
is, enhanced by a wide range of smartest colors. New 
ycon** finish (silicon fortified poly plastic) developed 
cifically to withstand toilet room conditions —looks better, 
s longer, requires less maintenance. Strongest quality 
struction features exclusive, extra pilaster bracing—rugged, 
ded doors—new Life-Line hardware, designed and manu- 
ured to outlast the compartment installation. And FIAT 
ts varying budgets with a wide range of models. Choose 
n exclusive wood-core Aristo, conventional Duro or eco- 
rical Perme panel type... all completely superior, grade 
grade Fea iahdasosir aiveuand ye bs GN Wal 


bse oO Please list my name to receive new literature as soon as it is off the press. 
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STRONG & TOUGH 
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ABRASION RESISTANT 
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NOISE FREE 
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SELF-LUBRICATING 


RUSTPROOF | 
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CHEMICAL RESISTANT 4 
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FIAT METAL MFG. COMPANY 
9319 Belmont Ave., Franklin Park, Illinois 


() Please have your representative call, 


Ph 
Aadeons 
; A ee wl 


States 


ee. 
ue th ng LICER TR REL ERE Oe 


how tough 
can beauty be 


1,000,000 swings— 
no wear 


In a typical store entrance installation, 
Amarlite hinges were operated one 
milliontimes. Even microscopically, there 
was no evident wear. Special molded 
nylon bearings (no lubrication ever 
necessary) were as new as they were 
when the door first was opened. 


Amarlite’s concealed 
panic device 


is approved by Underwriters’ Labora- 
tories. Manufactured by Amarlite as a 
working part of the entrance, if is as 
beautifully integrated as your hand 
and your arm. 


Tough enough to take the daily batterings 


of hundreds of happy hellions. Strong 


enough to handle heavy supermarket 


traffic. Enduring enough to shine 


its welcome year after hard-working year. 


Amarlite has what it takes. Its 


slim, smooth aluminum beauty 


conceals the kind of rugged strength 


you’d expect only of heavy, ponderous 


installations. Its tough, jewel-hard 


Alumilite finish—anodized only after 


rigorous burnishing—keeps a lasting 


uniform lustre with nominal care. Depend 


upon Amarlite. It proves how 


tough beauty can be. 


see our catalog in 


ARCHITECTURAL 
FILE 


or write for copy 
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COMMENTS OF THE JURY OF AWARDS 


A continuing improvement in the technical and informative value and presentation of much of the lit- 
erature submitted was noted by The Jury. 

In CLASS TWO relatively small differences resulted in the rating of literature in accordance with the 
stated Criteria. 

The Jury was of the opinion the objectives of the Competitions will continue to be achieved if a longer 
interval intervenes between Competitions, and will recommend to The Boards of Directors of The Institute 
and The Producers’ Council that, beginning in 1960, Competitions be held every other year. 

The Awards in the respective Classes represent, in the opinion of The Jury, a high degree of excellence 
in relation to the stated Criteria. 

The use of tab Indexes, introduced in many of the more comprehensive catalogues, was commended as 
facilitating reference, and the inclusion of a Table of Contents in many smaller catalogues was noted. 

Catalogues devoted to a product, or products for similar use, susceptible to filing under a single AIA 
File Number, were commended. 

An increasing tendency to premark filable literature with appropriate AIA File Numbers was noted. 

While conciseness of presentation and the elimination of extraneous material add to the usefulness of 
product literature, its value to the architect is greatly enhanced if the characteristics of the product and what 
it will or will not do are clearly and quickly described. 

A Selection Chart listing products for essentially similar uses provides a preferred format for compar- 
able products. 

Appropriate application of the graphic arts serves to attract the architect’s interest. 

While color serves to stimulate the appearance of colorful products, inferior color reproductions may 
fail to achieve their intended purpose. 

Photographic reproductions should be of high quality to do justice to their subjects. 

Literature intended for filing, if not of the recommended dimensions of 814”x11”, is less likely to be 
filed. 

The cover of literature plays an important part in stimulating reader interest; however, the use of fig- 
ures, symbols, et cetera, unrelated to the contents, fails to suggest the subject matter of the literature. 

The Jury was of the opinion the inclusion of an over abundance of technical textual material tended to 
weaken the intended promotional impact of much of Class Three and Class Four literature. 

Introducing unfamiliar trade names in a Table of Contents tends to detract from the usefulness of the 
Table. 

A too prominent display of a manufacturer’s name on each page of a catalogue tends to compete with 
more descriptive headings. 

DATING. A number of entries were disqualified because of failure to observe the mandatory require- 
ment applying to Classes One and Two: “All pieces must be dated by year of publication readily discernible.” 

Such dating is of much importance to the file user to insure the currency of the information and thus 
warrant reference use. 

The Members of The Jury recommend that in succeeding Competitions the dating of publications re- 
quire placing the year of publication on the cover, preferably directly under the AIA File Number, if the 
same is shown. 

VOTE OF APPRECIATION. The Members of The Jury passed a vote of appreciation to the following 
members of the Staffs of The Institute and The Council who were responsible for receiving and preparing 
lists of the Entries in a form which greatly facilitated the work of The Jury: 


AIA PG 
THEODORE IrviNc Cor, FAIA FRANCIS X. BROWN 
Miss Dorotuy M. KANE Miss JANE FESSENDEN 


The Jury of Awards 


PauL ScHELL, AIA, Chairman 
Howarp L. Cueney, FAIA Howarp G. Hatt, AIA 
Harry B. Tour, AIA Rosert Law Weep, AIA 
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\ward Winners 


1958 Building Products Literature Competition 


The following firms received awards in the 1958 Building Products Literature Competition, sponsored by The 


\\merican Institute of Architects and the Producers’ Council. Top award winners in the various classes are illustrated 


tleveland, Ohio. 


CERTIFICATE OF EXCEPTIONAL MERIT 
KAWNEER REFERENCE BOOK 


Kawneer Company 


PERLITE DESIGN MANUAL 
Perlite Institute 


CERTIFICATE OF MERIT 
SOUND ABSORPTION COEFFICIENTS 


Acoustical Materials Association 


AIR CONDITIONING 
Minneapolis-H oneywell Regulator Company 


manufacturer: 


|CERTIFICATE OF EXCEPTIONAL MERIT 


Armstrong Cork Company 


CERTIFICATE OF MERIT 
ANEMOSTAT SELECTION MANUAL 
Anemostat Corporation of America 

Michel-Cather, Inc.—Advertising Agency 
SLOAN FLUSH VALVES 
Sloan Valve Company 
BLUMCRAFT ALUMINUM RAILING 
CATALOGUE 

Blumcraft of Pittsburgh 


REFERENCE MANUAL 


Barrett Division—Allied Chemical Corporation 


MANUAL OF CONTROL FOR COMMERCIAL 


ARMSTRONG FLOORS—TECHNICAL DATA 


BARRETT ARCHITECTS’ AND ENGINEERS’ 


tbove. The awards will be presented on July 7th at the 1958 AIA Annual Meeting, being held at the Hotel Cleveland, 


Literature concerned primarily with basic technical information. 


ALCOA ALUMINUM IN ARCHITECTURE 
Aluminum Company of America 
CONCRETE MASONRY FOUNDATION WALLS 
National Concrete Masonry Association 
STRUCTURAL FACING TILE 
Facing Tile Institute; Affiliated with Structural Clay 
Products Inst. 

ARCHITECTURAL WOODWORK = (2) 
Architectural Woodwork Institute 

James Arkin, AIA—Editorial Consultant 


HONORABLE MENTION 


PORCELAIN ENAMEL IN ARCHITECTURE 


Architectural Division—Porcelain Enamel Institute 


' Literature offering technical information confined to particular products of a single 


KOPPERS BUILT-UP ROOFING— 
SPECIFICATION MANUAL 

Koppers Company, Inc. 

Marsteller, Rickard, Gebhardt & Reed— 

Advertising Agency 

ALCOA ALUMINUM ROOFING AND SIDING 
PRODUCTS 

Aluminum Company of America 

ADLAKE ALUMINUM WINDOWS 

The Adams & Westlake Company 

TRUSCON METAL WINDOWS & DOORS 


Truscon Steel Division—Republic Steel Corporation 


HONORABLE MENTION 


ACOUSTICAL CEILINGS. 


Armstrong Cork Company 


You'll firid this specific dé 

valuable, because with building co: 

up, the economic and structural advantag 
of brick curtain walls are importa 


You get around cost roadbloc 
with brick fac 


You can give factual reaso 
why peace of mind a 
budgets should not be risk 
on experimental materia 


Central Institute for the De 
St. Louis, Mo. 
Wm. B. Ittner, Inc., Archite 


SS 


To help you with more specific infor 
tion and your individual questions, 
free services of trained specialists 
brick and tile construction are availc 
in every area. Contact your nearest S 
office, or write directly to— 


1520 18th Street, N.W. 
Washington 6, D. C. 


Chaney High School 
Youngstown, Ohio 
Scheibel & Shaffer, Architects 


sJRTAIN 


Like many architects, you probably 
prefer to work with time-tested brick. 
You appreciate its natural esthetic 
graciousness... rich textures 

and versatility. 


So for your file on curtain walls 
—here is a handy summary 
of the 10 Indisputable Benefits of Brick. 


SOUND : 
INSULATION 


Noise reduction is proportional to the 
logarithm of the unit weight of the wall. 


INITIAL COST 


Average clay masonry $2.30 psf. 
Metal skin $6 psf. 


MAINTENANCE 


- Brick stands up. “You don't have to hire 
maintenance crews the day you occupy.” 


>} 
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HEATING AND 
AIR CONDITIONING 


The capacity insulation feature of 
clay masonry gives lower air condi- 
tioning costs than other walls having 
the same “U” value. 


COLOR AND TEXTURE 


Modern clay masonry is available in un- 
limited colors, textures, glazes and forms. 


WEATHER RESISTANCE 


Properly built clay masonry offers a 
complete barrier to water, air, snow 
and dust penetration. 


DIMENSIONAL 
STABILITY 


Clay masonry is the most dimension- 


ally stable exterior wall material. 
Won't warp, shrink or bend. 


DESIGN 
FLEXIBILITY 


Flexible, adaptive structural clay 
units encourage individuality. Crea- 
tivity finds expression in naturally 
colorful materials with unlimited tex- 
tures or ceramic glazes. 


INSURANCE 


In practically all areas brick masonry 
enjoys lower insurance rates, as well 
as building code advantages. 


PREFABRICATION 


Clay masonry is available in pre- 
fabricated units. 
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‘‘Homey’’ Look in 
Edward’s washrooms 
provided by mode 
Criterion lavatories se 
roomy counterto, 
Awarded the Gold Me 
by the Architectu 
League of New York, 
Criterion has satin chre 
fittings, distinctive cl 
lucite handles. 
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enter restaurant 
atrons with plumbing 
s the finest homes 


There are a lot of practical reasons 
why you can’t design a restaurant 
washroom like a bathroom for the 
home. 

But here’s a restaurant that got 
pretty close to it—the new Edward’s 
in Skokie, Illinois’, Old Orchard 
shopping center. All the lavatories 
in the washrooms are luxurious 


Crane Criterions installed in sweep- 
ing ceramic counters. 

Beautiful as they are, Crane lava- 
tories have practical advantages, 
too. Styled by famous designer 
Henry Dreyfuss, their crisp, simple 
lines are easy to clean. And, like all 
Crane fixtures, they’re fitted with 
Dial-ese controls that shut off easier, 
prevent dripping, save water. 

Crane’s quality line of modern 
plumbing fixtures for shopping cen- 
ters provides a wide variety of 
lavatories, closets, and urinals—in- 
cluding the new hygienic Hy-San 
urinal for women. Your Crane 
Representative will be glad to dis- 
cuss the complete line with you. 


Here’s the Interior of the new Edward’s 
restaurant. As this picture shows, luxury and 
comfort were stressed in every specification — 
just as in the Crane washrooms. 


THE 
PREFERRED 


PLUMBING 


Tn this notable building, Olean 
unglazed ceramic mosaics 
were used for: 


Exterior walls at grade 
Columns 

Facade overlooking plaza 
Marquee ceiling 

Planting boxes 

Foyer walls 

Executive suite washrooms 


Olean unglazed pavers were 
used for: 


Entrance walk 
Exterior wall at grade 
Foyer floor 

Terrace, third floor 


Main entrance, Hallmark Building, Kansas City, Missouri. Pan-O-ramic Blend 3003-26 used on building facade. 1446” squares. 
Gray Granite, Light Gray, White; Sand Buff and Sand Brown Textone. Color Plate 352. 


Almost everywhere, it seems, the trend is toward walls of 
permanent beauty... beauty that requires little or no care. 
Olean ceramic mosaics, in the new Pan-O-ramic blends, 
combine standard colors in mass to create new lines and 
interesting textures. The effect can be dramatically 


different, and the colors will remain permanently fresh. 


ndoors or out 


yer, Hallmark Building. Walls are the same Pan-O-ramic Blend as used on facade. Floor: Gray Granite pavers. Color Plate 376. 
‘elton Becket and Associates, Architects and Engineers. Long Construction Co., General Contractor. Slater Tile and Mantel Co., Tile Contractor. 


‘ CERAMIC TILE 
Our Design Department at 


j ; 2 2 

Olean is experienced in 

developing details for special tile rr e ri C a ni 
treatments, in conjunction with 

the architect’s plans. We will be 

glad to assist you on your ec an 
next project. 


CERAMIC MOSAIC DESIGN DEPARTMENT 
OLEAN, N. Y. 


ECUTIVE OFFICES AT LANSDALE, PA. * FACTORIES: LANSDALE, PA. * OLEAN, N.Y. « MEMBER: TILE COUNCIL OF AMERICA + PRODUCERS’ COUNCIL 


Environment (Cont’d from page 44) 

asked its planning commission to formulate a long range 
plan for the redevelopment of the city’s business district. 
The planning commission and its architects proposed an 
overall solution that turned the entire business district 
into an island bounded by a perimeter road for motor 
traffic. Off this perimeter road were located parking areas 
to be built on land cleared of the shacks and shanties 
behind the main shopping street. Cars and trucks were 
to use the perimeter road to reach the parking areas and 
the truck docks of the business buildings. 

This was the first stage of the proposed plan. After 
that, the shopping street itself was to be closed to motor 
traffic, its asphalt ploughed up and replaced with grass 
and trees, its sidewalks covered with arcades, so that it 
could become a pedestrian shopping concourse. 

The first stage of Rye’s master plan has been 
largely realized. As a result, trade, property values and 
taxable real estate values have risen to such an extent 
that they have wiped out the million and a half dollars 
spent on this phase of the plan. The second stage is yet 
to be realized but Rye is almost ready to hold its own 
with any nearby shopping center. 

Down in Texas, where people like to think and act 
on a big scale, Forth Worth has put the redemption of its 
entire city core ahead of any detailed neighborhood im- 
provements. If this plan is carried out, Fort Worth is 
going to be the first major city in the United States io 
completely redesign its central business and shopping 
district in order to cope with the blight and traffic con- 
gestion which threaten its existence. 

Fort Worth’s downtown area covers more than 300 
acres. It is a compact district, bounded by a river and 
by railroad lines. This area in the redevelopment plan 
would be encircled by a belt highway. On the inner side 


of the belt highway will be located a series of giant park 
ing garages. Motor traffic will then be excluded from the 
downtown area which will become a pedestrian islanc 
except for small electric buses used to carry the weary 
laden, infirm and lazy. From the center of this district 
it is only four minutes walk to any point on the perimeter 
Below street level, service deliveries by truck will be mad 
underground by means of a tunnel loop with spurs serv 
ing every block. 

These basic traffic controls and motor traffic ter 
minals will enable the mile square heart of the city to be 
redeveloped as a pleasant and attractive business anc 
shopping district. The street system will be completely 
transformed. With all motor traffic gone, each street be 
comes a sidewalk. Planting islands, covered walkways 
kiosks, little shops and frequent rest areas will conver 
the heart of the city into a public park. 

Meanwhile, Fort Worth and every other Americar 
city will continue to struggle with downtown condition: 
as they are today. The struggle is worth while. There i 
plenty of commercial life left in our central shoppin; 
districts even though drastic steps must be taken to ensur 
its preservation. It is getting harder and harder to do busi 
ness in the middle of a traffic jam. 

Today, American shoppers shop by car and sho 
in ways that are very different from yesterday’s. In citie: 
and suburbs a new world of shopping is being created t 
properly serve them. It is a greener and better world anc 
it offers a much wider horizon to merchants and con 
sumers alike. Tomorrow, when the new federal highway 
program comes into being, linking our cities and state: 
and consolidating our transcontinental motor traffic 
routes, the automobile will take an even firmer grip or 
our shopping habits and our ways of living. Let’s hope 
that we can meet this added challenge! 
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Pedestrian Concourse will be part of the redevelopment plan at Fort Worth, Texas. Architects: Victor Gruen and Asso- 


ciates. 


-It's an established fact that good design and careful 

site selection figure prominently in the success of a 
particular Shopping Center. The architectural photo 

study in this issue of the Technical Bulletin highlights 
some of the more successful shopping center projects in 
the United States. We hope that you will find the material 
interesting, informative and helpful in the development 
and planning of your next Shopping Center. We are grateful 
to the Council’s various Chapter Presidents for 

their assistance in gathering this material and to the 
architects whose work is featured for their splendid 
cooperation in supplying the necessary photographs 


and descriptive data. 


PICTORIAL CROSS-SECTION OF SHOPPING CENTER DESIGNS 


SHOPPING CENTERS 


Northland’s sixty-two acre site was devel- 
oped from raw, unused land for a shopping 
unit of about forty-five stores, the largest is 
Famous-Barr, the May Company’s third out- 
lying store in the St. Louis area; the re- 
mainder being a well rounded selection 

of merchant operations. 


The original cluster type plan was aban- 
doned in favor of this scheme in order to 
add future additions to the project, thus 
allowing for the development of a complete 
“suburban center.’ A million and a quarter 
yards of earth and stone were moved, the 
highway rebuilt, and 600,000 sq. ft. of 
store buildings constructed. 


These steel frame buildings are of welded 
construction, concrete slab floors, and fire- 
proof plaster. An estimated saving of 
$60,000 was made on this project by use 
of continuous welded construction. 


Parking is provided for 5,000 automobiles. 
The entire site is planned on a 27 x 27 

module. The parking aisles are 54 feet and 
stores rented on a basis of nine foot 
increments. 


Site plan and scale model of buildings. 


Architects: RUSSELL-MULLGARDT-SCHWARZ-VAN HOEFEN 
Consultants: MARX, FLINT & SCHOENNE 

Structural Engineers: OTTO E. HEINICKE & COMPANY 
Mechanical Engineers: FERRIS & HAMIG 
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NORTHLAND SHOPPING CENTER 


Jennings, Missouri 
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Welded structural steel frame of the main building 


Upper level, looking toward south wing 


Detail shows use of stainless steel, brick and Portland Cement. 


Lower level, two buildings remain to be constructed here. 
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Small shops 


received individualized 


treatment 


Plot sketch shows the entire 
24 acre site with Olds and 
King Department Store on 
the right, W. T. Grants, 
Woolworth, Leeds and 
other shops to the left 
foreground, Fred Meyer 
Super Market in the center, 
and miscellaneous shops in 
the rear. Parking area to 
building area is approxi- 
mately 3 to 1. 4,000 cars 
are accommodated within 
the site. 


i: 


Architect: JOHN F. JENSEN 


Olds and King Department 
Store: Construction is pre- 
stressed, lift slab floors and 
roof and tilt-up concrete walls 
with brick veneer. Covered 
pedestrian crosswalks joining 
all shops permit shopping 
without exposure to rain. 


GATEWAY SHOPPING CENTER 
Portland, Oregon 


SHOPPING 
CENTERS 


Parabolic sign tower was pre- 
cast in four segments of 
lightweight concrete and set 


in place with two cranes. 


PHOTO: CONDIT STUDIO 
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Architects-Engineers: JOHN GRAHAM 
AND COMPANY 


CAPITOL COURT SHOPPING CENTER 


Milwaukee, Wisconsin 


Capito] Court is a 66 acre Regional Shopping 
Center, two and a half miles from the heart 
of Milwaukee. 


Ed Schuster & Company is a complete, three- 
story department store with a total area of 
241,000 sq. ft. T. A. Chapman & Company, 
a second department store, has an area of 
75,000 sq. ft. 5,400 parking stalls—seven 
stalls per 1,000 sq. ft. of retail space—serve 
these two major stores and the other 70 shops 
of the Center. 


Capitol Court is situated in a Trade Area 
where incomes are over $5,000 per year per 
family, and whose purchases in retail stores 
in 1955 reached $250,000,000. 


Spacious entrance to Ed. Schuster Department Store. 


Plan of Capitol Court showing structures, parking area, 


and access roads. 


SHOPPING CENTERS 


ONE WAY 


1 underground service concourse handling the largest trucks and trailers 


ryes all of Capitol Court's stores. 


all plan encourages cross-over traffic. 
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The trade territory of Terrell Plaza covers two suburban townships as well as the 
northern city. Terrell Hills and Alamo Heights are two of the highest income districts 
of San Antonio. The owners of Terrell Plaza have options of additional land across 
the highway. The completion of Terrell Plaza adds a strikingly modern note to the 


incoming visitors from U. S. Highway 81. 


Owners: TERRELL PLAZA, INC. 

Associated Architects: MARMON & MOK AN 
JERRY ROGERS 

Structural Engineers: REYNOLDS & MORGAN 

Mechanical Engineer: FRANK T. DROUGHT 

Civil Engineer: MARVIN SHIPMAN 

General Contractor: HILL & COMBS 
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TERRELL PLAZA SHOPPING CENTER 


San Antonio, Texas 


Terrell! Plaza Shopping Center accomplishe 
rare achievement in major shopping center 
velopment—it boasts 100% occupancy long 
fore completion of the project. Located amo 
established middle and high income neigh 
hoods, and facing one of San Antonio's bu: 
thoroughfares, the center is of a cluster des 
occupying 20 acres of land. Twenty-one shi 
ranging from the J. C. Penney Co. to a ne 
organized bank, to a reducing salon, make 
the tenants’ list of the 215,799 square 
center. 


The center is composed of four buildings. 
center building of the cluster is two stories | 
and houses three major tenants. A domir 
feature of this building is a 245’ x 22’-9” | 
celain enamel steel panel screen, forming a 
tinguished facade. The panels are 4’-5” x 7’ 


TERRELL PLAZA SHOPPING CENTER 
SAN ANTONIO, TEYAS 


SGROUND ASEA = 89G,625 SarT. 


acALE 
(oe a eS ee w oe io 1s ra 
/ Si , MARMION € MOK av Jesey SOSERS * BUILDING AREA 
i ASECCIATED ARCHITECTS @RounmD Fie. 156,474 garT. 


El Ritts 
ae i ee ee ee 


SECOND FLE. 57. 32060-9F. 


218,799 sa.rr. 
®SERVICE AQBA 
GALL, WALKS, 


Couns , merc.) 42,125 sayT. 
® PARKING ARBA 69G,021 SaFT. 
“PARKING RATIO 4:3.24 


aSTORES 
. BANK 


ane Fyne 
E 
‘a 
q 
i 


. TH STUDIO 
RBOUC!I NS GALON 


8. DEPARTMENT STORE 
(60FPT Goors) 


9. VARIETY STORE 


10. DBPARTIMENT ¢6iIore& 
CHARD GOODS) 


11. LADIES 2BADY-To-waan 
22. SuPEROIARKET 
13. DRUG SToRS 
4% Liquor store 
15. BARBBR SHOP 
_ iG. BBAUTY sHOP 
17, SHOS STORB 
1® Sausic STORE 


WELLESCLEY 


19 CuateRA SHOP 
20 OPTICAL SHoP 
21 SHoe STorz 
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A newly organized bank and a cafeteria occupy the extreme west end of the shopping center. 


“ay 


The aisles of the 1800-space park- 
ing area lead toward the build- 


ings. Customers need not walk 


tenants — J. C. 


Three major 


Penney Company, 


acros rki stalls t i : ; d é 
tee eat Se OE on Neisner's (Variety) and White's (hard goods, fur- 
stores. Shoppers are protected from : 
f niture, auto supply) form the center mass of the 

bad weather by canopies of vari- ore : 
; i ; cluster plan. The low building in the foreground 

_ ous interesting designs. 


houses nine specialty shops. Some of these shops 


have entrances on the mall as well as on the park- 


ing lot. Note the conspicuous absence of cooling 


each, mounted in modules of three panels high 
and one wide; the faces of the panels stagger 
6” from one another. Behind this screen are 
the 
heights. Also concealed behind this screen are 


second floor structures of various roof 
the cooling towers serving air-conditioning sys- 
tems for the small shops in the building across 
the mall. Condensate water lines and electrical 
conduits are carried across the mall by three 
specially designed pipe carriers. 

The center has a bright color scheme. The por- 
celain enamel panels are two shades of golden 
yellow, distributed in a checker-board pattern. 
Hand-made glazed bricks in white, orange and 
turquoise colors are used lavishly for store 
fronts. Most of the perimeter walls are of char- 
White glazed 


headers are sometimes set in a pattern against 


coal color manganese bricks. 


the charcoal walls, forming a strikingly hand- 
some design. White stucco is applied to the up- 
per part of high perimeter walls. This scheme of 
light and dark is effectively maintained through- 
out the center, from the white terrazzo sheath- 
ing of the concrete columns to the light and 
dark gray pattern in the concrete paving of 
the mall. 

Although the Shopping Center faces the busy 
Austin Highway, there are no unsightly back 


sides. Many of the customers will come from 


the north, or the 
percent of the parking spaces are on the north 
side. Secondary entrances are provided on this 
side by the larger stores. 


" 


rear’ of the center. Forty 


towers on the roof. 


Delivery of freight is treated according to the 
nature of the individual stores. While delivery 
is made directly to the main entrance of the 
specialty shops, courts and screens are pro- 
vided to shield the service entrances of the 
larger stores. The developers are of the opinion 
that underground freight service is prohibitively 
expensive for centers of this size. By regulating 
delivery schedules and handling the service en- 
trances individually, they expect to solve the 
service problem without having to go under- 
ground, 

The perimeter columns and beams of the build- 
ings are of reinforced concrete. This is chosen 
for its stability and economy, as San Antonio 
produces cement locally. For the obvious reason 
of saving space, steel interior columns are used. 
Most of the second floor and roof structures are 
of light weight concrete on corrugated steel 
form supported by steel joists. The local soil 
condition requires drilled pier and bell footings, 
averaging 25’ deep. Certain portions of the 
floors are suspended free from grade. 

To place direct responsibility on the tenants, 
each store has its air-conditioning system as 
well as its utility meters. All cooling towers are 
concealed behind enclosures. Enclosures are 
also provided for utility meters and electrical 
transformers. All utilities are brought to the 
buildings underground. 
The Shopping Center 
March 1957 and is expected to be completed 


began construction in 


in July this year. 
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General view of Cherry Creek Shopping Center 
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SHOPPING CENTERS 


Architects: BUELL & COMPANY 


CHERRY CREEK 
SHOPPING CENTER 


Denver, Colorado 


x SIENA CNIELR int 


Outlined are existing structures (right) and area set aside for future expansion (left), which is now in progress. 
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Mall Plan encourages cross-over traffic, benefiting smaller specialty shops. 


The Cherry Creek Shopping Center was 


built in 1953 at a total cost of 4% million 


dollars—approximately $15 per sq. ft. 
Parking areas were established on the 
basis of 2.5 sq. ft. of parking for each 
sq. ft. of gross floor area. 


Construction is primarily masonry, with 
accent features of Limestone, Sandstone and 
Poreclain Enamel. 


The Mall Plan type of construction, with 
centers of shopping interest and drawing 
power at either end, creates a shopping 
pattern affording the utmost in cross traffic 
for the smaller shops on the mall. Plan also 
allows parking on all four sides of the 
Center and greater access to all shops. 


Continuity of design was maintained 
throughout, with some liberties being 
accorded for individualization of some 

shops. Future expansion, which is now in 
progress, was planned to take full advantage 
of new materials without sacrificing the 
original continuity of design. 


Parking area is accessible to all stores. 
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One entrance to The Boardwalk showing one of its main stores and convenient parking area 


PHOTO: DEAN STONE-HUGO STECCATI 


Shops ring inner court. Covered walkway provides protection from the elements. 


Architect: JOHN LORD KING, AIA 


PHOTO: DEAN STONE-HUGO STECCATI 


THE BOARDWALK 
BELVEDERE-TIBURON DEVELOPMENT 


Belvedere, California 


Completed a year ago, The Boardwalk has 
been awarded the Certificate of Highest 
Honor by the Northern California and 
Central Valley Chapters of the AIA. It has 
also received the AIA award for com- 
mercial buildings. 


Appropriately named — The Boardwalk 


Shoppers pausing to refresh, relax in garden-like atmosphere. 
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PHOTO: DEAN STONE-HUGO STECCATI 
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Attractive pedestrian mall with surrounding shops 


Owner: MEYERLAND COMPANY 

Associated Architects: THOMPSON McCLEARY, AIA 
WERLIN & KIEFNER, AIA 

Mechanical Engineers: JAS. H. HOWARD & ASSOCIATES 
Structural Engineer: R. L. REID 

Contractor: W. S. BELLOWS CONSTRUCTION CORPORATION 


MEYERLAND PLAZA SHOPPING CENTER 


Houston, Texas 


Functional upper level service area 
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Perhaps the outstanding functional element of 
the Meyerland Plaza Shopping Center is the 
upper level service concourse, for trucking, de- 
liveries, etc. With parking completely surround- 
ing the buildings (3600 cars for the buildings 
now constructed) and a landscaped pedestrian 
mall in the center, most of the stores have two 
fronts. 


With such layouts most centers have used under- 
ground trucking and service. With Meyerland, it 
was felt there were economic and other advan- 
tages in the upper level service, such as avoid- 
ing problems in waterproofing, ventilation and 
lighting. Receiving, delivery and warehouse 
areas are on the upper level adjacent to the 
trucking access. Merchandise is transferred to 
the retail space below by stairs, elevators, con- 
veyors, spiral chutes, etc. 
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General view showing approach view and parking area. 
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The most unique aspect of the 163rd Street Shopping Center is depicted 


in this artist's cut-away view detailing the elevation of the stores above 
street level and the vast service area tunneled underneath to take care 
of truck traffic. This underground area is about 100,000 sq. fi. and is 


Food Fair and Richards, which have their own loading entrances — 
a constant flow without disturbing customer traffic. The tunnel’s 13-fe 
overhead permits the largest type truck trailers to operate. There is spa 
for 19 truck trailers to load or unload at one time, eliminating any co 


“U" shaped, providing access to the more than 60 shops — all except gestion problem. 


; NORTHSHORE SHOPPING CENTER 
Peabody, Massachusetts 


Architects-Engineers: JOHN GRAHAM AND COMPANY 


Northshore is a large Regional Shopping Center these stores. A boiler room provides heating and 


located sixteen miles from the heart of Boston. air conditioning for the entire Center. 


It has parking stalls for some 8,500 automobiles, The Center’s market, within one hour’s driving 


serving over 1,000,000 sq. ft. of retail area. time, not including the Corporate Boston popu- 
lation of 801,500, is 1,557,600 in 458,955 


Th jor department stores are Jordan Marsh, oh ’ 
gah P families with an average income of $5,360 per 


with a basement and three floors totaling 247,- 
000 sq. ft., of which 60,000 sq. ft. are at the 
mall level; and Filenes, which contains a total 
of 117,000 sq. ft. with a basement and two 
floors. J. J. Newberry has a basement and two 
floors totaling 105,000 sq. ft. 


family. These families spend annually in retail 
stores more than $1,500,000,000. The buying 
income of the Trade Area is more than the com- 
bined total of Cleveland and Miami; or Pitts- 
burgh and Dallas; or Akron, Memphis and 
Seattle, according to the designers. 

88 A truck concourse below grade serves all of 
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A 10 to 13 foot overhang protects shoppers 
from the weather. In addition a 600-foot 
canopy extends from the shopping area to 
the parking facilities, which cover a 50 acre 
plot capable of handling 4,000 cars 

at one time. 


40TO: ALEXANDRE GEORGES 


\rchitect: CLINTON GAMBLE, AIA 


PHOTO: JOSEPH B. BRIGNOLO 


seneral Contractor: FRANK J. ROONEY 


{63RD STREET SHOPPING CENTER 


fiami, Florida 


The site is perfect in all respects for a 
shopping center. Because of the gradual rise 
in elevation on the north side of 163rd 
Street, it is much higher than the sur- 
rounding land and the water level, thus 
insuring a dry basement area. 
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Pleasant courts and attractive 
fieldstone rimmed planting areas 
accentuate the approach to the 
7-story professional building which 
has spandrels of light-colored 
brick, strip fenestration of fixed 
aluminum sash, and a mechanical 


shaft of red brick. 
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PHOTO: HEDRICH-BLESSING Mall looking toward supe! 
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Plan shows the informal arrangement that provides, between the buildings, a series of 


spaces that expand and contract; that are sometimes contained but always continuing. 


Architects: LOEBL, SCHLOSSMAN & BENNETT 
Landscaping: LAWRENCE HALPRIN & ASSOCIATES 
Mechanical & Electrical: ROBERT E. HATTIS ENGINEERS 
Structural: ALFRED BENESCH & ASSOCIATES 

Civil Engineering: JOSEPH A. SCHUDT & ASSOCIATES 
Traffic Consultants: GEORGE BARTON 

General Contractors: ISLAND CONSTRUCTION CO. 


OLD ORCHARD 
SHOPPING CENTER 


Skokie, Illinois 


\ must — ample parking area 


PHOTO: HEDRICH-BLESSING 


Aerial view shows the six main buildings, Sears Roebuck's Service Build- courts, main mall and two cross malls. Two level shopping on the 
ing, and the two Pure Oil Filling Stations. Also visible are the service and one level, plus basements, on the right. 
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Architect: EVERETT D. WOODS 
Associates: DAVID H. McGEHEE & LEE A. NICHOLSON 
Contractor: S & W CONSTRUCTION COMPANY 


WHITEHAVEN PLAZA SHOPPING CENTER Whitehaven, Tennessee 


thitects and Engineers: C. WILBUR FOSTER AND ASSOCIATES 
neral Contractors: H. D. TOUSLEY COMPANY, INC. 


ctrical: HATFIELD ELECTRIC COMPANY 
imbing, Heating, Air Conditioning: FREYN BROTHERS, INC. 
ving and Excavating: E. E. SCHNITZIUS 


West elevation of depart- 
ment store has glazed tile 
facade, with lower portion 
of sienna hand split sand- © 
stone. Shown is lower level | 
shoppers entrance. g 


STGATE SHOPPING CENTER 


lianapolis, Indiana 


stgate Shopping Center is located on a 66 
re site on the east edge of Indianapolis. Built 
a cost of $7,000,000, it has 412 sq. ft. of 
atable space and parking for 3,000 cars. 
ture expansion includes 120,000 sq. ft. of 
or space and 800 parking spaces. 


View looking north down main mall. Perimeter trusses on all sides of 5 main 
buildings extend from roof down to a 10’ 4” glass height. 


alls and brick 


shown is Lowenstein's Department Store containing 76,000 sq. ft. Construction is reinforced concrete with exterior masonry w 


‘eneer above and below canopy. 93 
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SHOPPING CENTERS : 


In the overall design the architects planned pedestrian traffic under cover 
and separated the main block with two covered malls with planting areas, 
on each side of the Rhodes Department Store. The two other department 
stores — J. C. Penney Company and W. T. Grant — were placed at each 
end of the main block. This plan provides good circulation of pedestrian 


traffic and helps the smaller stores. Other miscellaneous stores are | 
cated adjacent to the main block. Black-top parking areas throughc 
the center provide space for over 4,000 cars with night lighting on co 
crete light standards. 


SWIFTON CENTER 


Cincinnati, Ohio 


Developers and Planners: GUILFORD GLAZER AND LOUIS GLAZER 
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Swifiton Center, seven miles from downtown 
Cincinnati, covers 41 acres, with a gross build- 
ing area of 425,000 sq. ft. A two level project, 
with the lower level convenient to one of the 
Center's main access roads, Swifton Center con- 


tains about 50 stores. 


’ 


thitects: THOMAS ALBERT SMITH 


ASSOCIATES 
A. E. ALEXANDER 


isulting Engineers: WORTHEN & WING 


neral Contractor: MERRITT CONSTRUCTION 


LLA PLAZA SHOPPING CENTER 


coma, Washington 


‘e Villa Plaza Shopping Center derives its 
ime from the ‘“‘Visitation Villa Academy”’, for- 
er occupant of the property. Development of 
e property started in April of 1956 and was 
mpleted in August 1957. Thomas Albert Smith 
id Associates designed and supervised con- 
‘uction of the complete project, with the ex- 
.ption of Rhodes Department Store, which was 
signed by A. E. Alexander. 


Marquees are constructed of steel supports (6” x 3”) and a continuous 


8” | beam. 


North mall showing planting areas and some of the smaller shops. 


Aerial view of the Center which 
highlights plot plan and parking 
area (4 to 1) for 3,000 cars. 
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SHOPPING CENTERS 


Architects: TOOMBS, AMISANO & WELLS 
SirleHranEnpineers MULLEN & POWELL 
Electrical Engineers: BUSH-MAY & ASSOCIATES 
Mechanical Engineers: J. E. GUERRERO 

Landscape Architect: HIDEO SASAKI & ASSOCIATES 


LENOX SQUARE SHOPPING CENTER 


Atlanta, Georgia 


Scale model shows over-all plan including multi-level department stores, 
canopied mall and parking area. 


South elevation of Davidson's Department Store, 


Grading on the Lenox Square project is com- 
pleted and it is now out for bids. The buildings 
are to be grouped around a great canopied 
mall connecting the stores, which will include 
two major department stores accounting for 
some 300,000 sq. ft. of floor area. Total square 
footage, including all stores, will be 843,500. 


The entire tract of 74 acres is to be artistically 
landscaped, with beautiful pools, fountains and 
sculpture providing the beauty and charm of 
a magnificent garden. 


Plaza level arcade — looking north toward Rich's Department 
Store, which initially will have three floors (18(),000 sq. ft.) 
with provision for future expansion to four floo's 

(240,000 sq. ft.). 


one of two planned for the project. 


Free off-street parking space is provided for 
6,000 automobiles—3:1 ratio—and, since all 
bus stops are located within the square and 
away from moving traffic, shoppers never cross 
the line of traffic after entering the square. 
Commercial vehicles, instead of using the park- 
ing areas, will be routed through special tun- 
nels to underground unloading and delivery 
areas. 


Survey findings show that Lenox Square will 
have an annual sales volume of $55,000,000 
when all stores are in full operation. 


South end of canopied mall connecting the various stores. 
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Aerial view of Eastland Center showing layout of buildings and parking facilities. 


Architects: VICTOR GRUEN & ASSOCIATES 
Project Director: KARL 0. VAN LEUVEN, JR. AIA 


Electrical and Mechanical Engineers: HYDE & BOBBIO, INC. 


Landscape Architect: EDWARD A. EICHSTADT 
Civil Engineers: HUBBELL, ROTH & CLARK 
General Contractor: 0. W. BURKE COMPANY 


EASTLAND CENTER 


Harper Woods, Michigan 


Built at a cost in excess of $25,000,000, East- 
land Center was completed and opened on 
July 26, 1957. Located 12 miles northeast of 
downtown Detroit, Eastland lies in the heart 
of an expanding trade area which experienced 
a growth of 152,000 persons in the 1940-50 
decade. Estimates are that by 1960, 497,000 
people will be living within the 15-minute driv- 
ing zone considered Eastland’s trading area. 


Present population is 430,000. Total family in- 
come from all sources, within the six mile radius 
of Eastland Center, was estimated at $1,415,- 
000,100 in 1956. 


The site contains 105 acres planned as a com- 
pletely integrated retail community; eight build- 
ings with a total of 1,085,416 sq. ft.; seven 
parking lots and roads—over 75 acres; and 
14 acres of lawns and landscaped areas. 


All buildings are of structural steel except the 
B. Siegel two-story building which is reinforced 
concrete. Store fronts are varied but conform 
to the architectural patterns, using such mate- 
rials as glazed tile, aluminum, glass, porcelain 
enamel, brick and oak, Italian marble, teak 
wood, mosaic tiles, green slate, ebony granite, 
travertine, flagstone, ledgerock, and other ma- 
terials. 


Design is contemporary with five one-story mul- 
tiple store buildings, one two-story building 
and one restaurant building, arranged in a 
compact crescent on three sides of Hudson's 
4-story building. The specially designed de- 
livery tunnel with its receiving and shipping 
docks eliminates truck traffic and noise, sepa- 
rates commercial traffic from pedestrian and 
automobile traffic. This is an important design 
feature providing added safety and comfort 
for shoppers. 


Parking area covers 75 acres, with capacity at 
one time at 8,300 cars. 


\PPING CENTERS 


J.L. HUDSON CO. 


= Ground Level Leasing Plan Shown Above 


TRUCK TUNNEL 


LOADING PLATFORM 


EASTLAND CENTER, Inc. 


Eight Mile and Kelly Roads = Detroit 


SLENDERELLA 


U.S. POST OFFICE 


CORRIDOR 


m Concourse Leasing Plan 
Shown At Right 


Courts and malls provide the Center with an open, park-like environ- 


ment. Covered walkways protect the customers from the elements. 


Entrance to the department store is enhanced by the attractive 


garden arrangement. 
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Aerial photo of Southdale highlights the 
45 acre site on which the world’s largest 
shopping center under one roof was built. 
Parking area can accommodate 5,200 cars. 
Southdale claims the distinction of being 
the first center in the world to provide 
covered climate control of public areas; 
the first center with two-level merchan- 
dising combined with two-level parking; 
and one of the few regional shopping 
centers offering more than one major 
department store. Distinctive water tower, 
nicknamed ‘‘golf tee’’ is a Southdale 
landmark. 


Architect: EVERETT D. WOODS 
Associates: DAVID H. McGEHEE & LEE A. NICHOLSON 


GLEN PARK SHOPPING CENTER (Proposed) 


Memphis, Tennessee 


Dayton’s — one of the major department stores in the center. 


Aerial perspective shows over-all 
a paved lighted parking area for 1 
Total sq. ft. (excluding walks, do 
will be 186,200. Construction wi 
frame, masonry veneered exte 
built-up roof over insulated steel d 
facade will be face brick with ceme 
panels above canopy and marble, 
and glass mosaic belo’ 


litects: VICTOR GRUEN ASSOCIATES 


UTHDALE SHOPPING CENTER 


neapolis, Minnesota 


The garden court which is one of the 
largest indoor public areas in the U. S. 
measures 300 feet long, 110 feet wide and 
50 feet high. Birds, flowers, trees, grass, 
fountains, and a sidewalk cafe provide 
atmosphere for this unusual area, where 

a constant temperature of 75 degrees is 


maintained the year round. 


GLEN PARK SHOPPING CENTER 101 


PARK RD. & MT MORIAH RD -MEMPHIS 


A JACOBSON & LOVITT DEVELOPMENT 
BOYLE INVESTMENT CO LEASING AGENTS 


EVERETT D WOODS — ARGHITECT 
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SHOPPING CENTERS 


Designed to serve a total shopping population 
of 175,000, this regional shopping center was 
winner of an Award of Merit, AIA National Honor 
Awards Program, 1955. Construction includes qual- 
ity materials, a landscaped mall, an auditorium 
for civic groups, sign control, and further ameni- 


ties. 


O'Neil Department Store, focal point of the 
plan, contains 100,000 sq. ft. for shopping and 
50,000 sq. ft. for service; 200,000 sq. ft. was to 
be provided for approximately 40 rental units 
for the usual food, variety, and specialty shops. 


ONEIL- SHEFFIELD 
SHOPPING CENTER 


Visi. 


Parking space for 3,000 cars was provided, with 
provision for future increase to 4,000. A natural 
slope in the land was exploited so that two-level 
access to the department store could be gained; 
the upper level facing the mall, the lower level 
facing the rear parking area. 


A deep red-brown granite bulkhead and base for 
all buildings lends unity to the scheme, as does 
the continuous marquee, which has a blue-green 
porcelain enamel fascia and perforated asbestos- 
board soffit. For variety the department store is 
faced with salmon colored brick; the other build- 
ings with gray brick. 


Architects: WEINBERG AND TEARE 


Structural Engineers: FRANK EROSKEY 
& ASSOCIATES 


Mechanical Engineers: SUPERIOR ENGINEERING 
COMPANY 


Landscape Architect: WAYNE H. LAVERTY 
Contractor: THE SAM W. EMERSON COMPANY 


O’NEIL-SHEFFIELD 
SHOPPING CENTER 


Sheffield Township, Ohio 


v of the landscaped mall from beneath the canopy, showing the O'Neil Department Store at the head of the mall, flanked by rental- stores. 


tal stores across a paved mall from the O'Neil Department Store, with 


larger landscaped mall in the distance. 


The O'Neil Department Store at the head of the 


mall, showing entrance to the main floor, the inter- 


mediate level of the 3-story building. 


Be ey a, 


PHOTO: R. MARVIN WILSON 


Although not yet under construction, the scale 
model of the Broadway Valentine Shopping 
Center illustrates the general design plan and 
pertinent features. 


A two-story building is planned with roof and 
basement parking as well as an intermediate 
level of parking. Situated in the heart of a 
midtown business area and high ratio occu- 
pancy apartments, the project is a community 
type center in size, but somewhat local in char- 
acter. The site is a sloping one which accounts 
for the two levels and is bounded on three sides 
by streets. Area is 44% acres. 


Architects: GEIS-HUNTER-RAMOS Materials will include the use of prestressed 


concrete for the structural skeleton; precast con- 


crete wall surfaces highlighted by the use of 

mosaic ceramic tile; stone; glass and aluminum 
BROADWAY VALENTINE SHOPPING CENTER store fronts; varied walk surfaces; and exten- 
sive landscaping. Cost is estimated to be 1% 
million dollars with completion expected by 
mid-1959. 


Kansas City, Missouri 


SHOPPING CENTERS 


ats The Hills and Dales Shopping Center will be 
: ; = : Dayton’s first mall type shopping center. It 
will initially contain more than 35 stores, com- 
prising approximately 126,000 sq. ft. of first 
floor area, plus 70,000 sq. ft. of lower level 
space. Most of the stores will have a primary 
front facing the mall with a secondary customer 
entrance opening onto the parking area. All 
store fronts will be protected by a 10 ft. canopy. 
The parking, as illustrated on the site plan, will 
be periphery on all sides of the Center, thus 
substantially reducing the length of travel for 


Architects-Engineers: J & G DAVERMAN COMPANY pee e es. 
; : The Center will be designed with a reinforced 
Associated Architect: KENNETH G. WELCH, FAIA -éncrein’ lawet eed ea eee 


floor structure. Each store front will be indi- 
vidually designed as well as the store interiors. 


HILLS & DALES SHOPPING CENTER Plans include provisions for approximately 78,- 


000 sq. ft. of future first floor store area, which 
will include a department store, additional 
women’s wear shops, men's clothing stores and 
other shopping center facilities. 


Dayton, Ohio 


Cost for this project, including exterior utilities . 
and development, is approximately $14 per 


104 ) sqe tft. 
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WALLS AND SPANDRELS 


Warmth, enrichment, individuality 


Much of today’s architecture employs walls and span- 
drels that are simple rectangles in rhythmic harmony with 
adjacent glass expanses. The result is, in itself, architec- 
tural beauty—the basic, functional kind. 

It is often desirable to enrich this geometry by selecting 
materials for these surfaces which are rich in color and 
pattern. This gives human appeal and individuality. Natu- 
rally, the materials selected must totally endure weather and 
wear and must require only minimum maintenance. 

The material that meets these requirements fully is Mosaic 
Ceramic Tile. Within the complete selection of all forms of 
ceramic tile offered by Mosaic, the designer is assured of Architect A eee 
finding the tile types, colors, sizes and patterns he wants 
for any specific application. 

There is another benefit in a Mosaic tile specification. The 
designer knows that the architectural spirit he creates will 
remain faithfully unchanged for the life of the structure . . . 
because Mosaic Ceramic Tile is she permanent, unchanging 
material. 

Good Ceramic Tile Service—A broad selection of tile is 
carried in stock locally in the Mosaic Warehouses listed 
below. You, your clients and your tile contractors are 
welcome to make full use of our Showrooms. 

The complete Mosaic ceramic tile line offers: wall tile in 
Harmonitone and Bright Glaze; Everglaze; ceramic mosaics 
in Harmonitone, Velvetex, Granitex, Conductive, Undula- 
tile, Everglaze, Faience, Formfree, Medley and Byzantile 
patterns; Carlyle quarry tile; Decorated glazed tile; Faience; 
All-Tile Accessories. 

The Mosaic Tile Workbook for Architects, Form No. 
226, is in Sweet’s. For additional data, write The Mosaic 
Tile Company, Dept. A, Zanesville, Ohio, or The Mosaic 
Tile Company, Dept. A, 829 N. Highland Ave., Holly- 
wood 38, California. 


Architect: Welton Becket & Assoc. Tile Contractor: Selectile. Plate No. 488 
THE QiIObyVi@ TILE COMPANY 
® 


America’s largest ceramic tile manufacturer 


panies 


a 


artin & Assoc. Tile Contractor: Selectile. Plate No. 592 


: A 
Architect: Arthur Goodman. Tile Contractor: Rigney Tile Co. Plate No. 550 


Member—Tile Council of America, Inc. and The Producers’ Council, Inc. 


Showroom-Warehouses: Atlanta, Baltimore, Boston, Buffalo, Chicago, Cleveland, 
Corona, Cal., Dallas, Denver, Detroit, El Segundo, Cal., Fresno, Greensboro, 
E. Hartford, Hempstead, L.I., N.Y., Hollywood, Ironton, Ohio, Jackson, 
Miss., Little Rock, Matawan, N.J., Miami, Milford, Conn., Milwaukee, 
Minneapolis, New Orleans, New York (Showroom only), Philadelphia, 
Portland, Rosemead, Cal., Salt Lake City, San Antonio, San Diego, San Francisco, 
Santa Clara, Cal., Seattle, Tampa, Washington, D.C., Zanesville, Ohio. 


ne gas paca Kansas City, Memphis, Oklahoma City, Pittsburgh, 
t. Louis. 


Factories: Zanesville and Ironton, Ohio; Matawan, N.J.; 
Little Rock, Ark.; Jackson, Miss.; 
Corona and El Segundo, Cal. 


For free estimates on 
Mosaic Tile, see the 
yellow pages for your 
Tile Contractor, Ceramic 


Here is the most sound-proof flexible room divider ever 
perfected—an exclusive Holcomb & Hoke development. 


With the new Holcomb & Hoke dual sound-retardant 
FoLpoor a hotel can schedule two parties in a single ball 
room, a church can hold a Boy Scout meeting and an 
adult Bible Class—or a mortuary can book two funerals 
at once. This dual usage can mean important savings, 
too, for schools, hospitals and other institutions. The 
added availability of quiet space opens up untold op- 
portunities for increased revenue or decreased investment 
in meeting room areas. 


For complete details use the handy coupon at the right, 
or call your nearest FoLDOOR distributor—listed under 


in the yellow pages. 


Ballroom, Hotel Andrew Johnson, Knoxville, Tennessee 


New dual sound-retardant Foldoor 
separates sounds and space 
-adds availability 


HOLCOMB & HOKE 


FOLD OOR 


FOLDING PARTITIONS AND DOORS 


| ® 
| 
| 


| 
\ 


HOLCOMB & HOKE MFG. CO., INC. 
1545 Van Buren St. 
Indianapolis, Indiana 
Please send details on your new Dual Sound- 
Retardant FOLDOOR 
NAME ieee ee os ee 
TITLE___ 
COMPANY___—_——————————__——_____ 


ADDRESS— eee 
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General Offices, Atlas Powder Company, Wilmington, De! 


Within four walls—from 1 to 6 rooms! 


HOLCOMB & HOKE 


FOLD OR 


THE SMARTEST THING IN DOORS 


HOLCOMB & HOKE MFG. CO., INC. 
1545 Van Buren St. 
Indianapolis, Indiana 


Please send full details on FoLpOooR 


NAME 


ADDRESS 


CITY STATE 
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Atlas Powder Company wanted double duty from availabl 
floor space in its new cafeteria and conference rooms. They} 
got even more through Architect William Moeckel’s use o 
Foupoors. In the cafeteria, one pair of FoLpoors (spannin; 
64 feet) handsomely sets off one-third of the area for an em 
ployee lounge. Five additional doors partition the remainin: 
two-thirds into a flexible pattern of one to four privat. 
luncheon rooms—plus open dining area. And in a matter o 
minutes, with FoLpoors stacked to the walls, the entire floo 
area can be thrown open for large meetings or social events 
In conference rooms, too, FoLDooR divides one room to di 
the work of two when desired. Inset above shows how sound 
retardent doors divide such a room for movie projection it 
one half, an undisturbed meeting in the other. Most likely 
there’s a place for FoLDooRs in your business. Get the fact 
from your FoLpoor Distributor, listed under ‘‘Doors’’ in th 
yellow pages. 


INSTALLING DISTRIBUTORS IN ALL PRINCIPAL CITIES 
ebe 
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Here’s a solution to the 
toughest sealing problems | 


of modern construction! 


new pap PLE XTSEAL 


POLYSULPHIDE POLYMER COMPOUNDS : 


DAP Flexiseal Compounds are rubber-like ditions of exposure, temperature, expansion 
sealants with remarkable properties of adhe- and contraction. They are ideal for caulking, 
sion, exceptional flexibility, and extremely glazing and sealing in the installation of cur- 
: long life. Their base material is Thiokol*. tain walls, modular panels of all types, large 
They can be mixed easily and applied quickly glass sections, and for filling expansion joints. f 
" to practically all types of building materials. You’re sure of your seal with Flexiseal be- 
P Flexiseal Rubber-Based Compounds will cause adhesion is always greater than cohesion. 
maintain an absolute seal under severest con- *Trademark of Thiokol Chemical Corporation 3 


Send today for Technical Bulletins a 
on DAP Flexiseal. a 


DICKS-ARMSTRONG-PONTIUS, Inc. 
DAYTON, OHIO 


: See get ~ 
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SEAL OF GOOD CONSTRUCTION 


Write for catalog and application literature 


DICKS -ARMSTRONG-PONTIUS, inc. 


General 


Offices: 


DAYTON, OHIO 


World’s Largest Manufacturer of Putties and Glazing - Caulking - Sealing Compounds 


DAP 


DAP 
DAP 
DAP 
DAP 
DAP 
DAP 
DAP 
DAP 
DAP 
DAP 
DAP 
DAP 


PRODUCT 


Rubber Based Compound 

1231 Mastic Glazing Compound 
Twin-T-Mastic Tape 
Twin-T-Mastic 

Caulking Compound 

Caulking Compound—Black Tite 
1012 Glazing Compound 

Metal Glaze 

Armglaze Type M 

Steel Sash Putty 

Casement Putty 

Pure Linseed Oi! Putty 

White Lead Putty 


APPLICATION 


Curtain Wall Panel Joint Sealing 
—Metal 


Curtain Wall Panel Raw Edge 
Stripping 

Curtain Wall 
Panel Sealing 


Caulking joints and seams— 
wood, metal, masonry 


Sealing joints in siding— 
asbestos, metal, etc. 
PTTL LLL feletele stile ue gg 
Chanel or Stop Glazing 
(Wood or Metal) 


fele] fefel | | | tf. ee sage Ss 


PRODUCTS AND APPLICATIONS 
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Glazing of Bronze or Galvanized 
Bonderized Steel Sash 
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Glazing Wood Sash— 
Unprimed 
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‘Providing e roniical Nae designed Feri riercial buildings for America’s 
successful businessmen is an objective of every architect! One out- 
standing way of helping to keep commercial construction costs down Is 
to use MEDUSA BRIKSET MORTAR CEMENT. Here’s how it saves money. 


First, Medusa Briksel is a prepared mortar cement, mixed at the 


Medusa Cement Mills, ready for use. No mason wastes time adding 
lime on the job. And its beauty, controlled at the mill, is uniform. 


Second, Medusa BrikseT has tremendous sand-carrying capacity. In a 
test of 53 mortar cements, Medusa Briksel and well-graded sand rank 
first | in keeping mortar cost to a minimum. 


: Medusa Briksel also protects the beauty of today’ s smartly designed 
~ commercial buildings. Every mortar joint has the same gray beauty trom 


one end of the building to the other because the color uniformity is 


controlled at the mill. 
Specify Medusa Briksel, the mortar cement that adds true economy to 


commercial buildings. 


Insurance Center Building, Peoria, Illinois 
ARCHITECT: Lankton, Ziegele, Terry & Associates 
GENERAL CONTRACTOR: Fred Harbers Sons, Ine. 
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Jelleff Department Store, Falls Church, Virginia 
ARCHITECT: David Baker : 
GENERAL CONTRACTOR: Hauser Construction Company 


MEDUSA STONESET 


adds distinctive beauty to commercial buildings 


Look at the majestic Jelleff Department Store! 
Here is real elegance in commercial buildings. 
Mortar joints made with Medusa StoneseT are 
wonderfully different. A white mortar cement, 
StoneseT brings out beauty in masonry walls 
like no other mortar can. Used white or tinted, 
this expressive white masonry cement always 
gives exterior distinctiveness and sophistication 
to masonry walls. All types of masonry acquire 
a matchless beauty with this beautiful white 
masonry cement. 


Medusa StoneseT is dramatically reasonable 
in cost, too . . . and requires no special skill in 
use. So why not make your masonry walls glow 


with beauty. For genuine elegance in masonry, 


always specify Medusa StoneseT .. . the 
aristocrat of masonry cements! 


IN MODERN CONCRETE USE 
MEDUSA JOB FITTED CEMENTS 


GRAY PORTLAND CEMENT (plain or waterproofed) 
AIR-ENTRAINING PORTLAND CEMENT (Vinsol Resin Treated) 
MEDUSA WHITE PORTLAND CEMENT (plain or waterproofed) 
MEDUSA HIGH EARLY STRENGTH PORTLAND CEMENT 
MEDUSA BRIKSET (gray masonry cement) 

MEDUSA STONESET (white masonry cement) 

MEDUSA WHITE TILE GROUT CEMENT 

MEDUSA WHITE DRY WALL TILE GROUT CEMENT 

MEDUSA WATERPROOFING PASTE AND POWDER © 


Mail the postage-free card 
for free catalogs today. 


MEDUSA PORTLAND CEMENT COMPANY 


P.O. Box 5668 « Cleveland 1, Ohio 


SALES OFFICES: Cleveland, Ohio ¢ Chicago, III.» Toledo, Ohio » Pittsburgh, Pa. * New York, N.Y. « Milwaukee, Wis. 
Baltimore, Maryland . Paris, Ontario, Canada ; 


OVER SIXTY-FIVE YEARS OF CONCRETE PROGRESS 


‘A continuing series of distinguished office buildings, schools, 
oh Se eae churches, hospitals and industrial structures using NORTON DOOR CLOSERS. 


Best wishes to the members of The American 
Institute of Architects, Inc, on the occasion of 
the AIA CENTENNIAL CELEBRATION CONVENTION, 
Washington, D C., May 14-17, 1957. 


CONSULT AN ARCHITECT © USE QUALITY PRODUCTS 


Architects: Loubet & Glynn, San Francisco 


Consulting Architect: Irwin Clavan, New York 
Contractors: Dinwiddie Construction Co. 


NoRTON MWADOR 


For Streamlined Modern Design 


Available with 

(A) regular arm and 
(B) holder arm 

4 sizes to meet all 
standard requirements. 


1800 DOORS EQUIPPED WITH NORTON CLOSERS IN NEW 
EQUITABLE LIFE BUILDING...SAN FRANCISCO 


Trouble-free service for years to come is assured in this striking ultramodern 
building by the use of Norton Door Closers throughout. Both INADOR® 
and surface-applied NORTON closers are used, the latter on doors where 
concealment is not essential. Every Norton Door Closer is built to last 
longer with minimum maintenance and long range economies so essential 
in all public buildings. For full details, see current Norton catalog. Write for 
one today if you don’t already have a copy. 

NORTON DOOR CLOSERS, Dept. 00-00, Berrien Springs, Mich. 


‘,* 
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he Complete Norton Line Meets 
Every Door Closer Need 


| NORTON INADOR for 
as Streamlined Modern De- & 
sign available with (A) reg- 
j ular arm and (B) holder 
arm...4 sizes to meet all 
standard requirements. 


_.. NORTON 750: New corner design 
with concealed arms for all type 
» doors, particularly narrow rail 
doors. 


Norton Sur- 
face-type Clos- 
ers are avail- " ) 

m® able for all in- NORTON7TOSE: 
stallations Compact surface 
where conceal- mounted type...first 
ment is not es- closer with extruded 
sential, aluminum alloy shell. 


OBE: 
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JOHN E. BRINK, A.i.A.—STATE ARCHITECT 


; New Kansas State Office Building Joins the 
is Distinguished Roster of Norton Inador® Users 


An interior to match the dramatic simplicity of this impo 
ing exterior called for painstaking attention to every deta 
including door closers. The Norton Inador Closer w: 
selected because it is so nearly invisible. Its compact mech: 
nism being entirely concealed in a mortise in the top rail 
the door, there is nothing to detract from the beauty of tl 
door itself. 

There is also no sacrifice of efficiency. Every Norte 
Inador is designed and built to last longer...require le 
maintenance and provide the long-range economies imper 
tive in all public buildings. If, therefore, you now have suc 
a building ‘‘on the boards,” investigate Norton Inador whi 
door closer specifications are still undecided. Write today f 
FREE copy of the new catalog on Norton’s full line of co: 
cealed and surface door closers including important ne 
models. 


FOR ADDITIONAL MODELS, CONSULT NEW #57 CATALOG 
| CLOSERS 
Dept. O0-O0 e Berrien Springs, Michigan 
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VISION-VENT INSTALLATIONS 


juch as this now can be specified 
with exclusive new Truscon Super- 
toat Finish to eliminate field 


oainting. Pictured is Activities 


Building, Georgia Training School 
for Girls, Adamsville, Ga. John J. 
Barte, architect. Abco Builders, 
contractor. 
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New...Truscon Vision-Vent Window Walls 
with Sensational Supercoat Finish 


Now, you can get the solid strength of steel for curtain walls and windows and 
save field painting costs, too. New Truscon Supercoat Process is factory-applied 
to eliminate all field painting... both at installation and during the years. 
This outstanding Republic development has been thoroughly laboratory 
tested—for weather, atmosphere, time, and abuse. It has successfully met 


Vision-Vent brings you all the mass-production and installation economies 


sample on request. 
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, REPUBLIC STEEL 


TRUSCON STEEL DIVISION 


gr..." 


“mh 


Youngstown 1, Ohio 


NAMES YOU CAN BUILD ON 


115° 


of standard steel windows. It’s an insulated wall section, complete with 
window. It goes up fast. 

With Truscon Supercoat and Vision-Vent Window Walls, there is no need 
to sacrifice strength and solidity in walls and windows simply to avoid paint- 
ing. Supercoat Process can be furnished now on specification for all Vision- 
Vent types...as wellas in factory shipment on all Truscon Steel Windows for 
commercial, institutional, and industrial construction. Choice of seven colors. 


See Sweet’s (17b/Tr) or send coupon for Supercoat booklet. Supercoat 


REPUBLIC STEEL CORPORATION 

TRUSCON STEEL DIVISION 

DEPT. C-5326-A 

1128 ALBERT STREET » YOUNGSTOWN 1, OHIO 

CO) Please send samples of Supercoat window sections. 

Please send the following Truscon literature. 

(Republic ELECTRUNITE Square Tubing 

OJ Truscon Supercoat Booklet 0 Vision- Vent Window Walls 
O Truscon “O-T” Steel Joists 0 Ferrobord Steel Roofdeck 


dL etles<s 


Name 


Firm —— 


Address 


City ZO tieie = aS tate oS ee 
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NOW... TRUSCON CERTIFIES EVERY "O-T” STEEL JOIST. ‘For you 
protection, Truscon now offers you, upon. request, written certifica- 
tion that the ''O-T"' Steel Joists you specify are manufactured in 
accordance with the standards of the Steel Joist Institute and are 
fully qualified to bear the SJI Seal of Approval. 

This certification covers each building for which the joists are 
engineered, It is further assurance of predictable, dependable 
load-bearing. No extra cost for this protection. Send coupon for 
facts. 
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tural shapes. And, square tubing gives a handsome, contemporary 


architectural effect. Republic’s Steel and Tubes Division pioneered the SZ \ hy SwaRe ees. * 
manufacture of electric resistance welded steel tubing—can supply - Re Ns vb — Sooo Cae 
ELECTRUNITE® brand in squares up to 4 inches...and innumerable A : 


combinations of rectangular sizes in peripheries up to 16 inches in : a LE). AAR... 
various wall thicknesses... out of local distributor stocks. Send coupon ‘ eee : 
for reference data. ee 

“i 


SPEED COMPLETION WITH 24-INCI 
FERROBORD® STEEL ROOFDECK 
New, wider Truscon Ferrobor: 
is available in lengths up to 3: 
feet, 6 inches. It roofs larg: 
areas quickly. Straight la 
means that several crews cai 
roof without delay. All work i 
done from above—Ferrobor 


a is quickly welded to top chord 
y of joists or purlins. Ferrobord i 
i light, strong, fire-resistan’ 
a Available now. Send coupo 
> for specs. 
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Vision-Vent® Window Walls, Stainless Steel Windows and Curtain Walls 
MORE TRUSCON “OQ-T’’® and Clerespan® Steel Joists, Ferroboard Steel Roofdeck, Concret 
PRODUCTS FOR Reinforcing Bars and Welded Wire Fabric. Republic’s Berger Division offer 


Republic Steel Kitchens, Steel Lockers and Wardrobes, and a complete line o 
é: MODERN BUILDING Roof Drainage Products in galvanized steel, stainless steel and terne. Republic’ 
a Steel and Tubes Division manufactures ELECTRUNITE E.M.T. and Republi 
Heavy Wall electrical conduit, as well as square and rectangular ELECTRUNIT! 
Welded Steel Tubing for architectural applications. Through its manufactur 
ing divisions, Republic is big in building. Through its basic steel facilities 
too, Republic is big in building. Republic mill products include Steel an 
Plastic Pipe, Sheets and Roofing, Bolts and Nuts for construction, Stainles 
Steel, Roofing Ternes, Nails. 


yey, 


REPUBLIC STEEL CORPORATION + TRUSCON STEEL DIVISION 


} 

Ht 1128 ALBERT STREET »+ YOUNGSTOWN 1, OHIO 
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SHERATON HOTEL, PHILADELPHIA, PENNSYLVANIA 


ENGINEERS: SLOCUM & FULLER. NEW YORK, N.Y. 


PEELLE MOTORSTAIR FEATURES 


Mi Positive driven, indestructible handrail 


Handrail and steps travel at a 
synchronized uniform speed 


Mi Standardized parts 


Mi Decorative appearance—selection of colors 
for complete balustrade and handrails 


HI Steps locked in position throughout travel 
Mi Engineered for trouble-free maintenance 
Matching guard rail capping available 
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ARCHITECTS: PERRY, SHAW, HEPBURN, KEHOE & DEAN, BOSTON, MASS. 


‘HE PEELLE COMPANY 47 Stewart Avenue + Brooklyn 37,N.¥. + Offices in Principal Cities 
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a specifications 
GENERAL—Furnish, deliver and erect in complete working 
order, Peelle Motorstairs, in accordance with plans and 


specifications, as manufactured by the PEELLE COMPANY, 
47 Stewart Avenue, Brooklyn 37, N. Y. 


The equipment shall include the complete installation of 
the necessary truss, motor driven steps and handrails, and 
interior parts, such as panels, balustrading, comb and 
landing plates, floor plates, and deck covers. 


TRUSS—The truss shall be assembled of structural steel 
members, consisting of upper and lower heads, connected 
with a 30° inclined center section. The entire truss shall be 
supported at the ends of the upper and lower heads, the 
reactions based on two point suspension. Optional side 
supports will not be required for steel framing, unless de- 
tailed on plans and specifications, with provision for fas- 
tening. A third support, under the center section, will be 
used only on unusually long spans based on manufactur- 
ers recommendations. 


MOTOR OPERATED PARTS — Step assemblies, including 
approved treads of aluminum or other approved surface, 
with risers of porcelainized or stainless steel, shall be 
mounted on sealed-in ball bearing, neoprene-tired 
wheels, connected to endless precision roller chain. The 
Peelle Motorstair shall be equipped with indestructible 
safety handrails, connected to precision roller chain, 
which in turn shall be connected to the step chain giving 
positive drive. A drive machine, consisting of a worm gear 
reducer, with an 870 rpm heavy continuous duty motor 
of sufficient horsepower rating based upon manufacturers 
computation, shall drive the steps and handrails at a syn- 
chronized uniform speed of 90’ per minute. A service 
brake shall be provided on the drive motor shaft, to be 
mechanically applied and electrically released. An emer- 
gency brake shall be provided on the main step drive 
shaft to be mechanically applied and mechanically re- 
leased. 


Safety switches placed on the operating equipment shall 
be so arranged that if, for any reason, they are caused to 
operate, they will interrupt the power, and bring the step 
train smoothly to rest. Open switch indicator shall be in- 
stalled to indicate location of open switch. 


Adjustable chain tension devices shall be easily accessible. 
A complete non-drip lubricating system shall be included 
for all roller chain and bearings, except those equipped 
with sealed-in lubrication. Suitable soffit pans shall be at- 
tached to the underside of the truss. ‘ 


CONTROL—The unit shall be controlled with a magnetic 
reversing controller, enclosed in a metal cabinet mounted 
in the machine space or other suitable location. Key op- 
erated switches shall be provided at top and bottom land- 
ings for starting or reversing the direction of the step train. 
Emergency ‘‘stop”’ buttons shall be located on newels, per 
manufacturer's standards, or, if specified, shall be located 
as shown on architectural details, in accordance with re- 
quirements for alternate locations. 


THE PEELLE COMPANY 


POWER SUPPLY—Power supply will be 440/220 volts 
specified), 3 phase, 60 cycle, A.C., brought to the Pe: 
Motorstair controller through the fused service swi 
Service switch to be furnished by moving stairway c 
tractor and installed by others in the machine space. 
conduit and wiring from the power source will be - 
nished and installed by others, including that from sé 
ice switch to controller. Lighting circuit supply shall 
110 volts, single phase, 60 cycle, A.C., brought to a Ic 
receptacle and convenience outlet in both upper and I 
er heads. These receptacles, their wiring, and their ins 
lation shall be the responsibility of others. 


INTERIOR PARTS—This contractor shall furnish the nec 
sary finished interior parts, consisting of extruded alu 
num deck covers and mouldings (outward 8 ¥%4 inches fi 
the centerline of the handrail on each side). These pi 
shall have a 204-A1 thirty minute alumilite satin fin 
Handrails shall be similarly finished, of black, gold, t 
or other selected color, with 5”” long sections of natt 
aluminum color, spaced at intervals of 5/0’ (appre 
mately). The interior panels shall be plymetal faced v 
stainless steel, porcelain enamel or other finish as sp 
fied. 


The combs, comb plates, landing plates, and floor ple 
shall be cast aluminum, having ornamental, non-slip 
sign. Comb illuminators shall be provided at each landi 


CODES, PERMITS, GUARANTEE—Permits for the Pes 
Motorstair and all required tests shall be obtained « 
performed by this contractor. 


The entire equipment shall comply with all codes hav 
jurisdiction. 


All work shall be guaranteed against defects in mater 
and workmanship for a period of one year from date 
acceptance or approved use by the public. 


MAINTENANCE SERVICE—The supplier shall furnish mc 
tenance service at regular intervals for a period of th 
months from date of acceptance or approved use by 
public. This service shall consist of the necessary adj 
ments, oiling and greasing and such cleaning as nec 
sary to keep the moving stairway in good running con 
tion, 


SHOP DRAWINGS—Layout drawings and such shop \ 
tails as may be required shall be submitted for approy 


WORK BY OTHERS—Well openings, structural suppo 
and construction barricades where required, will be f 
nished by others. All finish of exterior sides, ends c 
soffits shall be furnished by others. All wiring to mov 
stairs shall be furnished by others. (See POWER SUPI 
above.) All metal trim external to stairway shall be f 
nished by others. Guaranteed finish floor lines and m 
ing stairway center lines shall be furnished by others 
the individual well openings when the moving stairway 
ready for installation. 


47 Stewart Avenue, Brooklyn 37, N. Y. e Telephone: EVergreen 6-7600 
Other Sales Offices ; 


CHICAGO 18, ILL. 
4037 N. Kedzie Ave. 
Phone: INdependence 3-4493 


N. W. F. Street 
Phone 8-1606 


: 


RICHMOND, IND. 


LOS ANGELES, CALIF. 
4922 N. Vineland Ave. 
N. Hollywood ' 
Phone: Hollywood 4-5820 


PHILADELPHIA 3, PA. 
34 So. 17th St. 
Phone: Locust 7-5605 
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Look down 


the aisle 
and see 


THIS UNIQUE VINYL TILE FLOOR | 
STAYS BEAUTIFUL DESPITE: * sPiitep Foops | 


*& HEAVY TRAFFIC $ 

*& TRACKED-IN DIRT x 

* STRONG CLEANERS ia 
: % GREASE, WATER | 


| Aisles always betray first signs of wear. But at geneous plastic tile defies the most rugged kind : 
New York’s busy Hotel Commodore Coffee Shop— __ of wear. 3 
well—see for yourself. No other vinyl plastic tile floor offers so much Gi 
This floor is Gold Seal Nairon® Custom vinyl value or luxury. It’s quiet, comfortable and totally i 
plastic tile in the exclusive Venetian* pattern—the unique in design. And it’s available in nine colors. 
_one that looks like fine marble. And every day it. So before you write your next flooring specifications 
defies all the forms of abuse listed. —for new or replacement, commercial or institu- 
But here, even seam lines are all but invis- tional flooring—see Nairon Custom “Venetian.” 
ible. And cracks, furniture dents and dull spots _ It’s just one of the many remarkable floors in the 
simply don’t exist. Because this full-thick homo- complete} Gold Seal line. 


SPECIFICATIONS: Nairon Custom Plastic Tile— FOR THE LOOK THATS YEARS AHEAD 


9” x 9” tile, 4" or .080” gauges—3 patterns, ““Vene- Emam 4 
tian,” “Sequin,” “Marble’’— total of 49 colors. May. be ‘ VS @) : 

installed over, on, above or below-grade concrete % ts 
' floor or over suspended wood underfloors. = GN.) | é 
. 7 7 


‘ +FOR HOME/ BUSINESS/ INSTITUTIONS: 

By the yard and tiles—tnlaid Linoleum + Nairon® Plastics + Vinylbest* Tile FLO 0 RS AND WALLS 
; Cork Tile + Rubber Tile « Asphalt Tile ; 
Printed Floor and Wall Coverings—Forecast® Vinyi, Congowall@® and 
Congoleum@® Satisfaction Guaranteed or Your Money Back *Trademark 


Congoleum-Natrn Inc., Kearny, N. J. : 
BULLETIN #84/JUNE 1958 119 
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Daytime and 
Nighttime 
ie" SEQUIN. 


Inlaid Linoleum 


by 


ld Seal | 


WLW’S Ye” Sequin floor on camera for the Ruth Lyons Show at 11:00 A.M. 


' 


Still taking the punishment at 9:00 P.M., the same floor shines on Barn Dance Jubilee. 


IS WLW’S MOST DURABLE STAR 


A floor that can take it and still look fresh in a dozen 
situations from 8:00 A.M. to Midnight—that’s what 
a TV studio demands. Station WLW, in Cincinnati, 
found the perfect answer in Gold Seal %” gauge 
“Sequin” Inlaid Linoleum. Heavy rolling cameras, 
sliding props, dancing feet all move quietly over 
‘‘Sequin’s’”’ modern textured beauty without marring, 
scuffing, or indenting its lustrous surface. “Sequin” is 
easy to clean and polish, too. It need only be swept 


SPECIFICATIONS: 6" “Sequin” linoleum 6’ wide yard 
goods, 9" x 9” tile 4%” gauge, burlap-backed. Install over 
suspended wood or suspended concrete subfloors (even 
over radiant heat). Available in: grey, green, dark brown, 
white multi, grey mix, taupe, beige, and white with black. 
Also made in standard gauge for residential use—in 6 
colors. 


between shows. Dirt, grime, even grease and oil from 
the undercarriages of machines wipe away easily. A 
typical example of the rugged practicality of Gold Seal 
inlaid linoleum, “Sequin” has proved to be an ideal 
solution for countless industrial flooring problems. 

Gold Seal offers you a whole family of inlaid lino- 
leum and resilient tile flooring materialt—each with 
its own special uses and advantages. All are designed 
to please the most exacting client. 


FOR THE LOOK THATS YEARS AHEAD 


Gold Seal! 


ORS AND WALLS 


Congoleum-Nairn Inc., Kearny, N. J. 


TFOR HOME/BUSINESS/INSTITUTIONS: BY THE YARD AND TILES—Inlaid Linoleum + Nairon® Plastic » Vinylbest* Tile + Cork Tile « Rubber Tile « Asphalt Tile 
PRINTED FLOOR AND WALL COVERINGS —Forecast® Viny! » Congoleum® and Congowall® Satisfaction Guaranteed or Your Money Back +  *Trademark 
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3 Accentuated Door and 
Jamb Glass Stops 


: ___ Vibrant color in door, sash and jamb members give you new freedom in 
store and building design. Now you can accent or coordinate interior and 
exterior color schemes with these members. Four brilliant colors —Teal : 
Blue, Sunset Red, Black and Sunlight Yellow—allow you a variety of 

Bs, beautiful combinations. All colors are perfectly matched with the Con- 
tainer Corporation of America Color Compatibility Chart. Colors will 
stay bright and clear, too, because the porcelain enamel, fused to the 
aluminum members, will not chip or weather. 


since 1906 


c. BULLETIN #84/JUNE 1958 121 
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transforms door hardware 


with dramatic colors— 


Rich color in new Kawneer door hardware lets you add extra 
invitation and appeal to your stores and buildings. Handles in 
Teal Blue, Sunset Red, Black or Sunlight Yellow offer a strik- 
ing contrast to aluminum. Beautiful to see and practical to use, 
they’ll help you achieve new elegance in the finished building. 


UNIQUE. Kawneer ColorWare and 
Continental Hardware are complete- 
ly new and different. They give 
design opportunities never before 
available. 


ECONOMICAL. Kawneer Color- 
Ware comes in economical stock 
packages to fit any Kawneer stock 
door. Continental is factory applied. 
Both can be used with Narrow or 
Wide Stile Kawneer doors. 


STRIKING. ColorWare comes in 
four rich colors, selected from the 
Container Corporation of America 
Color Compatibility Chart. Conti- 


Kawneer Continental 


Continental Style G-1 
Continental Style G-3 


nental Hardware is black exclu- 
sively. All colors are a sparkling 
contrast to the alumilited alumi- 
num finish. Color is permanent, 
applied throughout the hard plastic 
handles. 


EASY OPERATING. Large han- 
dles, easy to grasp, assure better 


leverage for easier operation of 


doors. 


RUGGED. Kawneer ColorWare 
and Continental Hardware are 
strong and sturdy. Ideal for any 
application, they won't loosen or 
give under the heaviest traffic. 


Continental Style G-2 
Continental Style G-4 


Kawneer |. 


Company Canada Ltd 
TORONTO, ONTARIO 
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ColorWare Style K-1 
ColorWare Style K-2 
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On any city street you’ll see buildings 
that become dingy, discolored, a little 
disreputable. Not much can be done 
about it without great expense. 

But you can do something about 
the building that’s on your board 
right now...to keep it beautiful. 
Put it “under glass’’—lustrous, color- 
fast Vitrolux® glass, between win- 
dows of Parallel-O-Plate®. 

Glass washes clean. Time won’t 
tarnish or fade its color, or dim its 


Time can’t discolor buildings “under glass” 


beauty. Glass won’t corrode, or craze, 
or deteriorate. 

For curtain walls, its quality is age- 
less. And for harmony, what could go 
better with glass than glass? With 
Vitrolux for spandrels and Parallel- 
O-Plate for windows, you can give 
the whole face of your building a lus- 
trous oneness of sheen and reflection. 

If you have questions, write to 
Libbey ‘Owens ‘Ford Glass Co., Dept. 
1368, 608 Madison Ave., Toledo 3, O. 


Turn page for technical data 


TOLEDO 3, OHIO 
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Curtain walls of 
Parallel-O-Plate and Vitrolux by 


LIBBEY°OWENS:FORD @ Great Name in Glaso 


ty 


KINDS - L-O°F PLATE GEASS ven 


POLISHED PLATE GLASS 


Produced under our rigid manufacturing specifica- 
tions for grinding and polishing, the consistently high 
quality of L:O-F polished plate glass does much to 
contribute to better building design and to meet the 
architect’s discriminating taste. Polished plate glass 
provides reflections that are more true, produces un- 
distorted vision and adds a depth dimension to build- 
ings. These characteristics are most important to 
consider as size of glass areas increase. 


Applications of Various Thicknesses 


¥g'’—Suitable for small panes. 

Y4'’—Windows of public and office buildings, resi- 
dences and apartment buildings, mirrors, store- 
fronts, showcases, shelving, table and desk tops. 


¥"’ through %2’’—For exceptionally large window . 


areas, to provide greater strength. 

¥'’ through 1’’—Shelves, furniture, desk and table 
tops, aquarium tanks, noise reduction, decorative 
panels, screens, etc. 


PARALLEL-O-PLATE® 


A superior quality twin-ground plate glass which 
provides maximum uniformity of thickness and sur- 
face parallelism, making possible more perfect reflec- 
tion and freedom from distortion. 


HEAT ABSORBING polished plate 


14"’-thick heat absorbing glass (bluish-green color) 
transmits only 46.3% of the total solar radiation 
(heat) as compared with a transmission of 79.9% by 
regular plate glass of same thickness. Produces a 
cooler atmosphere inside. Also reduces sun and sky 
glare. 
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URTAIN WALLS 


PARALLEL-O-GREY® 


A neutral grey polished plate. Provides a reduction of 
glare and brightness through its lower light trans: 
mission. Provides good color integrity. Parallel-O- 
Grey is also a heat absorbing glass. 


TUF-FLEX® tempered plate 


Tuf-flex is tempered polished plate which is 3 to 5 
times stronger than plate glass of the same thickness 
Ideal for glazing windows where hazard of breakage i: 
great. L-O:F also makes frame-free glass doors oi 
Tuf-flex in a variety of sizes. 


VITROLUX® for curtain walls 


Vitrolux is a heat-strengthened, 14’’-thick polishec 
plate glass with ceramic enamel color fused to the 
back. The thickness of the glass imparts added depth 
to the color. Available in 16 standard colors, plus 
black and white. Also nonstandard colors, subject tc 
manufacturing limitations. 


General Applications 


Vitrolux is used as spandrels or for entire facades in 
conjunction with metal framing of curtain-wall design 
and in construction for storefronts and shopping cen- 
ters, schools, office buildings, industrial plants, hos- 
pitals, laboratories, clinics, hotels, motels, banks. 
theatres, terminals, showrooms and gas stations. 


Dimensions 


Maximum standard size: 72’” x 108’; thickness: 1/4” 
polished plate glass (tolerance +1/64’’, -1/32’’) 


PLATE GLASS DIMENSIONS 


Maximum Width & Length 


Thickness Standard Special 


Regular 1/8”’ 72" x 74” 74” x 120’’ 
Parallel-O-Plate 1/4” 124” x 170’ | 124’ x 252” 

3/38” 96’ x 120’ | 120’ x 264” 
Twin-Ground Wee 96’ x 120’ | 117’’ x 300”’ 

5/8” 72” x 120’ 90’ x 132’ 

3/4” 72'’ x 120” 90” x 132’ 
Regular td 42" x 96” 48” x 108”” 
Parallel-O-Grey 1/4” 75" x 120” 90’ x 120’” 
Heat Absorbing 1/4” 84”’ x 120” 96” x 1387’ 
Rough Plate Blanks 21/64” 80’ x 144’ | 100’ x 144” 


Regular 
Heat Absorbing 


For additional information, call your L:O:F Glass Distributor 


LIBBEYYOWENS-FORD GLASS COMPANY 


TOLEDO 3, OHIO 
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Honeywell Supervisory DataCenter 


Exchange Park, Dallas, Texas General Contractor: 

Owner: Wm. A. Blakely J. E. Morgan & Sons 
Architect: Mechanical Contractor: 

Lane, Gamble & Associates Kieffer Plumbing & Heating 
Consulting Engineer: Electrical Contractor: - 

Blum & Guerrero Fischbach & Moore 


One of the 8 steam turbine-driven compressor systems 
depicted in miniature on the DataCenter panel. This 
module is typical of the simple graphic presentation that 
makes data reading, control and trouble-shooting fast 
and effective. 


provides central supervision 


of air conditioning 


for a city 


When construction is complete for Exchange Park, Dallas, 
Texas, it will include four office buildings, a department 
store, 150 shops, a 1000-room hotel, an auditorium and a 
medical center. They will be connected by air conditioned 
pedestrian streets 40 feet wide, and will be supplied with 
steam and chilled water from a single system of primary 
heating and cooling equipment. 

Components of this huge and complex primary system 


are centrally monitored at the Honeywell Supervisory 


DataCenter, which has been installed in the Utilities 
Building. At the DataCenter panel, the engineer takes 
readings and adjusts equipment without traveling to widely 
dispersed check points. He can spot malfunctions immedi- 
ately, correct irregularities, improve system performance, 
and carefully schedule operating time for increased sav- 
ings and efficiency. 

Centralized control, originated and developed by Honey- 
well, offers these benefits to your clients, no matter what 
type of buildings they own. Ask your Honeywell man for 
complete information. 


For more information on centralized control, 


see next page. 


- aes 


io? - 


& 


‘ON 31ld 


— 


ee ee ne we 


Temperatures in the 17 public zones of the Tampa Elec- 


tric Company building are checked and adjusted at the 
Supervisory DataCenter. Individual room thermostats 
provide personal temperature selection in private offices. 
Architect: Eliot C. Fletcher, Tampa 

Engineer and General Contractor: Stone & Webster Engi- 
neering Corporation of Boston 

Air Conditioning Contractor: _Tampa Armature Works, 
Inc., Tampa i 


Receptionist supervises the DataCenter in the lobby of 
the Hillyard Chemical Company, St. Joseph, Mo. The 
panel’s controls allow her to adjust temperatures to suit 
the needs of occupants in each building area, Brcusoins 
to area activities and seasonal needs. 

Architect: Harlen E. Rathbun, AIA 

Consulting Engineer: Turnbull-Novak Inc., Kansas . City 
Air Conditioning Contractor: St. Joseph Fuel Oil Co. 


Heating and Plumbing Contractor: Welsh Plumbing & 
Heating Co. 


offer increased savings 
and efficiency— é. 


in any type of building 


The 30-foot Supervisory DataCenter panel at Exchang 
Park centralizes supervision of five boilers, eight com 
pressors and nine cooling towers. In this large system - 
offers important benefits in improved performance, make 
equipment scheduling possible and saves time of valuab! 
service people. i 

In small and medium-sized systems, DataCenters off 
the same advantages plus these other important benefit 
Owners, managers and other nontechnical people are ab 
to operate the air conditioning system expertly at tl 
SDC panel. And many architects have located Dat 
Centers in conspicuous areas to effectively publicize tl 
comfort offered by the building’s air conditioning. 

DataCenters are custom designed for each installatio 
to provide the specific indicating, recording and contr 
facilities required. In addition to supervising primary a 
conditioning equipment, they are often used to indica 
and control temperatures in public spaces and open are: 
of the building. 

More than 350 Supervisory DataCenters have been so 
for buildings of all sizes and all types. For complete i 
formation on SDC installation in your buildings, pho 
your Honeywell man at the nearest Honeywell office, 
write to Honeywell, Minneapolis 8, Minnesota. 


See Honeywell's Supervisory DataCenter 
brochure in Sweet’s Catalog. File No. 30i/mi. 


Honeywell 
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MINNEAPOLIS-HONEY WELL 
MINNEAPOLIS 8, MINNESOTA *© TORONTO 17, ONTARI 


We acknowledge the assistance of the American Institute 
Architects in editing the subject matter and form of presentation 


for every space division need... 


for every budget...you can now specify 
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MOVABLE CuUNAWL WALLS " 

READY INTEGRATION with varying building conditions ‘ 
can be expected with Hauserman SERIES CC WALLS. a4 
These beautiful walls can be rearranged with ease 
whenever desired; are economical to maintain as «| 
well as attractive in appearance. hey 
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HIGH STYLE in infinite combinations is possible with {4 
Hauserman HORIZON system. Variety of modular ‘ 
components and wall materials gives custom look. FS 
. a 
: Whatever the space division requirements... ae 
4d 

from high style to low price... you'll find tes 

; in Hauserman’s complete line a specific wall a: 
system for every specific need. se 

mn Ki 

HAUSERMAN’S new “HP” Walls, for example, a 

offer a new streamline design at a low initial cost. 4 

. . . ya : 

“HP” Interior Walls eliminate costly “extras” yet ® 

; offer pleasing appearance, ready access to utilities, 4 
a lifetime finish and complete salvageability. i 


TRIM AND EFFICIENT office units can be achieved 
economically with Hauserman DIVIDER-WALL. 
Attractive design and colors... low railing or 
glazed, with clear or obscure glass. 


- 
= 


prem shoe 


Turn the page for a list of other advantages offered 
by HAUSERMAN complete-line space division. 
- And, write for a fully illustrated, complete line brochure. 
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lowest cost maintenance 


attractive appearance 


easy utility access 


complete movability : 3 


earlier occupancy 


efficient sound control ( 


| incombustible materials 


| lifetime service : 


functional design 4 a 


responsible manufacturer 


FULL-LINE BROCHURE — Contains beautiful, full-color illus- 
trations of the many HAUSERMAN Wall Systems. Gives 
important information on the use and advantages offered 
by each System. Send for your free copy today. 


' Type AL,“LIGHT, BRIGHT AND BEAUTIFUL” —This brochure 
| vividly presents HAUSERMAN’s new System of movable 
- interior walls built of durable, versatile REYNOLDS alumi- 
num. See for yourself how TYPE AL Walls make custom 
interiors a practical reality. Send for your free copy today. 


THE E.F. HAUSERMAN COMPANY . 7357 Grant Ave., Cleveland 5, Ohio ~ 


CuLAaWL GIVES YOU ALL THESE FEATURES 


Panel faces are permanently flat, free of waves and buckles... 
All joints are tight; no rough or exposed edges... 


Gauge and construction of panel faces and structural 
members are sufficient to withstand long usage without 
denting or buckling... 


Balanced design of partitions, wainscoting, doors and acces- 
sories presents harmonious, permanent look... 


Long-lasting finish will not fade or discolor; easily and 
economically maintained; can be matched exactly on future 
partitions... 


No exposed screw heads or fastenings to mar good-looking 
appearance... 


For each wall system, all parts uniform in dimension and 
contour for constant re-use and interchangeability ... 


2 . . $ o,e . 
Exclusive design insures permanent positioning of panels, 
prevents creeping and door binding... 


Concealed wiring is easily accessible for quick electrical 
changes... 


Partitions readily movable with minimum number of parts 
to disassemble and reassemble... 


Panel units easily cut down in field for quick change of sizes... 


Door frames of floating construction to cover all floor 
irregularities and floor covering... 


Glazing easily replaced or converted to single or double 
glazing in field without dismantling partition... 


Panels packed with insulating material for sound and 
thermal insulation... 


Manufacturer continuously in partition business for over 
45 years... 


Manufacturer has solid reputation for meeting all contract 
specifications on large and small jobs alike... 


Manufacturer maintains national field force of skilled full- 
time erectors; has wide experience in field coordinating all 
trades involved... 


Manufacturer has national organization of trained engineers 
with branch offices in major areas... 


Manufacturer maintains adequate stocks of semi-finished 
parts, doors and accessories for immediate field require- 
ments... 


Manufacturer improves product constantly; always stands 
ready to service installation, regardless of age... 


HORIZON— Beautiful, color brochure shows how HAUSERMAN 
revolutionary new HORIZON Wall System offers virtua’ 
unlimited freedom of artistic expression. System includ 
custom selection of panel materials, glass patterns, post shape 
module, and feature inserts. Send for your free copy todé 


Other books include: ‘SEEING IS BELIEVING’’— a modern, two-story office building 
designed and constructed to incorporate Movable Hauserman Interiors; DIVIDER-WA 
— a brochure describing low- and glazed-railing partitions; ‘TYPE HP BROCHURE” 
introducing Hauserman’s new ceiling-high partitions for commercial and industr 
applications; DECORATOR’S COLOR SELECTOR; CARE AND MAINTENANCE HANDBOG 
ELECTRICAL HANDBOOK; and DATA MANUAL. Send for your copies today. 
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NOW 
YOU 
CAN 
HAVE | 
issured | ceiling beauty in an incombustible lay-in unit 


Distinctive fissured surface. Armstrong Fissured Minaboard provides a 
luxurious—yet subtle—ceiling effect. 


Eliminates breathing. Armstrong Minaboard resists movement of air i 
| _ through the board. Dust and dirt do not build up on its surface. 7 
ie Reduces sound transmission. The special density and composition of Arm- 
strong Minaboard provide excellent resistance to sound transmission. . 
; | Inexpensive, incombustible ceiling. Armstrong Minaboard is rated Class 
| A (Incombustible) under Federal Specifications SS-A-118b and carries the re 
; Underwriters’ Label. Large units reduce installation costs. y 2 
Cuts maintenance expenses. Armstrong Fissured Minaboard can be easily | 
a. cleaned, and it can be repainted without loss of acoustical efficiency. 
oa Easy accessibility. Each 24” x 48” unit is removable for easy accessibility 
- to pipes, ducts, and electrical fixtures. 
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requirement. 


Your Armstrong Acoustical Contractor will gladly gi 
you assistance in making the proper selection. For tk 
free booklet, “Armstrong Acoustical Ceilings,” fill on 
the postage-free reply card in the back of this issue, — 
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CUSHIONTONE. An economical wood- 
fiber tile, factory finished with a washable 
white paint. Available in either Class C 
(Slow-Burning) or Class D finish. Now 
available in distinctive textured design, in 
addition to straight-row and full random 
perforated designs. Available in butt-edge 
or tongue-and-groove joint detail. 


TRAVERTONE. A fissured mineral-fiber 
tile, finished with a washable white paint 
and available with beveled or square edges. 
Rated Class A (Incombustible) under Fed- 
eral Specifications SS-A-118b. Carries the 
Underwriters’ Laboratories, Inc., label. Now 
available in new embossed design. 


CRESTONE. A mineral-fiber tile, striated 
to create an interesting ridge-and-valley ef- 
fect. May be installed in a variety of in- 
teresting patterns for truly distinctive ceiling 
effects. Rated Class A (Incombustible) 
under Federal Specifications SS-A-118b. 
Carries the Underwriters’ Label. 


MINATONE. A perforated mineral-fiber 
tile in full random design. Washable white 
paint finish on face and bevels. Rated Class 
A (Incombustible) under Federal Specifica- 
tions SS-A-118b. Carries the Underwriters’ 
Laboratories, Inc., label. 


ARRESTONE. Perforated metal pan uni 
backed by mineral wool pads. Pans a1 
26-gauge cold-rolled steel with baked-c 


‘white enamel finish. Also available : 


enameled, zinc-coated steel and enameled « 
bare mill finish aluminum. Rated Class 
(Incombustible) (Fed. Spec. SS-A-118b). 1] 
straight-row or full random design, 


MINABOARD, Mineral-fiber lay-in boat 
for exposed grid installations. Speci: 
density and composition eliminate “breatl 
ing,” provide excellent resistance to soun 
transmission. Class A (Incombustible). Ur 
derwriters’ Label. Washable, white pair 
finish. Now made with fissured surface. 


CORKOUSTIC. A textured pure cork tile 
with unusual resistance to excessive mois- 


ture. Washable white paint finish, Rated 


Class C (Slow-Burning) under Federal Spec- 


ifications SS-A-118b. 


We acknowledge the assistance of The American Institute of Architects in editing the subject matter and form of Pp 


PERFORATED ASBESTOS BOARD. 
Large perforated facing units installed with 
glass wool backing pads. Beveled or square 
edges. Unpainted. Rated Class A (Incom- 
bustible) under Fed. Spec. SS-A-118b, 


wool backing pads. 1% ot 


PERFORATED CORRUGATED ALU 


MINUM. Large, durable aluminum facin 
units installed with mineral wool or gla: 
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[JENN CENTER PLAZA 


PHILADELPHIA 


MODERN 20-STORY AIR CONDITIONED OFFICE BUILDING 
Architect Emory Roth & Sons 


“Contractor Uris Brothers, Inc. 


design 


The orderly excitement of construc- 


tion! Men and machines bringing 
out the pattern of the architect’s 
design. It is only here that INDIANA 
_ LIMESTONE assumes its perma- 
} nent form and character. A truly 
plastic medium, it responds to 
demands for shape and texture as 
few materials can. Here, too, 
INDIANA LIMESTONE will also 
demonstrate nature's own design- 
ing skill— in a product so 
unchanging on exposure to 


weather and time. 


INDIANA LIMESTONE 


INDIANA LIMESTONE INSTITUTE @ BEDFORD, INDIANA 


Founded 1932 as a service 
organization for the architect 
and contractor 


<3 
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ZENN CENTER PLAZA 


PHILADELPHIA 


MODERN 20-STORY AIR CONDITIONED OFFICE BUILDING 


Architect Emory Roth & Sons 


Contractor Uris Brothers, Inc. 


rhythm 


You can hear it as the work progresses, see it in the 
finished form . . . rhythm — ordered sequence in space 
and time. It’s made possible here by the precision 

and uniformity of: Indiana Limestone as 

delivered to the job. Modern production and 

fabricating facilities give Indiana Limestone 

the true-sawed surfaces, and tight-fitting 

joints which lend it to all modern 
building methods. 
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Founded 1932 as a service 
organization for the architect 
and contractor | 


1 % | 


"=, weit Ss oe Oe ay Ne eee Go 


INDIANA LIMESTONE INSTITUTE e BEDFORD, INDIANA 
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. The Sorvieid Products Ci company, re ne. 


The Lee Donnelley Company—Advertising aaa 


_ PRODUCTS FOR CONSTRUCTION 
_ Minnesota Mining & Manufacturing Company 


- CERAMIC TILE BOOKLET 208 


American-Olean Tile Company 
Arndt, Preston, Chapin, Lamb & Keen, Inc.— - 
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; Mc MOSAIC CERAMIC TILE WORKBOOK FOR 


ARCHITECTS 
The Mosaic Tile Company 
Farson, Huff & Northlich, Inc.— 
Advertising Agency 
MILLS METAL TOILET COMPARTMENTS 
Mills Metal Compartment Co., Division of The Mills 


Advertising Agency Company 
HERMOSA GLAZED CERAMIC TILE LCN DOOR CLOSERS 
HANDBOOK H-102 LCN Closers, Inc. 


Gladding, McBean & Company 


CLASS Ill 


D. K. Morrison—Advertising Agency 


Literature of primarily promotional character: 


SPECIAL CERTIFICATE OF EXCEPTIONAL 
MERIT 
EXCERPTS FROM THE AIA CENTENNIAL 
CONCERT “MUSIC AND ARCHITECTURE 
IN THE ENVIRONMENT OF MAN” 
Structural Clay Products Institute & A filiates 


ERTIFICATE OF EXCEPTIONAL MERIT 


WALLS OF STEEL 
United States Steel Corporation 
Batten, Barton, Durstine & Osborn, Inc.— 
Advertising Agency 


IERTIFICATE OF MERIT 


_ ARCHITECTURAL ALODINE PROCESS 


American Chemical Paint Company 
Gray & Rogers—Advertising Agency 
ARCHITECTURAL DESIGN WITH PORCELAIN 
ENAMEL 
Armco Steel Corporation 
PRIZE WINNING DESIGNS 
National Association of Architectural Metal 


ARMSTRONG VINYL WALL TILE 


Armstrong Cork Company 


THE STRONGHOLD LINE (A Sample Board of Nails) 


Independent Nail & Packing Company 
Warner Alden Morse—Advertising Agency 


HONORABLE MENTION 


ROMANY SPARTAN PANELS 
Ceramic Tile Panels, Inc. 
The Griswold-Eshleman Company— 
Advertising Agency 
PARAFLO 
Day-Brite Lighting, Inc. 
MODERN LIGHTING TECHNIQUES 
BY CURTIS 
Curtis Lighting, Inc. 
HORIZON INTERIOR WALL SYSTEM 
The E. F. Hauserman Company 
Meldrum & Fewsmith—Advertising Agency 
CARTHAGE MARBLE 
Carthage Marble Corporation 
METAL LATH 


RODDIS ARCHITECTURAL PLYWOODS 


Manufacturers Wheeling Corrugating Company | 
GEORGE NELSON SKETCHBOOK WELDWOOD FLEXWOOD Me 
United Gypsum Company United States Plywood Corporation i 


Fulton, Morrissey Company—Advertising Agency 
FACTS AND FIGURES TO HELP ARCHITECTS 
Natural Gas Companies 
Ketchum, MacLeon & Grove, Inc.— 

Advertising Agency 
FORMICA WORKKBOOK 


Roddis Plywood Corporation 

ARKELITE CERAMIC GLAZED STRUCTURAL 
TILE 

Arketex Ceramic Corporation 


Caldwell, Larking & Sidener-VanRiper, Inc.— 


% 


Formica Corporation Advertising Agency 
Perry-Brown, Inc.—Advertising Agency TIM-PRESS “ie 
~ GARDEN REDWOOD Timber Structures, Inc. Ne 
California Redwood Association Arthur E. Smith—Advertising Agency : 
: ¢ 
CLASS IV F 
Space advertising directed primarily to the architect: i 
XERTIFICATE OF EXCEPTIONAL MERIT CALIFORNIA REDWOOD — x 
-. CURTAIN WALLS OF STEEL OR ALUMINUM California Redwood Association rs 
Fenestra Incorporated U. S. STEELS FOR ARCHITECTURAL uae 
Fuller & Smith & Ross, Inc.—Advertising Agency DESIGNS ‘ 


ALUMINUM CURTAIN WALLS 


Aluminum Company of America 


SERTIFICATE OF MERIT 
TOMORROW’S DESIGN 


Universal Atlas Cement Company 


~MODERN DOOR CONTROL 


United States Steel Corporation 
Batten, Barton, Durstine & Osborn, Inc.— 
Advertising Agency 5 
HONORABLE MENTION ¢ 
CHURCH SPIRES 4 } 


Overly Manufacturing Company Be 

LCN Closers, Inc. ¥ ‘ 
___-D. K. Morrison—Advertising Agency W. S. Walker Advertising, Inc. 4 
. YOULL ALWAYS BE PROUD SHADING THE SUN THE BEAUTIFUL WAY . 
_ Marble Institute of America Mo-Sai Associates, Inc. 4 
ane ; wore s Se mr Agency David W. Evans & Associates—Advertising Agency " 
“ss s¥5 e aasey veh NP Bs ‘ : ; 
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s members of the producers council, inc. 


For complete details about products or services available through Producers’ Council members, you may address your inquiries directly to the manuf 


| 
COMPANY MEMBERS 
| 
| 


ADAM, FRANK, ELECTRIC COMPANY 
P.O. Box 357 
St. Louis 3, Mo. 


ADOR SALES, INC. 
2345 W. Commonwealth Ave. 
Fullerton, California 


ALLIED CHEMICAL CORPORATION 
61 Broadway 
New York, New York 


ALUMINUM COMPANY OF AMERICA 
1501 Alcoa Building 
Mellon Square 
Pittsburgh 19, Pa. 


‘ AMERICAN AIR FILTER COMPANY, INC. 
: HERMAN NELSON UNIT VENTILATOR 
PRODUCTS 
215 Central Avenue 
Louisville 8, Ky. 


AMERICAN ART METALS CO. 
433 Highland Ave., N. E. 
Atlanta, Ga. 
AMERICAN OLEAN TILE CO. 
1000 Cannon Ave. 
Lansdale, Pa. 
AMERICAN RADIATOR & STANDARD SANITARY 
CORPORATION 
40 W. 40th St. 
New York 18, N. Y. 


Subsidiaries follow: 


yee 


American Blower Corporation 

ngs Detroit 32, Michigan 

Church, C. F., Manufacturing Company 
Holyoke, Massachusetts 

Detroit Controls Corporation 

5900 Trumbull Avenue 

Detroit 8, Michigan 

Kewanee Boiler Div. 

Kewanee, Illinois 


Ross Heat Exchanger Division 
1407 West Ave., Buffalo 13, N. Y. 
a Youngstown Kifchen Div. 

Warren, Ohio 


AMMERMAN COMPANY, INC. 
110 North Second Street 
Minneapolis 1, Minn. 


ANDERSEN CORPORATION 
Bayport, Minnesota 

ARCADIA METAL PRODUCTS 
P.O. Box 213 
801 S. Acacia St. 
Fullerton, Calif. 

ARMCO STEEL CORPORATION 
Middletown, Ohio 

ARMSTRONG CORK COMPANY 
Lancaster, Pa. 

ART METAL COMPANY, THE 
1814 E. 40th Street 
Cleveland 3, Ohio 

AZROCK PRODUCTS DIVISION 
Uvalde Rock Asphalt Company 
Frost Bank Building 
San Antonio, Texas 

BASALT ROCK COMPANY, INC. 
P.O. Box 540 
Napa, California 
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BIDDLE COMPANY, INC. 
608-24 S. Main St., 
St. Louis 2, Mo. 
BRUCE, E. L., COMPANY 
Memphis 1, Tennessee 
CALORIC APPLIANCE CORP. 
Architectural Porcelain Div. 
Township Line & Old York Road 
Jenkintown, Pennsylvania 


CAMBRIDGE TILE MANUFACTURING CO., THE 


Cincinnati 15, Ohio 
CARTHAGE MARBLE CORPORATION 
Carthage, Missouri 


CELOTEX CORPORATION, THE 
120 S. La Salle St., 
Chicago 3, Ill. 


CHAMBERLIN COMPANY OF AMERICA 
1254 LaBrosse Street, 
Detroit 32, Michigan 


CONGOLEUM-NAIRN, INC. 
195 Belgrove Drive 
Kearny, New Jersey 


Subsidiary follows: 


Sloane-Delaware Floor Products Div. 


P. O. Box 401 
Trenton 3, N. J. 


CRANE CO. 

836 S. Michigan Ave. 
Chicago 5, Ill. 

CROWN IRON WORKS COMPANY 
1229 Tyler Street, N. E. 
Minneapolis 13, Minn. 

CUPPLES PRODUCTS CORPORATION 
2650 South Hanley Road 
St. Louis 17, Missouri 

CURTIS LIGHTING, INC. 


6135 W. 65th Street 
Chicago, Illinois 


DAY-BRITE LIGHTING, INC. 
5411 Bulwer Avenue 
St. Louis, Mo. 


DICKS-ARMSTRONG-PONTIUS, INC. 
Dayton, Ohio 


DODGE CORK COMPANY, INC. 
11 Laurel Street 
Lancaster, Pennsylvania 


THE DOW CHEMICAL CO. 
Midland, Michigan 
Subsidiaries follow: 


Latex Div. 
Midland, Michigan 


Styrofoam Div. 
Midland, Michigan 
Styron Div. 
Midland, Michigan 

DU PONT DE NEMOURS & CO., E. I. 
Wilmington 98, Delaware 
Subsidiary follows: 
Remington Arms Co. 
Bridgeport 2, Connecticut 


FENESTRA, INC. 
, 2250 E. Grand Blvd. 
Detroit 11, Mich. 
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Subsidiary Follows: 

Davidson Enamel Products, Inc. 
1103 East Kibby Street, P. O. Bo: 
Lima, Ohio 


FIAT METAL MANUFACTURING COMP 
9301 W. Belmont Ave., 
Franklin Park, lil. 


THE FLOUR CITY ORNAMENTAL IRON 
COMPANY 
2637 27th Ave. South 
Minneapolis 6, Minn. 


FLYNN, MICHAEL, MANUFACTURING 
COMPANY 
‘700 E. Godfrey Ave., 
Philadelphia 24, Pa. 


FULLER, W. P., & COMPANY 
301 Mission St., 
San Francisco 19, Calif. 
GENERAL PORTLAND CEMENT COMPA 
TRINITY WHITE CEMENT DIVISION 
111 W. Monroe St. 
Chicago 3, Ill. 


GEORGIA MARBLE COMPANY 
Tate, Georgia 
Subsidiary follows: 
Alabama Limestone Co. 
Tate, Ga. 


GLADDING, McBEAN & COMPANY 
2901 Los Feliz Blvd., 
Los Angeles 39, Calif. 


GLYNN-JOHNSON CORPORATION 
4422 N. Ravenswood Ave. 
Chicago 40, Ill. 

GOODRICH, THE B. F., COMPANY 

FLOORING SALES DIVISION 
Watertown 72, Mass. 


GRANCO STEEL PRODUCTS COMPANY 
6506 N. Broadway St. 
St. Louis, Mo. 


GUTH, EDWIN F., COMPANY 
2615 Washington Blvd. 
St. Louis, Missouri 


HAUSERMAN, THE E. F., COMPANY 
6800 Grant Avenue, 
Cleveland 5, Ohio 
HILLYARD CHEMICAL COMPANY 
P, O. Box 909 
St. Joseph 1, Mo. 
HOLCOMB & HOKE MANUFACTURING 
COMPANY, INC. - 
1545 Von Buren St. 
Indianapolis 7, Indiana 


HOUGH MANUFACTURING CORPORAI 
THE 

1029 S. Jackson Street 
Janesville, Wisconsin 

HUNTER DOUGLAS ALUMINUM CORPO 
The Chrysler Bldg. 
405 Lexington Ave. 
New York 17, N. Y. 

HYDRAULIC PRESS BRICK COMPANY 
705 Olive St. 
St. Lovis 1, Mo. : 


INDEPENDENT NAIL & PACKING CO. 
106 Hale Street ; 
Bridgewater, Mass. 5 


A LIMESTONE COMPANY, INC. 
(05 “‘I"' Street 
vedford, Indiana 
(iD STEEL PRODUCTS COMPANY 
\Ailwaukee 1, Wisconsin 


uubsidiary follows: 

gseph T. Ryerson & Son, Inc. 
558 W. 16th Street 

thicago 80, Ill. 


5-MANVILLE SALES CORPORATION 
12 E. 40th Street, 
New York 16, N. Y. 


MW MANUFACTURING COMPANY 
Michigan City, Indiana 


R ALUMINUM & CHEMICAL SALES, INC. 
719 No. Michigan Ave. 
chicago 11, Illinois 


(EER COMPANY 
‘ront Street 
Niles, Michigan 


LE, INC. 
58 Second Avenue, 
grooklyn 15, N. Y. 


ERS COMPANY, INC., 
R PRODUCTS DIVISION 
Coppers Bldg. 

*ittsburgh 19, Pa. 
Wood Preserving Div. 


MLE COMPANY 
Niles, California 


CLOSERS, INC. 
Princeton, Ill. 


¥-OWENS-FORD GLASS COMPANY 
608 Madison Ave. 
Toledo 3, Ohio 


HAN CORPORATION. 
14100 Biscayne Blvd. 
iN. Miami, Florida 


ER BUILDERS COMPANY, THE 
7016 Euclid Ave., 
Cleveland 3, Ohio 


ic TILE CORP. OF AMERICA 
Newburgh, New York 


ISA PORTLAND CEMENT COMPANY 
230 Park Avenue 
New York, N. Y. 


Subsidiary follows: 


Manitowoc Portland Cement Company 
135 W. Wells St. 
ilwaukee 3, Wisconsin 


r 


} COMPANY, THE 
965 Wayside Road 
{Cleveland 10, Ohio 


NEAPOLIS-HONEYWELL REGULATOR 
\MPANY 

'2753 Fourth Ave. So. 

‘Minneapolis 8, Minn. 


NESOTA MINING & MANUFACTURING 
IMPANY 

Adhesives, Coatings & Sealers Div. 

411 Piquette Avenue 

stroit 2, Michigan 


SLE ADHESIVES CORPORATION 
3 50 Pettit Ave., 
Bellmore, L. I., New York 


ARCH METAL WEATHERSTRIP 
ORATION 
33 Etzel Ave., 
|, Louis 14, Mo. 


a 
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MOORE, BENJAMIN, & COMPANY 
511 Canal- St., 
New York 13, N. Y. 


MOSAIC TILE COMPANY, THE 
Zanesville, Ohio 


MULTI-CLEAN PRODUCTS, INC. 
2277 Ford Parkway, 
St. Paul 1, Minnesota 


NATCO CORPORATION 
327 5th Avenue, 
Pittsburgh 22, Pa. 


NELSON STUD WELDING DIVISION 
GREGORY INDUSTRIES INC. 
Toledo Ave. at 28th St., 
Lorain, Ohio 


NEW CASTLE PRODUCTS, INC. 
New. Castle, Ind. 


NORTON DOOR CLOSER COMPANY 
Div. of Yale & Towne Mfg. Co. 
100 Tudor Road 
Berrien Springs, Mich. 


OTIS ELEVATOR COMPANY 
260 11th Avenue, 
New York 1, N. Y. 


OVERHEAD DOOR CORP. 
Hartford City, Indiana 


OVERLY MANUFACTURING COMPANY 
574 W. Otterman St., 
Greensburg, Pa. 


OWENS-CORNING FIBERGLAS CORP()RATION 
Toledo 1, Ohio 


PACIFIC TILE & PORCELAIN CO. 
832 North Cole Avenue 
Los Angeles, California 


PEELLE COMPANY, THE 
47 Stewart Avenue, 
Brooklyn 37, N. Y. 


Subsidiary follows: 


Richmond Fireproof Door Company 
Richmond, Ind. 


PENN METAL COMPANY, INC 
40 Central Street 
Boston 9, Mass. 


PITTSBURGH PLATE GLASS COMPANY 
1 Gateway Center 
Pittsburgh 22, Pa. 


POMEROY, THE S. H., COMPANY 
25 Bruckner Blvd., 
Bronx 54, N. Y. 


POMONA TILE MANUFACTURING COMPANY 
629 N. LaBrea Avenue, 
Los Angeles 36, Calif. 


R. O. W. SALES COMPANY 
1365 Academy Ave., 
Ferndale 20, Michigan 


RAMSET FASTENERS, INC., 
WINCHESTER-WESTERN DIVISION, 
OLIN MATHIESON CHEMICAL 
CORPORATION 

12117 Berea Road, 
Cleveland 11, Ohio 


REPUBLIC STEEL CORPORATION 
BERGER MANUFACTURING DIVISION 
1038 Belden Avenue, N.E. 
Canton 5, Ohio 


TRUSCON STEEL DIVISION 
Youngstown 1, Ohio 
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REYNOLDS METALS COMPANY 
2000 S. Ninth St., 
Louisville, Ky. 


RICHARDS-WILCOX MFG. CO. 
Aurora, Illinois 


RICHMOND SCREW ANCHOR COMPANY, INC. 
816 Liberty Ave., 
Brooklyn 8, N. Y. 


ROBERTSON, H. H., COMPANY 
Farmers Bank Building, 
301 Fifth Ave., 

Pittsburgh 22, Pa. 


ROBINSON BRICK & TILE CO. 
500 S. Santa Fe Drive 
Denver, Colorado 


RODDIS PLYWOOD CORPORATION 
Marshfleld, Wisconsin 
ROHM & HAAS COMPANY 


222 W. Washington Square 
Philadelphia 5, Pa. 


ROLSCREEN COMPANY 


Pella, lowa 


SANYMETAL PRODUCTS COMPANY, INC. 
1705 Urbana Road, 
Cleveland 12, Ohio 


SARGENT & COMPANY 


45 Water St., 
New Haven 9, Conn. 


SCHLAGE LOCK COMPANY 
2201 Bayshore Blvd., 
San Francisco, Calif. 


SCHUNDLER, F. E. & CO., INC. 
504 Railroad Street 
Joliet, Illinois 


SECURITY FIRE DOOR COMPANY 
3044 Lambdin Ave., 
St. Louis 15, Me. 


SEDGWICK MACHINE WORKS, INC. 
80-Eighth Ave. 
New York 11, N. Y. 


SIMPSON TIMBER COMPANY 
1010 White Building 
Seattle 1, Washington 


Operating companies follow: 
Simpson Logging Company 
Plywood and Door Division 
Shelton, Washington 

Simpson Logging Company 
Insulating and Acoustical Div. 
Shelton, Washington 


Simpson Redwood Company 
P.O. Box 1002 
Eureka, California 


SPENCER TURBINE COMPANY, THE 
486 New Park Avenue 
Hartford 6, Conn. © 


STANLEY WORKS, THE 
195 Lake Street 
New Britain, Conn. 


STRAN-STEEL CORPORATION 
(Sub. of National Steel Corp.) 
Ecorse, Detroit 29, Michigan 


STYLON CORPORATION 
Sandyville, Ohio 


SUPER CONCRETE EMULSIONS LTD. 
1372 E.. TS5th: St., 
los Angeles 21, Calif. 


SWEDISH CRUCIBLE STEEL CO. 
8801 Conant Avenue 
Detroit, Michigan 


TAYLOR, THE HALSEY W., COMPANY 
137 North St., 
Warren, Ohio 


TECTUM CORPORATION 
105 South 6th St. 
Newark, Ohio 


TEXAS INDUSTRIES, INC. 
700 East 6th Street 
Fort Worth, Texas 


TIMBER STRUCTURES, INC. 
3400 Yeon Avenue 
Portland 10, Oregon 


TREMCO MANUFACTURING COMPANY, THE 
8701 Kinsman Road, 
Cleveland 4, Ohio 


TYLER, THE W. S., COMPANY 
3615 Superior Avenue, N.E., 
Cleveland 14, Ohio 


UNISTRUT PRODUCTS COMPANY 
933 Washington Blvd., 
Chicago 7, Illinois 


U. S$. CERAMIC TILE COMPANY 
217 4th St., N. E., 
Canton 2, Ohio 


Subsidiaries Follow: 


Ceramic Tile Panels, Inc. 
217 4th St. N.E. 
Canton, Ohio 


Sparta Ceramic Co. 
East Sparta, Ohio 


ACOUSTICAL MATERIALS ASSOCIATION 
59 E. 55th St., 
New York 22, N. Y. 
ALUMINUM WINDOW MFGS. ASSOCIATION 
45 N. Station Plaza 
Great Neck, N. Y. 
AMERICAN GAS ASSOCIATION 
420 Lexington Ave., 
New York 17, N. Y. 
ASPHALT TILE INSTITUTE 
101 Park Avenue, 
New York 17, N. Y. 
BETTER HEATING COOLING COUNCIL 
250 Park Avenue, 
New York, New York 
CALIFORNIA REDWOOD ASSOCIATION 
576 Sacramento St., 
San Francisco 11, Calif. 
EDISON ELECTRIC INSTITUTE 
420 Lexington Ave., 
New York 17, N. Y. 
INDIANA LIMESTONE INSTITUTE 
Bedford, Indiana 
MARBLE INSTITUTE OF AMERICA, INC. 
32 South 5th Ave., 
Mount Vernon, N. Y. 
MO-SAI ASSOCIATES 
P.O. Box 606, 
New Hoven Conn. 
NATIONAL ASSOCIATION OF ARCHITECTURAL 
METAL MANUFACTURERS 
228 North LaSalle Street 
Chicago 1, Illinois 
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U. S$. PLYWOOD CORPORATION 
55 W. 44th Street, 
New York 36, N. Y. 


UNIVERSAL ATLAS CEMENT COMPANY 
100 Park Avenue, 
New York 17, N. Y. 


UNIVERSAL CORPORATION 
6710 Denton Drive, 
Box 7205, 
Dallas 9, Texas 


UNIVERSAL RUNDLE CORPORATION 
P. O. Box 960 
New Casile, Pa. 


VALLEY METAL PROD. COMPANY 
800 E. Bridge St., 
Plainwell, Michigan 


VERMONT MARBLE COMPANY 
101 Park Avenue, 
New York 17, N. Y. 
Division: 
Vermarce Supply Company 
Proctor, Vt. 


VONNEGUT HARDWARE COMPANY 
402 W. Maryland St. 
Indianapolis 9, Ind. 


WAKEFIELD COMPANY, THE 
Vermilion, Ohio 


WARE LABORATORIES, INC. 
3700 N. W. 25th St. 
Riverside Station 
Miami, Florida 


WEBER SHOWCASE & FIXTURE COMPANY, INC. 
5700 Avalon Blvd. _ 
Los Angeles 11, Calif. 


ASSOCIATION MEMBERS 


NATIONAL CONCRETE MASONRY 
ASSOCIATION 
38 S. Dearborn St., 
Chicago 3, Illinois 


NATIONAL ELECTRICAL MANUFACTURERS 
ASSOCIATION 
155 E. 44th St., 
New York 17, N. Y. 
NATIONAL LUMBER MANUFACTURERS 
ASSOCIATION 
1319 18th St., N. W., 
Washington 6, D. C. 
NATIONAL MINERAL WOOL ASSOCIATION 
2906 Americas Bldg. 
Rockefeller Center 
New York, N. Y. 
NATIONAL OAK FLOORING MANUFACTURERS 
ASSOCIATION 
814 Sterick Bldg., 
Memphis 3, Tenn. 
NATIONAL PAINT, VARNISH & LACQUER 
ASSOCIATION 
1500 Rhode Island Ave., N. W., 
Washington 5, D. C. 
NATIONAL TERRAZZO & MOSAIC 
ASSOCIATION, MERS. DIV. 
711 14th St., N. W., 
Washington 5, D. C. 
NATIONAL WOODWORK MANUFACTURERS 
ASSOCIATION, INC. 
332 S. Michigan Ave., 
Chicago 4, Ill. 


- 


WESTINGHOUSE ELECTRIC CORPORATIC 
3 Gateway Center 
Pittsburgh 30, Pa. 


Subsidiaries & Divisions follow: 
Air Conditioning Division 

P. O. Box 510 

Staunton, Va. 


The Bryant Electric Co. 
1421 State St. 
Bridgeport 2, Conn. 


Electric “Appliance Division 
246 E. 4th St. 
Mansfield, Ohio 


Elevator Division 
150 Pacific Avenue 
Jersey City 4, N. J. 


Sturtevant Division 
Hyde Park, Boston 36, Mass. 


: 
WHEELING CORRUGATING COMPANY 
1134-40 Market Street 
Wheeling, West Virginia 


Subsidiary follows: 


Building Materials Sales Div. 
Wheeling, West Virginia 


WINCO VENTILATOR COMPANY, INC. 
‘533 Bittner St., 
St. Louis 15, Missouri 


ZONOLITE COMPANY 
135 S. LaSalle St., 
Chicago 3, Ill. 


ZURN INDUSTRIES, INC. 
1801 Pittsburgh Ave. 
Erie, Pa. 


PERLITE INSTITUTE 
45 W. 45th St., 
New York 36, N. Y. 


PLUMBING FIXTURES MANUFACTURERS 
ASSOCIATION 
1145-19th St. N.W., 
Washington, D. C. 


PONDEROSA PINE WOODWORK 
ASSOCIATION 
39 South LaSalle Street 
Chicago 3, Illinois 


PORTLAND CEMENT ASSOCIATION 
33 W. Grand Ave., 
Chicago 10, Ill. 


STRUCTURAL CLAY PRODUCTS INSTITU 
1520 18th St., N. W., - 
Washington 6, D. C. 


TILE COUNCIL OF AMERICA 
10 East 40th St., 
New York 16, N. Y. 


VERMICULITE INSTITUTE 
208 S. LaSalle St., 
Chicago 4, Ili. 


WEST COAST LUMBERMEN'S 
ASSOCIATION 
1410 S.W. Morrison Street 
Portland 5, Oregon 


WESTERN PINE ASSOCIATION 
510 Yeon Building 
Portland, Oregon 


- 


Sot Products, Specifications and 


ae Technical Information 


ACOUSTICAL CEILINGS 
jeemetrong Cork Company 


‘COMPOUNDS; CAULKING, GLAZING & SEALING 
Dicks- ph ea Pontius, Inc. 


CELLULAR FLOOR CONSTRUCTION 
_ Inland Steel ‘Products Company 


‘CEMENT 
Medusa ppuiang Cement Company 


a 


CERAMIC TILE Pas 
American Olean Tile Co. “ 


DOOR CLOSERS 
Norton. Bost Closer Company 


A 3 


“ELECTRICAL DISTRIBUTION EQUIPMENT 
Frank Adam Electric Company pl bese 


EXHAUSTERS 


/Ammerman Ceo aany Inc. 
F sf 


FASTENING SYSTEM 
bstiet, Fasteners, Inc. 


FLOORING 


Armstrong Cork Company é 
_ Congoleum-Nairn, Inca, oe & 
eB: ne Goodrich Flooring Company 
~ Kentile, Inc. . 
x Mastic Tile Corp. of Aveeen! 
eee 
“FLOOR TREATMENT — es : 

Hillyard Chemical, Commins 

% Mulfi-Clear, pee Com neny. (Bg den soe - = ---=-=-5--- 


o% 
’ * “ 


oo Me eee Fea fas 


. 


Holcomb: = Hoke Mio, Company aeGne 


os 


Stran-Steel. Corparation ste ess te 


LIMESTONE i. gee 


Indiana slimestone-Company:22--2- a2) a ee ot Bate oe 27-28 

Indiana Limestone Institute _____~_ BA emer app ei Bes Bey Fee 8 le lalto2er 
MOTORSTAIRS | | 
~The Peelle> Company tee ae eet Le ee ee ee ee ee 117-118 
MOVABLE WALLS en 

E..F.HqusermaniCompany 224. 62. Ss. ee ee ere 26 
PANELING . : Fee | 

U; Si.Plywoed ‘Corporation? 292 scone On eee ee 2-3 
PARTITIONS 

Unistrut Products: Company. .2. 222 ee See See ee eos 38-39 
PLATE GLASS if 

Libbey-Owens-Ford Glass Company -____---------- raps Pk 123-124 
PLUMBING . : 

American Radiator & Standard Sanitary Corps = sl ee AS aes 31-32 

Crate: Col eS ite A o eae Neg Se ie Ee 68-69 
PORCELAIN PANELS 

Davidson Enamel :Prodvcis.2¢ sees eo a i oe eee 40-41 
PRECAST FACING | | 

Mo-Sai:<Associates 220.2 95 2 ee a, Os es ee ee 51-52 
ROOF CONSTRUCTION SYSTEMS | 

Wheelihg::Corrugating: Company “22202322 eee ose eee 49-50 
STEEL FRAMING | 

Stran-Steel Corporation _______~ FEN, So aire eet 9 paper hss Boi 33 
STORE FRONTS AND ENTRANCES i . 

‘Ameérican“Art Metals’ Covet. 224. 9705 2 OS Fe eee fidget 62-63 

Kawneer: Company te Ss eae ee a Je ee pate 7472 
STRUCTURAL CLAY PRODUCTS. 

Natco 'Corpordtionit:.. 3. ee 42s ee ew as | aes ce 23-24 

Structural ‘Clay, Products institute... hei ae ae Ss S Pee 66-67 
SUPERVISORY DATACENTERS 

Minneapolis-Honeywell Regulator Company -___-----------_--- 125-126 
TILE t ' 

Mosaic tile Cos f2bon Ss te ea ee eS ee ts ee ee re 105-106 
TOILET COMPARTMENTS ? 

Fiat ‘Metal: Mfg. Gompemys. 22% Jue lS ie Se SOL ie ore See ee ee 
VISION-VENT WINDOW WALLS 


Truscon Steel Division, Republic Steel Corp, ©. oe ey Pein 5-116 


WINDOWS _ 
Flour City Ornamentel iran Company 


Winco: abe ie Company . aes 
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Ramset speeds erection of 2-story “niggy-back’/ 


Thanks to curtain-wall construc- 
tion and Ramser® fastening, there 
was no need to reinforce the 
understructure of this new Denver 
office building. Using Ramser, 
two new floors went up in three 
weeks without disturbing the tenants 
in the lower eight floors! 

The speed, quietness and port- 


ability of RAMseT helped to make 
this “‘piggy-back” operation a 
suCcCESS. | 

RAMSET operators are able to 
move fast because they have no 
power lines or bulky equipment 
to slow them down. One-hand 
operation makes for faster, safer 
work. Fasteners and charges are 


i 


4 


conveniently carried in a pocket. | 
There is no time wasted drilling. 
Holding power exceeds old-style 
fastening methods. 

Call your Ramser dealer (listed 
under ‘Tools’, in your phone 
book). He’s an expert on fastening 
to steel and concrete. | 


T. J. Moore, architect; K. C, Construction Supply Co., curtain wall contractor; Neal Electric Co., electrical 


contractor; Bell Plumbing & Heating Co., plumbing contractor. 4 
an 


12104-F BEREA ROAD 


Ramset Fastening Si ystem 


WINCHESTER-WESTERN DIVISION 


OLIN MATHIESON CHEMICAL CORPORATION 


